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COMES THIS SOLID SILVER 
HAND MADE JEWELRY 


The primitive jewelry artisans of 
old Mexico have gone modern at 
our request, and are now making 
a number of designs, including 
those shown here, especially for 
us. Every piece is made entirely 
by hand of solid silver, exception- 
ally heavy and well constructed. 





A. SAUER & COMPANY 


MANUFACTURERS 
WHOLESALERS 
IMPORTERS 


CINCINNATI 2, OHIO 
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jewelry field as a 
means of livelihood. 
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SPEAKING OF 


YOUNG man walked into the 

jewelry store of W. J. Heins, 
424 Union Ave., Knoxville, Tenn., 
recently, and with a smile, asked, 
“How about some cigarettes?” Mr. 
Heins, with characteristic good 
humor, replied, “Only one pack to a 
diamond ring, you know.” 





Behind that little drama lies an 


interesting little story of an eye- 


catching window display that has 
brought Mr. Heins a lot of notice 
lately. Seems Mr. Heins, in a spirit 
of fun, saw the opportunity to jest a 
little at some of the tricks used by 
dealers in cigarettes to capitalize on 
the current shortage and move their 
other merchandise by tying them up 
with the sale of smokes. 

He placed several packs of ciga- 
rettes in his window with his regular 
showing of jewelry. Small cards 
placed near each display had small 
inscriptions on them such. as, “One 
pack to every engagement ring,” etc. 
He doesn’t sell cigarettes and he 
wasn't trying to promote the sale of 
diamonds with the tieup, but the re- 
sponse to the display was big, to say 
the least. 

Naturally, few but the very credu- 
lous, believed that the tieup was ac- 
tual, but many, seeing the display, 
came into the store out of curiosity 
and chatted with Mr. Heins. He met 
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a lot of people that otherwise would 
probably not have stopped in and 
sometimes a sale was, made, 

Unfortunately, where Mr. Heins 
got the cigarettes is not part of this 
story. 


¢ 


IME was when silver jewel 
boxes were used for precious 
stones, etc. In Paris, a famous Rue 
de la Paix jeweler has designed a 
box for, of all things, cigarette butts. 
This trinket that has grown out 
of the rigors of war has an elabo- 
rately designed motif done up in 
silver trimming. 

Parisians buy them for as much 
as $40, to accumulate butts which 
can be torn open and the tobacco 
saved for rolling into new cigarettes. 


© © 


ORE on the subject of service 

men’s watches, this time from 
Corp. Ross Baer, in the ETO, who, 
before he entered the service, was 
well known in the jewelry trade 
through his work as an attorney for 
many jewelry firms and trade asso- 
ciations. 

Commenting on the survey story 
of watches on the fighting fronts 
conducted by two of JC-K’s staff 
members, Corp. Baer writes: 

“My company PX _ occasionally 
gets in a few of the military type 
watches at prices averaging about 
20 bucks, and the demand far ex- 
ceeds the supply. In fact, the names 
of those to whom the opportunity to 
buy one is afforded, are pulled out 
of a hat. You'd think the fellows 
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had enough experience with things 
being pulled out of hats—or goldfish 
bowls, too, for.that. matter—to last 
them a lifetime.” 
© 

‘i BALLARD’S Jewelry 

Biz In Between Songs,” said 
the headline in Variety, the enter- 
tainment world’s Jeweiers’ Circu- 
LAR-Keystone. The story beneath 
that arresting headline told how Mr. 
Ballard, a songwriter, appropriately 
enough, is commuting these days be- 
tween Broadway and his home town 
where he’s taking care of the family 
jewelry store. It all sounded like 
the work of a pretty energetic fel- 
low, so we got on the track of Mr. 
Ballard and discovered the fol- 
lowing: 


" EXCUSE ME WHILE 
1 DASH OFF THIS 





Some. time ago, when Frank L. 
Ballard, Troy, Pa., jeweler, died, 
his. Songsmith son was called home 
to take care of the family business. 
Forsaking a fat contract with a film 
company, Pat packed his things, left 
his wife in charge of his New York 
office and returned home to set 
things in order. Actually, he’s not 
commuting, but plans to stay in 
Troy until the store’s affairs are 
settled, after which he will return to 
New York to continue turning out 
The elder Ballard estab- 


songs. 
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“OH, NO, | DON'T MIND WAITING UNTIL you 
HAVE THE PARKER ‘'5I"' IN STOCK AGAIN" 
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lished his store back in 1896 and 
had been running it continuously un- 
til his death. Before starting on his 
musical career Pat Ballard had put 
in a couple of apprentice years in 
the jewelry business, so Ballard’s of 
Troy is in good hands. 

Pat started his musical career 
with another Pennsylvania boy, , 
Fred Waring, working with him 
both as songwriter and publicity 
man, During the years he worked 
with Waring, Ballard turned out 
some 60 college and army songs, 
written in response to requests from 
groups all over the country. Besides 
these, he’s written a goodly number 
of popular tunes, including “Please 
Handle With Care,’ “Love Is 
Mine” and “You're Precious to Me.” 
And here’s something even Winchell 
doesn’t know—Mrs. Ballard informs 
us that “So Beats My Heart for 
You,” a ditty her husband tossed off 
back in 1930, has been resurrected 
by the song pluggers and is on its 
way to being a hit. 
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ROM Elizabethtown, Ky., comes 
a new contender for the clock- 
repairing championship. The Hardin 


County Enterprise wants the world 
to know that the fellow who claims 
to have fixed 500 clocks in a year 
was nothing but small change. Down 
at Phil Watkins’ Jewelry Store in 
Elizabethtown, Uncle John D. Cas- 
tleman’ reconditioned 800 in the 
same period! In a town with a little 
over 3000 population, that’s mighty 
good going. 
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ERGEANT ROVERT AWE, of 
Minnesota, was browsing 
through a bookcase in an ancient 
German castle near the Dutch town 
of Rimburg, when he got the shock 
of his life. He had unwittingly 
stumbled on a hidden treasure of 
diamonds, pearls, gold and silver 
heirlooms worth a fortune. 

“T’d read a lot of stories about 
treasures,” said the sergeant, “but I 
thought such things only happened 
in story books.” 

Sergeant Awe’s nearly 
popped when he discovered more 
than 100 pieces of the treasure 
which included family silver, gold 
chalices and diamond studded 
brooches. But Awe really got his 
best thrill when he lifted out a spar- 


eyes 





JOE JEWELER IN UNIFORM 





{On Furlough) 


“Boy! Will he be surprised when that booby trap goes off!" 
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kling tiara of diamonds and pearls. 
It was made of six big pearls and 50 
diamonds. It left him breathless. 

Awe reported the find to his cap- 
tain who arranged for the valuables 
to be stored in a safe place. 


© 

I’S from both the Pacific and 

the European fronts are some 
of the jewelry trade’s most persis- 
tent customers. At a recent meeting 
of the Texas Retail Jewelers Asso- 
ciation, members told many amusing 
stories, some of the more serious 
being on how they are kept con- 
stantly on the go—making rings and 
bracelets from stones, shells and 
spoils of war sent home by the ser- 
vicemen. 

One Texas soldier sent his neigh- 
borhood jeweler in Dallas part of a 
Japanese plane’s plastic windshield 
with orders that it be cut up and 
made into a link bracelet. 
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T’S a case of being down but 
never out for James J. Carey, of 
Peterborough, Ontario, who, though 
invalided 11 years ago and con- 
fined to his bed since that time, has 
found a way of passing the days and 
has built up a profitable business for 
himself repairing watches and 
clocks. 

His working knowledge of the in- 
tricacies of timepieces started when 
he was a boy when, like so many 
boys, he tinkered with the family 
clock and finally got quite expert in 
taking it apart and putting it to- 
gether again. When he was confined 
to his bed, a few people who knew 
of his skill in fixing up old clocks, 
brought one or two to him for re- 
pair. Since then his business “just 
grew,” as he puts it, and before he 
knew it he was in business in a big 
way. Last year he did repair jobs 
on more than 1000 timepieces. 

When his business started to 
grow, Mr. Carey went further into 
the subject by studying several 
books on watch repairing and with 
the help of Bert Austin, Peterbor- 
ough jeweler, he gained the neces- 
sary qualifications to deal with any 
watch or clock. Today he handles 
anything from a grandfather clock 
to ladies’ tiny wrist watches. His 
workbench is a thick magazine lying 
on his chest and at his bedside 
within easy reach is a complete ar- 
ray of the necessary tools. 
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A” OVER America, women are remembering, and 
waiting. 

Wishing for the home they’ve dreamed about .. . the 
beauties that'll be in it. Like their own favorite silver- 
ware pattern. 


Many, many of them have chosen one of the beau- 
tiful 1847 Rogers Bros. designs. Perhaps First Love, 


Yhrry are millions mor 





S 


— 


or Eternally Yours, or Adoration. 


And we're making sure this postwar market of 
yours keeps on remembering. 


Even though we’re working full-tilt on war produc- 
tion, we're consistently promoting 1847 Rogers Bros., 
on the air and in Life magazine . . . with an adver- 
tising volume that tops any in the silverplate field. 


1847 ROGERS BROS. 


International Silver, Co., Meriden, Conn. 











THE JEWELERS’ CIRCULAR-KEYSTOM 











What’s Ahead For the Retail Jeweler? 


A digest of an article published in the March issue of the 
Department of Commerce Survey of Current Business. by 


Louis J. Paradiso, Chief of the Business Statistics Unit. 


N 1943 the retail jewelry trade in the United States 

became a billion dollar business. When it is con- 
sidered that sales of jewelry stores were as low as 175 
million dollars in 1933 and as recently as 1939 amounted 
to only 360 million dollars, the billion dollar sales of 
the last two years represent a booming business for the 
trade. 

With the favorable events on the military fronts fore- 
shadowing an early end*to the, war, at least in Europe, 
jewelers are naturally thinking about what their sales 
prospects are going to be in the post-war period, but in 
order to make an intelligent appraisal of the prospects 
for jewelry store sales it is first necessary to determine 
what are the major factors affecting the fluctuations in 
jewelry sales. 

Every jeweler knows that the most important factor 
affecting sales for the trade as a whole is the general 
condition of business. In good times sales and profits 
are high, while in depressed periods they.drop to unfa- 
vorable levels. Of course, the ability, location and capi- 


tal of the individual retailer partly determines how the 
ups and downs of general business affect him personally. 
However, the total sales volume for the jewelry trade 
as a whole is pretty well determined by the general level 
of prosperity. 

The reasons for this are obvious. The degree of gen- 
eral business activity is what governs the amount of 
income which the public receives in the form of wages, 
salaries, dividends and profits, and because jewelry is 
consumer goods, it is the amount of income in consumers’ 
hands that decides how much of it they will buy. 

The degree to which purchases are determined by the 
amount of income in consumers’ hands is especially 
marked in such lines as jewelry. The amount that a 
family spends for items like food, housing, essential 
clothing, and household operating expenses changes com- 
paratively little from good times to bad, because people 
must eat and have a roof over their heads whether the 
era is one of depression or prosperity. Jewelry, how- 

- (Please turn to page 156) 
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Relationship of jewelry sales to aa 
disposable income of individuals 
follows a definite pattern with, 
generally, sales showing a change fom 


of approximately double that of 
any changes in consumer income. 
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An exact reproduction of the Liberty Bell formed the 
focal point of this window display designed by Mrs. 
Adele McAllister, display manager of S. Kind & Sons, 
of Philadelphia, which won first prize in the state, 


The “Bond Wagon” Rolis Again 


NCE again American retailers are being asked to 

get set for a new “push,” the biggest yet; a push 
to put over the biggest quota of War Bonds that has 
yet been set in any of the six previous drives. This 7th 
War Loan Drive starts on May 14 and runs through 
June 30, a six-week period during which time an all-time 
high quota of War Bonds, representing an increase of 
60 per cent over the last drive which ended in December, 
must be reached. Only two drives have been scheduled 
for 1945, as opposed to three in previous years. 

The “Mighty 7th Invasion Plan” will be the back- 
bone of a nationwide program for participation by the 
retail merchants of the country. The groundwork for 
the new drive was planned at a meeting of Treasury 
War Finance Division officials with prominent business 
men representing the country’s many retail trades, and 
executives of national and state trade associations in 
Washington. 

Organized on battle lines, the “Invasion” will be- 
gin on May 14, designated as B-Day—B for Bond—to 
be observed by retail stores throughout the country. 
There will also be a B-Hour, during which each store 
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will sell only War Bonds. The special hour will be 
picked by the separate communities to coincide with 
their peak business period. 

Ted R. Gamble, National War Finance Director, paid 
special tribute to the wholehearted cooperation given 
by the retailers in previous War Loan Drives. 

“We in the Treasury feel that this is the greatest task 
the home folks have been asked to meet since the be 
ginning of the war,” he stated. “We hope to resolve a 
program from the standpoint of retailers that will rep 
resent the best job ever done.” 

At this time, jewelers have only about two more weeks 
in which to plan their window and interior displays for 
the coming drive. The importance of strong window 
promotion cannot be overstressed as these have provell 
to be one of the strongest selling factors in War Bond 
promotion. This is a well known fact among retail jewel 
ers, however, who have cooperated wholeheartedly im 
previous Bond drives with many outstanding display 
ideas and have shown themselves more than equal t0 
the task of helping to put over their quotas. Some of 


(Please turn to page 160) 
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is store tied in their 
on anniversary with the 
sole of War Bonds in the 
last drive. Each time 
the store sold 1/87th of 
their quota, a candle 
was lighted on the cake. 


Put your windows to work 
to back up the **Mighty 
7th’? Bond Drive to run 


from’May 14 to June 30. 


@by BEATRICE SCHAPPER 


} 
' 


C., se. | 

suggestion | 
es A large photograph of General MacArthur and 
; the flag, backed up with red satin sprinkled with 
white stars, formed the background of this dis- 


play of local war heroes used in a former drive. 
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SE 
7 Madows Jewelry Store, Bronx, N. Y., was awarded 
first prize in the New York Jewelry Stores Divi- 
sion in the display contest held during the 6th 
War Bond Drive for the spectacular use of this 
large sign in the space above their store front. 
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Effective Visual Selling 
Needs Up-to-Date Display Aids 





HE choice of new display fixtures for jewelry win- 
dows and show cases offers an excellent opportunity 
for an improvement of the store’s visual merchandising 
which is not always taken advantage of. The presenta- 
tion of any merchandise, to be effective, must be as smart 
and up-to-date as the merchandise itself. New styles 
in jewelry and silverware cannot be shown effectively 
on old style fixtures. 

A check of average jewelry stores gives the impres- 
sion, not that such purchases of new fixtures are made 
without a generous amount of consideration, but that 
there is a tendency to select something similar to the 
units previously used and that there is little introduc- 
tion of new materials and really fresh designs. 

This is not progressive merchandising, for there are 
many new materials that can be used and the opportun- 
ity for a really fresh approach to the design of these 
units, none of which would sacrifice in any way the 
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grounds, serve a purely functional purpose. Merchair 








Curved step elevations for windows or th 
showcase. The sweeping curve is pleasing 
to look at and permits a flexible arrange. 
ment of the merchandise to be displayed, 


“quality” atmosphere which is so essential to the pres 
entation of jewelry merchandise. 

Before going any further, it might be well to analyz § 
just why display fixtures are necessary at all and just 
what purpose they serve. Display fixtures, like back- 


dise laid flat on a window floor cannot be seen to ad- 





vantage and such an arrangement is generally monot- 
onous and uninteresting to look at. ‘Fherefore, “fixtures” 
were devised to raise the merchandise to various heights 
from which each piece could be seen to the best adv 
tage and which would, together, compose an arr 
ment sufficiently pleasing to attract passing atten’ 
Display fixtures should very definitely not be decorative” 
objects used to fill up space in the window area or 
attract attention to themselves. 

They can and should be decorative, but in a fune 
tional sense. Properly designed, they will enhance the 
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Opportunity for the improvement 
ofa store’s visual merchandising 
with use of new display fixtures 

in windows and showcases is often 


everlooked by many jewelers 


by VIRGINIA DIXON 


merchandise they show; they will make it easy for the 
shopper to see every piece on display;*they will make 
the most complete use of the display space available, 
avoiding both crowding of merchandise and wasted 
space. 

The most generally used form of fixture in jewelry 
windows is probably some form of step elevation. Some 
of these fill the specifications enumerated, but their de- 
sign has tended to become stereotyped and monotonous. 
There are any number of variations which can be de- 
vised. Shelves of wood or glass with simple dowel or 
bracket supports can be built, large enough to fill the 
entire window, or in small units which can be moved 
about. Because such shelves can overhang each other 





FOR May, 1945 


Suspended shelves make eye-catching 
units which also utilize the wasted 
space in the upper half of windows. 


a few inches, additional display space is made available 
without overcrowding. 

If steps are used, they do not need to be fabric cov- 
ered. Wood construction is becoming more and more 
popular and is really much more practical. If the 
painted finish is good, the wood elevations will have just 
as much “quality” appearance as the fabric which be- 
comes faded and soiled so quickly. Wood elevations 
can be repainted frequently, giving a fresh setting at 
little additional expense. 

Sweeping curves are replacing straight lines and 
angles more and more in modern store decoration. Curves 
are pleasing to the eye and they generally permit a 
more flexible arrangement of both the units themselves 


and the merchandise placed upon them. One of the ac-— 


companying illustrations shows this curved design 
adapted to the conventional step elevations. These 
would be equally attractive in window and case ar- 
rangements. 

One section of the window area that is rarely utilized 
to the fullest is the upper half. Display units sus- 
pended from the ceiling are the answer to this and are 
effective “eye catchers” as well. Such units may be 
picture frames with merchandise pinned to the center 
panel in place of a picture, or a suitable picture framed 
with fabric to which jewelry is pinned. Decorative cut- 
outs with merchandise pinned to them may be sus- 
pended. Flat plaques—circles, star, or cloud shapes— 


can be suspended from several points to form hanging 
(Please turn to page 164) 


4 


Built-in honeycomb shelves display variety of 
hollowware items, leaving the center of the 
window free for small table setting. Cut-out 
letters on floor and wall panel give copy space. 






















HAT business and industry have an obligation to 
provide jobs and opportunity for returning service 
men is pretty universally recognized. Employers, in 
fact, not only have a moral obligation but are required 
by law to re-hire employees who have been in the armed 
services at the same or an equivalent job if the em- 
ployee wants his job back, is still capable of performing 
it, and the employer still has people doing such work. | 
But what of the veteran who by reason of the injuries 
received in his country’s*service is no longer able to 
work at his former occupation? He, too, no less than 
the able bodied, has a right to a job where he can make 
a decent, self-respecting living. These boys don’t want 
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All branches of service are repre 
sented at the New Jersey School of 
Watchmaking. Here, the men listen 
intently as Director McGhee demom 
strates the use of the staking tool, 
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Te 


to be made objects of charity—they don’t want mawkish 
sentimentality—all they ask and all they want is 4 
chance to stand on their own feet and make their own 
way. And the obligation to these men who have given 
so much in our defense is doubly strong. 

Naturally, the new occupations in which these met 
engage must be of a nature suited to their physical cor 
dition—usually something that does not require great 
physical effort, and that can be carried on while seated. 
The jewelry field is one that is especially abundant in 
such jobs—notably watchmaking, engraving and bench 
work in jewelry manufacturing and repairing. Jewelers, 
therefore, should be especially interested in cooperating 
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With the current shortage of skilled help, jewelers should be 


especially interested in the training and reemployment of veterans. 


not alone as a patriotic duty, but for practical reasons as well. 


jn the programs of vocational training and re-employ- 
ment for discharged veterans—and not only as a pa- 
triotic duty but for practical business reasons as well. 
Engravers and watchmakers, for example, are getting 
gearcer and scarcer, and there is a real and acute need 
for trfining more men to do these jobs. 

To get a first hand sample of what is being done and 
how the veterans are reacting to the idea, a representa- 

. 


strain—a type of disability which one might think would 
unfit them for the close and intensive work of the watch- 
maker. Yet these boys, too, have reacted so favorably 
that physicians have declared that watchmaking is an 
entirely suitable occupation for them—provided, of 
course, that they have the necessary natural aptitude. 
Archie F. McGhee, director of the school, reports that 
no man has dropped the course. This may be due in 


One view of the classrooms with students working at the various phases of watch repair. 


tive of the Jeweiters’ Circutar-Keystone last month 
visited the New Jersey School of Watchmaking in Jer- 
sey City, one of the training centers where this rehabili- 
tation work is being carried on. We can report without 
reservation that the men themselves are highly enthusi- 
astic, appreciative of the opportunity that has been 
opened to them, and that their whole attitude is clearly 
such as to indicate that they will be the kind of inter- 
ested and eager workers that every business welcomes. 

Although the present number of students is compara- 
tively small, all of them are disabled in one way or an- 
other. Rather surprisingly, a few of them were cases 
of nervous breakdown resulting from prolonged war 
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part to the aptitude trials which Mr. McGhee insists 
upon as an essential preliminary before the student 
embarks on the course. Then he is obligated, if he un- 
dertakes full-time training, to go to school five hours 
daily, five times a week for at least six months. Part- 
time training is also carried on in the evenings, in a 
course of 13 hours a week, for at least a year. An extra 
period of tuition is encouraged to perfect the student’s 
craftsmanship. 

That servicemen throughout the world are looking to- 
ward watch-repairing as a career is evidenced by the 
hundreds of letters of inquiry McGhee has received from 

(Please turn to page 166) 
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Small Town Jeweler 


Builds His Future On the Younger Generation 








Mr. Searles cultivates the high school trade by selling them their le 
pins and rings at break-even prices and meets outside bids even ata 


F you ever had occasion to inform your friends that 

you knew a Democrat who had served as a city 
mayor and state representative in the traditionally Re- 
publican State of Vermont, you would probably be met 
with a polite but skeptical—“Really?” 

That is, of course, unless your friends had resided for 
any length of time in that state, under which circum- 
stances their answer would doubtless be “Why, of 
course! Everyone knows ‘Cy’!” And that statement 
would not be an exaggeration of the fact! 

For Mr. O. S. “Cy” Searles of Newport, Vermont, 
is just that type of personality; one of those rare indi- 
viduals whose altruistic nature and warm friendly greet- 
ings are known and welcomed not only in urban com- 
munities but into the far reaches of the sugar bush. 

Briefly, in Vermontese—“Cy’s a likable cuss!” 

But this is not a personality profile of Mr. Searles the 
man. Rather it concerns Mr. Searles the jeweler and his 
unique philosophy of sales promotion. 

Mr. Searles realized a long time ago that the popula- 
tion in the northern section of the state wherein he re- 
sides, would always remain more or less static. 

This condition was due, first, to the lack of any large 
industries, which might attract newcomers to the region, 
and secondly, to the fact that Vermonters who owned 
farms were of the type who had their roots deep in the 
soil, and would not under ordinary circumstances, sell 
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the land of their forebears, some of whom predated | 
Revolution. 4 

But, let’s get this story in “Cy’s” own words: 

“Therefore,” continues Mr. Searles, “If the mount : 
doesn’t come to Mohamet, Mohamet must certainly pre 
pect his own back yard, if he is going to find pay 
in the shape of future business maintenance and exp 
sion. One can’t just sit back and hope a new custom 
will walk in the door, but must get out and hustle 
locate them. . f 

“y suppose there are hundreds of small towns and 
cities such as ours scattered throughout the county 
which are more or less ‘isolated and do not come in com 
tact with the main arteries of business traffic, so it’s Up 
to us small towners to devise new means and methods 
to stimulate our own particular commerce. 

“Let me give you my solution to this problem, not that 
it is particularly novel or will give birth to new economit 
theories, but simply, because it has been proof-tested and 
it does pay dividends. 

“TI have lived in this section of New England, man and 
boy, for over 50 years, and I personally know most o 
the old folks and have retained my fair share of theit 
custom. 


“My sales experience, during these years, all spent i 


retailing jewelry, has indicated that as people grow 
older, their wants grow fewer and much simpler. 
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older folks are not interested in the rings, brooches and 
the other similar adornment items which comprise a large 
part of my stock. | 

“No,” reflected Mr. Searles, “The repairs of watches, 
clocks and occasional anniversary gifts comprise the bulk 
of the demands from our older residentees, most of whom 
follow rural vocations. 

“On the other hand, let’s consider their youngsters, 
the kids, especially during the period starting at their 
graduation from High School, extending through their 
courting days and ending at the wedding and ‘setting up 
for housekeeping.’ Yes, the youngsters during this 
period of their lifetime form the nucleus of my potential 
sales markets. 


Don’t you love that kind of sickly calf look they acquire, 
with eyes only for each other, and with the whole burden 
of the world resting on their shoulders?” ; 

Chuckling to himself, Mr. Searles continued, “Now, I 
figure the average normal boy can be expected to make 
four major jewelry expenditures during the years start- 
ing from his graduation from High School up to and 
including his marriage. 

“First, he will buy or may be given a watch, say for 
around $35. This purchase is for himself. Then comes 
an engagement ring. Our youngsters average around 
$150.00 for this item. After this expenditure comes 
Christmas, Birthday and other ‘occasion’ gifts for the 

(Please turn to page 170) 


A jeweler’s hest friends in a small town are the ‘teen-agers— 


at least they are the nucleus of his potential business—and 


on that fact, 0. S. Searles bases his unique sales philosophy. 





“Therefore, I endeavor to cultivate our High School 
Students not only in Newport but also in surrounding 
communities. I always go to bat for them in civic affairs, 
support their activities and try to sell them their various 
club pins, class rings and the other knick-knacks that 
appeal to the ’teen age. 

“Phsaw! There’s no money init! I always offer them 
break-even prices and meet outside competitive bids, 
sometimes at a loss. Kids at that age don’t have much 
spending money and some of their folks can’t afford it 
either, 

. But, after they graduate and get themselves a job 
or a farm of their own, when they look around for a gal 
to team up with, well, sir, that’s the time they start look- 
ing into jewelry display windows and not for fun, either. 


FOR May, 1945 


by J. E. HART 


An engagement ring is one 
of the four major purchases 
which pay dividends. Here, 
one of Mr. Searles’ former 
“kids” picks out a_ ring. 
He'll be back later for the 
wedding ring and after the 
ceremony the couple will be 
in to pick out their silver- 
ware, glassware, etc., to 
set up their housekeeping. 





Mr. Searles "sets them up" for the kids in the local 
drugstore—an important part of his sales promotion. 
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ATHER’S DAY this year will be more than a 

routine to stir business out of the summer doldrums ; 
it will be a vital, integrated effort by all retailers in your 
community to push the sale of war bonds and, inciden- 
tally, to sell merchandise. You can add immeasurably 
to the good will of your store by making Father’s Day, 
June 17, a “Home Bond Day” in this fourth year of 
war. This does not mean that you have to forget the 
tie clasps and wrist watches and bill clips that have 
always made Father’s Day important; but, in this year 
of war, and in the midst of the 7th War Bond Drive, 
they should be subordinated to the big promotion of wat 
bonds. Merchant associations, chambers of commerce 
and other retail groups all over the country are joining 
in the War Bonds for Father’s Day procession. Jewel- 
ers certainly will not want to be out of step with the 
rest. 

Qne leading jeweler who is putting all his effort be- 
hind the program is B. G. Rudolph, president of the 
Rudolph chain of jewelry stores in New York state and 
past president of NACJ. Said Mr. Rudolph: “This 
coming Father's Day, June 17, is a little different than 
peace-time Father’s Days. We are going to play it up 
prominently. We plan to stress the war effort rather 
than push the sale of merchandise. We shall use the 
official Father’s Day poster which we understand. em- 
phasizes Home Bonds, and which advocates the pur- 
chase of war bonds as Father’s Day gifts. This is a 
good thing to do because it helps our country and it 
hastens victory. But besides that, it is good because it 
brings good will to us as merchants.” 

Mr. Rudolph believes that the important thing is to 
keep the Father’s Day idea alive. “Father’s Day is not 
like it used to be a few years ago, because today it is 
nearly universally observed. As jewelers, we are cer- 
tainly going to tie on to this event and when the war 
is over we are certain that we will be glad we didn’t 
let it slip away from us during the war,” he declared. 
How to “tie on to the event” is the question the aver- 
age jeweler asks. The answer is two-fold; he can sim- 
ply make it his business to push Father’s Day in his 
window and interior displays and in his advertising, or 
he can join with other retailers in his community in pro- 
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Window backgrounds like the at ; 
are available from the Father 
Day Council, 50 E. 42nd St., N. 


Coming during the current War Loan 


jewelers can make June 17 a twin even 


by tying up the sale of War Bonds 


their regular promotion of gifts for Dai 


Last year this jeweler 
* slanted his promotion 
to the idea that here 
were gifts that Dad 
would not ordinarily 
buy for himself but 
would be appreciated. 
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‘‘Bundles for America” was created to serve 


the families of our fighting men and veterans 
who need assistance. “Bundles for America” 

- is publicized on all Longines radio programs 
in April and May. “Bundles for America” 
would welcome your help. Write for 
information now. 


Address “Bundles for America,” 48 E. 48 St., N. Y. 17, N. Y. 
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moting the event. The latter approach has many advan- 
tages, but it is up to you to decide which course is best 
for you individually. 

As a group, retailers can contact the “Father’s Day 
Council” for advice and display material; they can tie 
in with radio promotion being sponsored by the council; 
they can run community contests and exhibits to put 
sparkle into Father’s Day ’45. Here are some things 
retail groups are doing along this line: They are putting 
on local events featuring pictures of local workers and 
celebrities and, by interesting the mayor and other civic 
officials, making it an important affair in the communi- 
ties life. They are sponsoring “Home Bonds” events 
like father-son sport outings, programs in public parks, 
etc. They are sponsoring ‘contests to pick “Typical Dad 
of °45” or “Most Patriotic Dad.” 

This sort of community program is always most ef- 






fective, but if your locality just doesn’t do things that 
way, or for some reason, you feel it would be more ad- 
vantageous to work alone, there are many stunts you 
can employ in solitary splendor. Your window is, of 
course, the first step'in any promotion. A blow-up of 
the official Father’s Day poster can be the central point 
of your display. Pictures of local fathers in uniform 
with accompanying portraits of their children is a sure 
fire eye-catcher in a small community. Or pictures of 
“typical” fathers—in the various services and on the 
home front. One window that always attracts the eye 
is the trophy window. There’s always someone in town 
who has a good sized collection of World War II 
trophies, sent or brought home by a serviceman. Dress 
up the window with blow-ups of war bonds and the 
official poster, which incidentally, ties up nicely with 
the trophy theme. 
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LeRoy's devoted their newspaper space to 
the promotion of a single diamond and onyx 
ring as a piece of jewelry a man would like. 


















DIAMOND RINGS 


Your Choice at 
One Low Price 


$4g°*° 


Budget Terms at No Added Com 


ARTIN'S 
















Martin's pictured a young Dad in their ad 
last year tnd showed three masculine rings. 


The Father’s Day Council will send you a ready- 
made three dimensional display 48 in. high and 36 in. 
wide which may solve your entire window problem. The 
full color poster is mounted on Masonite against a pai- 
orama background of factories, home front and indus- 
trial scenes, screen processed on sturdy Masonite. At 
the top of the display appear the symbols of the three 
branches of service finished in bronze effect. A giant 
upraised arm in bronzed material adds strength to the 
display. Jewelers interested in obtaining this or other 
Father's Day materials should write to the Father's 
Day Council, 50 East 42nd Street, New York 17. 

Newspaper advertising, too, plays an important part 
in Fathers Day plans. Whether you are cooperating 
with your merchants group and running straight insti- 
tutional ads or promoting men’s jewelry, you'll need 
new ideas for your copy and art work. The Fathers 
Day Council suggests “A Happy Father’s Day is Just ‘ 
a Bond Away” as a theme for a typical institutional ad. 
Decorated with attractive line drawings and the special : 
war stamp rosette, the ad says, “Like a smile, a Fathers 
Day War Bond goes a long, long way. It reaches acrost 
oceans and continents, giving strength and comfort to 
many a father’s son who ‘wishes he were here.’” 

In a lighter vein and for a different purpose was they 

(Please turn to page 172) 
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The Seabee might have had the hundred dollars. He wanted the 
RONSON instead! 


It happened on a recent coast-to-coast radio quiz. First prize 
offered by the program sponsor was $100. Losers received a RON- 
SON Lighter and service kit. 


One of the three military contestants—a Seabee—deliberately 
missed the questions asked. 

“I figured I'd do much better if I Jost!” he said. “Then I'd get a 
RONSON Lighter, which I know I can’t buy around town. I'll be 
using that for a long time where I’m going.” 

Wherever Yanks fight, RONSONS are important, not only for 
“smokes” but to set off demolitions and to light flares and fires. 


Consistently dependable, all-weather service has built a high re- 
gard and a great demand among servicemen on every front for 
RONSONS. We are exerting every effort to meet their requirements 
through outlets authorized by Government procurement agencies, 


POSTWAR. RONSON ’s popularity among servicemen and the 
prolonged unavailability of RONSON Lighters on the home front 
are building a tremendous postwar market for RONSON dealers. 
No effort is being spared to be ready with beautiful new RONSON 
products and designs to enable you to achieve many times the 
RONSON volume of pre-war years. Meanwhile, RONSON’s current 
uninterrupted national advertising is constantly reminding millions 
of civilians of RONSON leadership. 


Art Metal Works, Inc.. Newark 2, N. J. 


*Trade Mark Registered 








Por Cgarerres, Cigars. and Fypes 


Consistent with existing wartime conditions, and the 


ROn 
tremendous world-wide military and civilian demand, we EOS nN ie + 
are exerting every effort in the production of Ronson Ac- 
cessories to keep owners of a// types of lighters supplied, : 
as far as possible. We appreciate your patience and under- 


standing with reference to shipments. Rest assured, we are 
extending every cooperation possible, and urge that you, 


in turn, allocate your stocks sparingly whereby the largest 3 : 
number of lighter owners may be served. WORLD’S GREATEST LIGHTER 
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Nowel Window Stunt 


Ties Up Diamonds and Coal 


S. D. SCUDDER 


A coal shortage this 
past winter gave Sof. 
ford & Scudder thei 
opportunity for this 
unusual display. Theme 
of the window was 
“Coal is very precious 
this winter; diamonds 


are precious, always" 


When coal reaches the “precious” stage, that’s news, 





but when a retail jeweler shows both diamonds and 





















coal in his windows—that’s news, too! 


HE weather was bad in Kingston, N. Y., last The display’s background was black velvet, on which 
winter. Coal was scarce and the wind howled blue-black coal and shimmering diamonds were shown 
through chimney cracks. That’s why Safford and in grpups along the entire length of the window. A 
Scudder, 310 Wall Street, attracted throngs to their lighted shadow box placed on a platform at the center, 
jewelry store window in the city’s business district. The containing a striking display of diamond rings, served 
connection? The simple relationship, known to every as the focal point of the exhibit. Before each group of 
mineralogist, between coal and diamonds. The relation- diamonds and coal were typed cards, giving the story 
ship was also known to Sophie Miller, a local writer, of carbon in its two wonderful forms. The most promi 
who planned an exhibit built around the fact that both nent card said, “Coal is Very Precious This Winter: 
coal and diamonds are carbon and presented her idea Diamonds are Precious Always.” 
to Samuel Scudder who, sensing a good thing when he Another card setting the keynote of the display stated 
saw it, forthwith set up a window display. “Warm Your Home With Coal and Warm Her Heart 
The display appeared in the Safford and Scudder With Diamonds.” The scientific data was contained 
window during the height of the doa] shortage in Feb- five other cards. “Carson,” said one, “is one of the § 
ruary and was soon seen by all of Kingston and even most important of the chemical elements, non-metallic 
discussed on the radio. The secret of its attraction, of and existing uncombined in three forms—charcoal, 
course, lay in the topsy-turvy condition of the wartime graphite or plumbago, and the diamond.” Another: 
world. Nobody ever seems to grow tired of the stories “D1amonp—the hardest and one of the most valuable of 
of burglars who pass up priceless necklaces for alarm gems, the finest diamonds are colorless and perfectly 
clocks and millionaires who give packs of cigarettes as clear.” More facts: “Dr1amonps are often blue, pink, 
gifts. The S & S window came as a climax to all these green or yellow, and such are highly prized if of a de 
tales. When coal and diamonds are equally precious, cided and equal tint throughout.” “Coal is formed from 
that’s news! (Please turn to page 172) 
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Forever prized 


A. the symbol of love and marriage, the 
diamond you sell today becomes ever more 
cherished as years go by. And that is why 
its heartfelt significance is being high- 
lighted through the expanded national 
advertising campaign that’s working in 
your interests and reaching a circulation 
of 138,906,257. De Beers Consolidated 
Mines, Ltd., and Associated Companies. 





NE of the most expensive of gems, the emerald, birthstone for May, is one of the same faut 
as the aquamarine. Unlike other precious gems, the emerald has little brilliancy and no! 
as we know it, and so color, quality and luster are of first importance. The finer stones tend 
a vivid green color, but rare, indeed, is the emerald without flaws. These internal markings, 
“garden” as they are called, are almost universal and are one of the principal characteristi 
of the gem. 
Sol Kaufman, noted jewelry designer, at 562 Fifth Avenue, New York, illustrates here § 
eral of his interpretations of the floral theme in modern jewelry, using cabochon and square ° 
emeralds. 
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GEMINI—The Twins, 
the sign of the Zodiac for May 






for May— Emeralds 


Moller c 


The month of May is Spring at its fullest, and 














the harbinger of fast approaching summer. No 

wonder then that the deep green Emerald is the 
birthstone for May, favorite of those born under 
Gemini and all women of fashion. 


For Emeralds and all precious and semi-precious 


stones, come to Stone Headquarters. 


q S. NATHAN & CO., INC. 


Rockefeller Center, New York 20, N. Y. 
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stone of Rubies, Emeralds and 


Bi Sapphires complement the diamonds in these 
elegant Gemstone Rings. Fashioned to accord with the 


‘most discriminating taste, they retail from $350. to $500. 


Also available comprehensive 
selections of cluster rings 


to retail from $50 to $100. 


*Reg. U: S. Pat. Off. 
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The men and women of the 


DIAMOND TOOL RESEARCH CO. 


STINE PAR FH eal 
3 ee 


are honored to announce 


the presentation of the 


Army-N avy “E” Award 


for excellence in War Production 


April 16, 1945 





DIAMOND TOOL RESEARCH CO. 


204 EAST 45th Seeeeeet - NEW YORK CITY. N. 
a subsidiary of 


BAUM G O Lain OS., NEW Y OR -A 




















The Birthstone for May 


Fine emeralds, one of the most 
expensive gems, are, through 
some freak of nature, almost 
universally flawed and are ex- 
tremely brittle. Many crystals 
like the 1095-carat stone at 
right, from the Imperial Russian 
Collection, are of value solely 
as mineralogical specimens. The 
stones shown here are from Wm. 


V. Schmidt & Co., Inc., New York. 


AST March we discussed one member of the beryl 
family of gems—aquamarine, and this month we 
find another member to the fore. Emerald is, chemically, 
almost identical with aquamarine, and its color, like 
that of most gems is caused by a minor impurity. 
In the case of emeralds the green coloration is 
caused by a little chromium oxide, the same im- 
purity which makes the ruby red. Green coloration 
of beryl can apparently be caused by other impur- 
ities as well, but it seems that only the chromium 
pigmentation gives the special hues of green characteris- 
tic of the true emerald. In recent years it has come to 
be generally accepted that a stone, to be properly called 
emerald, must show the red color seen in an emerald 
filter. If it looks green, as do some of the lighter green 
beryls, it should be called simply “green beryl,” and 
not emerald. This allows a wide latitude in terminology, 
for fairly pale green stones will still show the pinkish 
hues in the filter and hence, may be legitimately sold 
as emeralds. Would that we had some simple distinc- 
tion of this sort between ruby and pink sapphires! 
Emeralds are among the most expensive of gems, but, 
like all gems, their price covers a large range, de- 
pending upon their quality. The finest shades of green 
require the eye of an expert for their evaluation. 
Though aquamarines and other gems of the beryl 
group are relatively sturdy stones, emerald appears to 
be cursed with a brittleness and a fragility unexpected 
in a beryl. Though its hardness is 8, about as good as 
one should require in a gem, there seems to be some 
internal stress in the crystal’s molecular lattice which 
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by FREDERICK H. POUGH, Ph.D. 


Curator of Geology and Mineralogy 
American Museum of Natural History 
Gem Consultant for JC-K. 


is responsible for the almost universal flaws, euph 
tically called “garden,” and for the ease with 
they chip when harshly treated. The easy d 
militates against their use, occasionally observed, # 
solitaires for engagement rings. This practice shoul 
not be encouraged, for the steady wear of a betrothl 
stone is far too rigorous for the brittle emerald. Iti 
safer to restrict the emeralds to occasional wear if 
dinner rings and other pieces of jewelry not subjected t 
daily mischance. 

For many years Russia was the source of emeralds 
and the term Russian emerald is still applied to a certail 
color shade of stone, a somewhat yellower green that 
those which are known as Colombian emeralds. As4 
matter of fact, the finest Russian stones are bluish t00, 
and compare very favorably with those at Colombia 
In the ancient days emeralds were known to th 
Egyptians, the Greeks and the Romans. An emerald 
mine, the source of poor emeralds by our standards, # 
to be found in Egypt and is known as Cleopatra’ 
emerald mine. Modern attempts to work this deposit 
have met with failure, as the yield was low and tht 
quality poor. 

Russian emeralds came from the Urals, like so may 
other gems, and the principal deposit seems to have 

(Please turn to page 186) ” 
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Svery diamond set in our jewelry is cut in our own 


modern Coatiinn pf 


Specialists in the cutting of Square and Emerald Cut Diamonds 


Established in New York City since 1914 


H.& J. BLITS 


Diamond Cutters 
64 WEST 48th STREET NEW YORK 19, N. Y. 
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Student Designers 
Show Work at Exhibit 


TUDENT designers of the jewelry design class of 
Mechanics’ Institute, 20 West 44th Street, New 
York City, had their day of glory last month when their 
work was put on exhibition. This showing, which is an 
annual affair of the school, always attracts many people 
and this recent event was no exception. Many original 
and beautiful designs in rings, pins and many other 
items of jewelry were shown, the work of students of 
the design class instructed by Christian A. Jakobb, who, 
besides his teaching work, is also a practical jeweler 
and is well known for his beautiful work, principally in First prize at the exhibit 
gold. went to Vahan Atamian 
Prizes for the most outstanding work, and to the stu- for this beautifully de- 
dents who have shown the most advancement and ca- signed floral lapel pin. 
pability during the past year, were again awarded. The 
prizes were three medals, given by the Medallic Art Co., 
the first of gold, the second, silver, and the third of 
bronze. Vimcent Luca, last year’s first prize winner, 
voluntarily withdrew from competition this year in favor 
(Please turn to page 178) 


Third honors went to 
Thomas Davidoff for this 
sunburst lapel pin at right. 


Oliver D. Chauvet won the 
silver medal for this floral 
design pin shown below. 


Something new in lapel pins is 

this surrealistic design represent- 

ing an orchestra leader. Designer / a 

R. Russo won the bronze medal. he [ ais This novel bee earring 
won first honors for its 
designer, W. Mauch. © 


THE JEWELERS’ CIRCULAR-KEYSTO 








ckeO any gold jewelry piece |S more 
of distinction” it is O guide . surpassing 
thentic design vendable 

aia 


el) 
quality: Earrings pendants; brooch 
locketS: rings: ink butto 


fab) 





so 
R : a i 





oa. 3 a 
. e SOMMER 

Ss 
i Sate Diamond Imp 





WHAT'S AHEAD FOR THE RETAIL JEWELER? nation’s jewelry stores and the disposable .ingg 
individuals. ‘Disposable income” is the income } 
individuals after payment of taxes. ¥ 
It will be noted that the relationship of jewelry | 
o “disposable income” of individuals follows a} 
achine pattern. Broadly speaking, every ten per, 
increase in income means a 20 per cent increase in 5 
and vice versa, a decrease of 10 per cent in ine 
means that jewelry sales drop off by 20 per cent. ~ 
For example, from 1933 to 1937 consumer ingg 
increased by 55 per cent, and jewelry store 5 
creased by 100 per cent, or almost double the percer 
of increase in income. Throughout the entire cha; 
average percentage deviation or error of the actual § 
from this relationship is only five per cent, 
that sales have been almost completely deteig m tad | 
SALES OF RETAIL JEWELRY STORES AND the changes in consumer income. Furthermore, 7 
CONSUMER INCOME important from the point of view of post-war consi 
Disposable Income of _ tions, sales in the war years were not out of line wit 


Sales of Jewelry Stores Individuals pre-war relationship. In other words, the tremen 
(millions of dollars) (billions of dollars) 


536 9.6 ‘ ° 
175 oe incomes in about the same way as would be 


235 56.8 on the basis of the pre-war experience. 
ons This is an important point in the appraisal of p 
62.9 war prospects. Since jewelry sales are so closely rela 
67.7 to income if one can determine the prospects for ined 
bs an estimate of jewelry sales is almost automatic, | 
110.4 course, income can not be guessed precisely but a p 
124.2 able range may serve as a guide. If there is relatij 
10t6 full employment after the war the disposable. incom 


consumers is estimated at approximately 130 billion: 


(From page 181) 


ever, is something whose purchase can be postponed— 
and generally is—when the going is tough. 

Furthermore, because there is a limit below which it 
is impossible to reduce necessary living expenses, the 
result is that when the family’s income gets down near 
that minimum, there just isn’t any money left for things 
like jewelry. Conversely, though, as the income goes 
up, the margin available for jewelry purchases goes up 
very rapidly because of the fact that expenditures for 
the necessities don’t increase very much. 

‘This point is clearly brought out in the accompanying 
chart and table, 
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lars at the present level of wage and tax rates. Even 
if this high level is not achieved, there is reason to 
believe that the income will not fall to disastrously low 
levels. 

Deferred demands for consumer and producer goods 
will be great because of wartime shortages and these 
will be backed up by a substantial volume of individual 
savings and business savings which can make them 
effective. Furthermore, our social insurance system by 
providing unemployment insurance and old-age pen- 
sions will act as a brake on declining incomes. [I'inally, 
business and government are laying plans for maintain- 
ing a high level of economic activity after the war. This 
suggests that a business firm can figure limits of, say, 
from 100 billion dollars to 138 billion for purposes of 
calculating possibilities, and use its own forecasting to 
fix the probable total. 

POST-WAR SALES OF JEWELRY STORES IN 
RELATION TO CONSUMER INCOME 


Estimated Sales of 
Disposable Income Jewelry Stores 
‘(billions of dollars) (millions of dollars) 
100 680 
110 780 
120 880 
180 980 
At each of these levels of income, sales are consider- 
ably above the 1939 volume. On the other hand, unless 
relatively full employment is achieved sales will be sub- 
stantially below the one billion dollar sales of 1944. 


The general conclusion is that jewelers will have g 
business in the post-war years, provided income is main 
tained reasonably well. However, jewelers cannot re i 
on a boost in sales arising from.pent-up demands, Thy 
unfilled demand is relatively small and will probably }. 
filled in very short order. Jewelry store sales have ng 
been out of line with income during the war years, (jy 
the other hand, the deferred demands for other types of 
durable goods, such as automobiles and refrigerators, 
will be made in part out of the accumulated savings of 
individuals, and the satisfaction of these demands should 
have little or no effect on the ability of consumers jg 
purchase the jewelry they would demand at the levels of 
income which will prevail in the post-war years. It ig 
expected that the usual relation will not be altered j in 
the post-war period as a result of the pressing deman 4 
for other types of durable goods. 


INTEREST GROWS. IN JEWELRY CRAFT 


A growing interest by ex-servicemen and physical 
handicapped civilians in learning the jewelry crafts ¥ 
reported recently by Kurt Dreifuss, secretary of | 
Jewelry Training Service, a non-profit trade school, 
Chicago, IIl. ; 

The school, a non-sectarian organization, is joinil 
sponsored by the Jewish Vocational Service, the J 
Social Service Bureau and members of the jewelry t 

In recent months the school has received an incre 
number of applications from the Veterans Administ 
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tion, the Illinois division of vocational education 
other agencies assisting ex-servicemen in finding suit, 
training resources. 
All applicants receive counseling interviews thre 
the regular placement division of the Jewish Vocat 
Service, as well as mechanical aptitude tests. 


THE "BOND WAGON" ROLLS AGAIN 
(From page 132) 


the excellent window promotion jobs done by ret 
jewelers in the 6th War Loan Drive are shown on the 
pages and the following are several ideas for winds 
displays that can be used to advantage. 

One of the best ideas is that of showing your ¢ 
munity’s local war heroes. Every city, town and vill 
has them by the score, for they’re not necessarily { 
boys who have won the decorations; they’re just 
home-town boys who are giving their all to get this ¥ 
over with as soon as possible. 

Your local newspaper has photos of your local | 
in service. These can be enlarged, and with their nam 
and home addresses attached, could be spread in yg 
windows or grouped around the new 7th War 
Poster which is a reproduction of the Marines raisi 
the flag on Iwo Jima. An appropriate slogan could 5 
“They’re Backing the Invasion ... Are You? Or oth 
suitable posters and banners can be obtained from yo 
local War Finance Committee. 

An excellent illustration of the use of this theme | 
shown in the display shown here which uses a 
blow-up of General MacArthur surrounded by local be 
in service, the whole tied up to American Heroes’ Di y 
July 17. 


STORE ANNIVERSARY A “NATURAL” 


If you happened to have an anniversary during the 
time of this 7th War Loan Drive you'd have a “natural” 
for an excellent window display. One store we show 
here, celebrated their 87th anniversary and tied it up 
with the current bond drive. They had a large imitation 
birthday cake topped with the Statue of Liberty. The 
cake was in three tiers and each tier had a row of elec 
tric candles. The idea was that each time the store sold 
1/87th of their quota of war bonds, a candle was lit. 
This kind of display stays interesting right through the 
Bond Drive because people will always be interested in 
seeing how many candles are lit each day. Also, you'll 
find plenty of newspaper stories will result from such 
an approach. 

Another interesting angle would be to secure a large 
map of the world which could be affixed to your window 
background. Draw a big circle around your town or 
city and then spot prominent war localities and their 
distance on the map. A large streamer across the top 
could say: “To supply our forces who are crushing the 
Jap war machine, everything our boys eat, wear, use, oF 
shoot must be transported over these long sea lanes. 
Here are the approximate distances: 

San Francisco to Honolulu 2400 miles. 
Panama Canal-to Honolulu 5400 miles. 
Guam to Manila 1580 miles. 
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The amazing brilliance of The Magic Circle Diamond is unique in that it is a 
definite eye-filling addition to the normal brilliance of a regular cut diamond. 
This actual photograph testifies to that. 


“Thar’s gold in that thar brilliance’’! It will ring your cash register too! It is 


ringing the cash registers of jewelers throughout the nation who are taking on 
the exclusive franchises offered in the Magic Circle agreement. 


Write today! A memorandum selection and the full story of the Magic Circle 
diamond will be forwarded to you at once. 


rs —# PRODUCT OF 
Magic (A THE RUDOLPH Deutch COMPANY 


DIAMONDS CLEVELAND 15, OHIO 
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Manila to Singapore 1500 miles. Flag Day, June 14, is another opportunity ford as 
Guam to Iwo Jima 750 miles. a patriotic theme tied up with a special event. a 
San Francisco to Dutch Harbor, would be to have American flag blown out by means 
Alaska 2350 miles. a hidden electric fan, with the edge of the flag ji 
Dutch Harbor to Tokyo 2900 miles. touching a globe of the world as it blows. Your 
Then for your big, smash streamer: “The Shortest dow message might read: “The Flag Goes Fe 
Way to Peace From (Name of Your City)—BUY  [Frecing the World. Honor the Birthday of Your & 
BONDS.” ——Back the Invasion—Buy An Extra Bond.” . 
Featuring the new V-Mail gift certificates as large If you haven't already. enlisted your salespeop 
blow-ups in your window and showing near them a pic- the Third Army, now’s the time. This plan which ¥ 
ture of a mother for Mother’s Day, May 13, has many introduced during the last Bond Drive, to be used hg 
display possibilities. Streamer could say: “Another by individual stores and on a community-wide vail 
Bond Between Mother and Her Boy Overseas.” Local based on graduated army ranks for those who sell 
War Finance Committees have the special V-Mail forms. ™ost bonds. In keeping with the 60 per cent increag 
The advertising message in this window could suggest Bond quota over the last drive, the goal in sales) 
bonds as gifts from Mother as a way of saying she un- each employee will be $500, increased from the 


derstands the sacrifices her boy is making and doesn’t figure used during the 6th War Loan. An added ing 
expect a gift from him. vation will be the use of a Navy “Task Force” in am 


where public interest in Naval activities runs high) 

HOLIDAYS PROVIDE GOOD DISPLAY OPPORTUNITIES these instances, appropriate Navy ranks will be - giv 

Decoration Day, May 30, is a good opportunity to So, enlist all your employees and post a bulletin of @ 
develop a. double-barrelled theme, tying up your regu- promotions from private to general as they ring up 
lar holiday promotion with the new Bond Drive. You bond sales. Hold staff meetings to plan your strate 
could feature the photographs of local boys who have brief your forces and you'll find the national quota 4 
paid the supreme price for their part in preserving our each employee an easy objective to meet. 
way of life. Their photographs could be grouped Discussing the community phase upon which 
around a large white cross such as is used to mark the ‘Third Army Plan” operates, Jack Horner, manag 
soldier's final resting place overseas. Message could director of the Long Beach, Cal., Retailers’ Assog 
say: “They Gave All They Had—What Are You Do- _ tion, which helped develop the project, said: 


ing?” “The campaign involves three basic objectives. ‘i 
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more facets 
more brilliance 
more color C 


more safety patented, faceted girdle 
more sales 


ROSELAAR Yel: act f. COMPANY 


551 Fifth Avenue, New York 17, N.Y 





the organization of and the participation of all retailers 
of every type in the community. Participation is the 
most important objective, and must be complete, from 
the top down. Stores which do an outstanding Bond- 
‘selling job are the stores in which management sets 
the pace. 


This Sixth War Loan display by Simon's Jewelry Store, Vin- 
cennes, Ind., gained state-wide recognition for owner Leo 
Simon, and ‘won first prize among jewelry stores of Indiana. 


“Recognition is very important,” he continued, point- 
ing out that such systems as public awarding of prizes 
have proved a great incentive to employee bond sales. 





He defined the third objective as the establishment of! 


a central clearing house to coordinate the combj 
efforts of all retailers in a community. 

That's the story retail jewelers, the rest is up to y 
Your stake in the promotion and sale of War Bon 


od 


great in persuading the public to conserve its pureh; 


ing power in the face of scarce goods and inflations 


purchasing pressures. On the other hand, it mugt 


as 


remembered that while the war in Germany is q 


ing to a close, there is a tougher and bigger fight | 
to be fought in the Pacific. The boys in Europe hy 


fought a good fight but their job won't end there. 
will move on to the Pacific to help their buddies 


so don’t let them down. Give this new Bond Drive | 


over here. 


VISUAL SELLING NEEDS DISPLAY AIDS 
(From page 135) 


_best you’ve got and help our boys over there get bag 


shelves that will carry a number of ring or brooch y Pat; 


a single piece of holloware or a handbag. Ri 
shown displayed in this way in one of the sketeh 8. 
Almost the entire background of a window can 


ie 


times be used as a display “fixture” leaving the "7 


of the window free for a table setting or other disy 


for which there might not otherwise be room. Such ; 
arrangement is shown in the third sketch. A honeyédi 


of shelves against two walls contains a quantity of m 


chandise, but each piece is individually “framed” § 
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THEY’RE PERFECT 


World famous Bluebird 
Perfect Diamond Rings 
are advertised in 18 
magazines,reaching over 
30 million readers. 
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It’s an unbeatable combina- 
tion. With your knowledge of 
merchandising and jewelry 
operation . . . and with Leif 
Brothers’ nearly three decades 
of experience manufacturing 
fast-moving, high-quality 
rings of beauty . . . you can’t 
lose! 

You've everything to gain 
by stocking LB Rings for men 
and women .. . their low price 
guarantees a superior markup, 
their original-design loveliness 
assures their salability. 

Ask for samples on memo. 
Newspaper mats of illustrated 
ring on request. 


e. $282A. Genuine Oriental full 
Pearls, large genuine Amethyst, 
Garnet, Topaz, or Opal. 14K 
yellow gold. 

b. 1434. Massive, 10K gold, set 
with simulated ruby, garnet or 
sapphire. 

¢. 1623. 10K yellow gold Masonic 


ring. 

d. $277. Cluster ring. Choice of 
stones. 14K gold mounting. 

e. D295. Genuine Opal and other 
stones, encircled by white dia- 
monds. 14K two-tone white and 
yellow gold mounting. 
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_ away the time taking watches apart decided to make 4 








that it can be seen to advantage. A large panel ong 
wall and a part of the floor are utilized for copy, | 
permanent panel for copy cards like the one on the 
makes a distinctive feature. 

Attractive fixtures of lucite and plexiglas are beg 
ing available and no doubt after the war more a 
better designs will be on the market. 





It is, of course, obvious that the style, size and mat.| [7 
rial of the fixtures you select should be determined 
the size and construction of .your permanent windoy 
background. They must harmonize with it and especial 
care should be taken that the units selected are in Proper 
scale with the window. That is, they must not merely 
fit the space available but should be in proper propor: | 
tion to it. An oversize fixture in a small window yi]! 
make it look crowded even before any merchandise jg 


put in. | 


VOCATIONAL TRAINING FOR DISABLED VETERANS 
(From page 137) 


men in all branches of the service. Typical is this | 
request for information from a private who writes; “| | 
have become, through wounds received while in military | 
service, forced to look for lighter work. I have had 
mechanical training in a number of fields such as ord- 
nance work and have a great interest in your trade, | 
Since I am to be discharged soon, I am looking ahead 
toward civilian life in a puzzled way and under the G, I, 
Bill of Rights wonder if it would be possible for me to 
join your organization as a training student in the watch 
repair field.” 








An alumnus who joined the Navy after completing |. 
the course writes from a tropical island in the Paeific 
where he is a seaman, third class, in the ship repair 
division, that his duties are to repair watches and chron- | 
ometers which are just as vital as guns and ammunition. | 
This man competed in qualifying tests against 30 others 
and came out on top with flying colors. 

A naval officer commutes from his nearby station. He 
is in charge of an engineering crew and takes part-time 
instruction. Of a high mechanical aptitude he has 
learned how to make double roller tables, single table 
and balance staffs. Like his fellow trainees he has 
developed skill in repivoting balance staffs and has a 
keen sense of trueing and poising the balance wheels. 

Most of the students developed an interest in wate 
repairing because of their armed service duties whith 
required them to work on time and precision bombs, ship |) 
gyroscopes, or other timing devices. Some who whiled 





bread-and-butter occupation of their curiosity. Several 
were advised to take up the trade upon their discharge 
by army and navy vocational guidance advisors. : 

With two instructors besides Director McGhee, 
trainees are given a broad foundation in the theories of 
the craft, followed by practical application work at the 
benches. They begin with a simple clock, working down 
to the striking parts, then up to the quarter-hour strike. 
They are shown how to repivot, rebrush, cut teeth on 
wheels, and complete a verge. Then the same principles 
are applied to watches. After each period of instruction 
they must take a watch apart and put it together agaim 
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EFFECTIVE NEWSPAPER ADVERTISING MATS 


For Authorized Keepsake Jewelers 



















DIAMOND ENGAGEMENT RING 
Make her happiness complete by giving her the 
traditional symbol of the engogement . . . @ 
genuine registered Keepsake Diamond Ring. The 
Keepsoke Certificate of Registration and Guaran- 
tee is your assurance of true quolity and valve. 
See our extensive collection of Keepsokes ... ina 
wide range of styles and prices, 










No. K145E — 4 col. x 7” 
DEALER'S NAME 











40 precious a moment 
+++ 80 lovely a ring! 
an 


A very limit- 
ed number 
of Keepsake 












Authorited Keepsake Jeweler 
Creeie 


BD K145M — 1 coh x7” 


Dealer Fran- 
chises are still 
available. Write for 
full details. 





A. H. POND CO., INC. 
214 S. Warren St., Syracuse 2, N.Y. 
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AMERICA’S LARGEST SELLING 
DIAMOND RINGS 


The striking newspaper advertising mats shown 
here are some of the wide variety of eye- 
stopping advertisements available to Authorized 
Keepsake Jewelers. Sound 
selling copy and powerful 
human - interest appeal, 
the type of advertising 
that builds prestige for 
the store as well as 
many extra sales... 
makes this series 
unusually effec- 
tive. 
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Upon completion of the course a man will have done this 
four or five hundred times. In one of the primary in- 
structions on the memorizing of parts, the trainees use 
for guidance the booklet, “My Watch Has Stopped,” 
published by Jewerers’ CircuLar-KeystTone. 

A box of parts for each numbered lesson is provided. 
Every man has a notebook at his bench on which he 
records all the steps he has executed which he leaves 
for the director to look over upon completion of the les- 
son. In this way a careful tab is made on each man’s 
work, correcting his errors and building up weak points. 
“It eliminates guesswork,” said McGhee. 

The school has several hundreds of watches and 
clocks of all types from the simplest to elaborate chron- 
ometers for instruction and practice. Large models are 
used in the first instruction at the start of the course, 
which progresses with textbooks, lectures by experts in 
the trade and personal individual guidance. The latter, 
says Mr. McGhee, is especially important. 

A library of books on watchmaking is maintained for 
reference purposes and collateral reading. 

Thorough drill in lathe work is included. Actual re- 


pair work is continued in the regular fashion with the 


same problems taken up that would be met in the trade, 
progressing step by step until the student develops con- 
fidence and skill. An analysis of unsatisfactory watches 
is made to determine the cause of the trouble. Finally, 
an examination both written and practical is given, and 
the graduate is ready to step out into a job. 

Requests for trained help come pouring in from all 
parts of the country and the graduates have little diffi- 


culty in obtaining employment at good wages. 
ever, unless Mr. McGhee is completely satisfied #) 
man is thoroughly equipped to carry on the 
recommendation will be given—another importante 
from the standpoint of both the student and the pro 
tive employer. 

Of course, the New Jersey School of Watchma 
only one of many places that are doing a fine job of px 
viding vocational training for the discharged vetegg 
It is presented merely as a good example of the sort 
program in which jewelers can and should cooperal 

“Cooperation” doesn’t mean financial contributiong= 
at least not in the case of established schools. The H 
S. Veterans’ Administration pays the tuition fees, ang 
also provides the men with a living allowance. Wh 
jewelers can do is to inform themselves of such projects 
in their respective areas, promote and sponsor the ideg 
of teaching veterans the various crafts of the jewelry 
trade, contact the schools and offer their services where 
needed, and look to them when in need of ney 
employees. 

And in those localities where no such educational fg- 
cilities exist, it may be possible to set them up with 
loaned or donated equipment and with various jewelers 
contributing their time as volunteer instructors, such ag 
the program sponsored by the jewelers in Cleveland, 
Ohio (page 265, JC-K for Nov., 1944). 

The main thing is the desire nd the effort to cooper 
ate. If jewelers will do that wholeheartedly they will 
be helping not only the men to whom we all owe 
much, but themselves as well. 

















SERVICE PLUS 


At all times and under all conditions your wholesaler has proven to 
be your most efficient and most economical source of merchandise 


and supplies for your store. 


The advantages to you are multiplied when you select a wholesale 
house like Benj. Allen & Co., with the experience of serving jewelers 
for more than 80 years, one with ample facilities and resources to 
assemble all the available items required by you. 


Now and in the future, as in the past, you can rely upon Benj. Allen 


& Co. to serve you most efficiently. 


BENJ. ALLEN & CO., INC. 


FOR EFFICIENT SERVICE AT ALL rinks 
Silversmiths Bldg. ¥ 


10 So. Wabash Avenue 


as 


CHICAGO 3, ILLINOIS 
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further confirmation, your own eyes W 


k. Of this you may be sure: 





OVAL MANUFACTURING CO. « 64 w. 36 St 


OVAL IMPORTING CO., Inc. + 21% n PROVIDE TRUE COLOR, GEM-LIKE GLASS STONES 








BUILDS FUTURE ON YOUNGER GENERATION 
(From page 189) 


fiancee which lumped together will total in the vicinity 
of $40 or $50. 

“Following this ¢omes the purchase of the wedding, 
gifts and the housekeeping gadgets including wedding 
ring, sterling or plated silver service, clocks, glassware 
and all the other sorts and types on the ‘must’ list for 
newlyweds. This outlay will average at least $175 
probably more. 

“Now,” concludes this Newport logician, “That boy 
has spent in the vicinity of $400 with me or some other 
jeweler in about a 5-year period dating from his gradua- 
tion. 

“I appreciate that in some of the larger communities 
this would not be considered big business, but to us little 
fellows, in the sticks, it certainly ‘ain’t hay.’ . 

“The girls, too, trade with us, but do not spend as 
much as the boys. ‘However, theirs is the guiding in- 
fluence which has a marked bearing on the final selection 
and often determines the amount of the purchase. 

“Jewelry is definitely on the distaff side. I have noted 
that the boys, even in their High School days, seem to 
have an inferiority complex in relation to their own tastes 
and discriminations, and generally bow to the choice of 
the girls in the selection of trinkets and designs for class 
mementoes. 

“Yes, sir! It’s the girls whose hands are on the helm 
and I never overlook them as sales prospects. 





Call on us for your needs. 


estates consisting of 


Fancy Cut Diamonds 


Matched Pairs and Single Fancies in all sizes our 
specialty. We also carry a large stock of Mellee, 
Marquises, Emerald Cuts and Round Diamonds. 


We wish to notify the trade that we buy 
diamond mounted 
platinum and gold jewelry and colored stones. 





eho Re 


“Here’s another thing I’ve done to assure future cyg | 
tomers,” added Mr. Searles. “Every year we receive 
a few second hand watches which are accepted as partial 
payment on the purchase of new watches. I’ve never re 
sold one of these watches in my life, but have given they 
to some deserving .youngster. It doesn’t matter mug 
to these lads whether they gain or lose a few minutes, 
day; time isn’t that important to them. The financial 
loss to me is negligible and possession of any kind of 
a watch seems to make any boy more self reliant and 
grown up, directing his first step toward manhood, 
Purely for my own personal satisfaction, I have kept ay 
account of the lads to whom I have given watches. At 
least 80 per cent of them have come back to my store 
at later dates, sometimes from considerable distances, tg 
buy engagement rings or other major purchases, ] 
guess it’s their way of saying “Thanks’ for past favors 
rendered. 

“All in all, what I have tried to explain is nothing 
but a successful working demonstration of casting bread 
upon the waters. 






“There remains still another totally different angle op 
small town merchandising problems. We Vermonters be- 
lieve that everything else being equal, the home town boy 
or girl should spend with local industry because, we ex- 
plain, this is the major source of the town’s tax revenues 
which go to make good schooling possible. 

“Now, when these kids grow up and have families of 
their own, they, too, will appreciate a like support in the 
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W E regret that conditions at this 
time prevent us from supplying mer- 


chandise regularly. 


We must patiently wait until the one 
great purpose we are all striving for 
has been accomplished. Then we will 
be able to render even greater service 


than ever before. 


Weksler & Cooilinas, Inc. 


5 South we CHICAGO 3 
ILLINOIS 


- Wabash Ave. 








bined with heat and chemical action for centuries, driv 











shape of custom of the local populace. It’s a sort of 
round robin affair! And rather neighborly. 
“Yes, Sir, my sales graph starts in the High Schooj!” 
Well—There you have one man’s retailing philosophy! 
It’s homely, but human to it’s very core, it isn’t copy. 
righted, and contains a moral which could well lp 
adopted in any type of small town merchandising—ie, 
Gentlemen—‘“‘Consider and cultivate the High Schoo} 
Students.” 
They are your customers of tomorrow. 





FATHER'S DAY—A DOUBLE PROMOTION 
(From page 142) 


ad run last year by the John A. Davis Jewelry Co., of 
Topeka, Kansas. 
“Father’s Day is here to stay, so let’s not treat 
it light, 
For when he walked the floor with us ‘twas 
always father’s night.” 

So ran the jingle at the head of the ad. “Dad rarely 
buys jewelry for himself,” it continued, “but that doesn't 
mean he would not wear with pride and satisfaction a 
beautiful ring, set with a diamond or his birthstone.” 
The same idea was expressed by LeRoys, Los Angeles, 
in their striking ad, surrounded by an abundance of 
white space to set off the one ring they illustrated. “A 
man’s Diamond—Onyx,” the copy ran, “The ring pre- 
ferred by most men—heavy solid gold of massive design, 
set with a fine diamond in the hard jet-black onyx top 
—a ring to wear with pride.” 

Rings were the big thing, too, in the advertising of 
Martins, Los Angeles. Their illustrations were three 
typical masculine rings—a diamond set in yellow gold, 
a diamond onyx in heavy gold mounting, and a diamond 
masonic ring. 

This year Father’s Day publicity should start early in 
order that gifts may be suggested for fathers overseas 
and in camps all over the country. LeRoys, Los Ar 
geles, have a special Service Gift Canteen in operation 
all- year round which really pays off, come Fathers 
Day. Early in May they focus attention on gifts for 
men in the service. Their special window display is 
stepped up fixture, each step smaller than the other as 
it nears the top. On the uppermost shelf is a flat pack 
age of the correct dimensions for overseas shipment and 
on the wall are blow-ups of the heads of soldier, sailor, 
marine and airman. A card informs buyers that no com 
manding officer’s OK is required for gifts less than eight 
ounces, and urges promptness in dispatching packages. 
Among the items shown are sterling silver identification 
chains, St. Christopher’s medals, leather cigarette cases, 
leather address books, fountain pens and rings. 

Remember—June 17—Father’s Day—a big day for 
bonds—a big day for men’s jewelry. 





NOVEL WINDOW STUNT 
(From page 144) 


vast deposits of vegetable matter, decayed and covered 
with sediments of mud, exerting a pressure that, coir 
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ing off most of the hydrogen and oxygen contained in 
the vegetation, and leaving only carbon.” 

The display was self-publicizing, but just to help 
things along, a two-column square ad was placed in the 
local newspaper describing the exhibit. Over the signa- 
ture of the store appeared the message: “Coal is precious 
this winter, diamonds are precious, always: and carbon 
is one of the most important chemical elements of both! 
A Diamond is the purest form of Carbon—while in coal 
the carbon is more or less mixed with other substances.” 
“See our window display for a full explanation,” in- 
yited the advertisement. 

To top it all off, Bob Browning, WKNY news editor 
and commentator devoted much of his Feb. 26 broadcast 
to the unusual window display, closing his talk with the 
remark that he understood that at night, Mr. Scudder, 
instead of putting the diamonds away in the safe, left 
the diamonds in the window and put the coal in the safe 
instead. 


STUDENT DESIGNERS EXHIBIT WORK 
(From page 154) 


of a new applicant. First prize was awarded to Vahan 
Atamian; second to Oliver D. Chauvet, and third to 
Richard Russo. First honors went to W. Mauch; second 
to Sam Siebenberg, and third to Thomas Davidoff. Med- 
als and honors were presented to the students by Mr. 
Hegstron, Chairman of the School Committee. 





Richard Russo, who was awarded the bronze medal for 
his work at the exhibit of student designers, originated 
these novel silhouette earrings, using the heads of 


George V and George VI of England, which he exhibited. 


Closing exercises of the exhibition were held at the 
Engineering Societies Building, 29 West 39th Street, 
and graduates were addressed by Hon. Jennings Ran- 
dolph, Representative in Congress from West Virginia. 


DIAMONDS AND DOLLS 
(From page 150) 


raised by an auction of the screen star dolls. These lat- 
ter dolls were gowned in costumes that were duplicates 
of those worn by the stars in their latest films. 

The dolls which brought the highest sums at the 
auction represented Sonja Heinie and Vivien Leigh. 
They were purchased by producers William Goetz and 
Mervyn LeRoy, respectively, for $450 each. 

(Please turn to page 176) 
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The work of the Lapidary has always required 
the skill of experts. That’s why you should 
seek the services of an established and <eliable 
firm, with a background of experience. 


culling, engraving, encrusting, 
drilling, or any special orders, consult 


NATH 
Lapidar ies, Inc. 


for 





71 Nassau Street « 


New York 7, N. Y. 




















FINE OPALS FOR 
FINE JEWELRY 


Brilliantly colored opals 
cut to all shapes for 
special designs 
A COMPLETE LINE OF GPALS 


FOR THE 
MANUFACTURING JEWELER 


George T. Manning 


The Opal Specialist 


22 West 48th Street, New York 19, N. Y. 


Telephone BR 9-7199 
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Can You Help Me? 7 


My Display Problem Is: 





by VIRGINIA DIXON 
Readers’ questions about window and inside-store display 
will be answered in this department each month by Miss Vix. 
ginia Dixon, one of America’s topnotch display experts whose 
talents have been brought to a focus on the jewelry field, 
Miss Dixon is already well known to JC-K readers as the 
author of many stand-out articles on jewelry store display. 


HERE ean we obtain illustrations of jewelry 

store window displays, also inside displays? We’ 
cannot locate any illustrations of this type in our 
library. We have only one window to trim, but the store 
is so centrally located that our window is our most im- 
portant advertising consideration._-H. A. P. 


Answer—As far as I know there are no recent books 
or catalogues available showing illustrations of jewelry 
window displays. The few books on the subject of dis- 
play include very few pictures of jewelry windows, 
Back issues of the JewELErs’ CircuLar-KeEysTonz is the 
best source I can suggest for such illustrations. 

“Display World” published in Cincinnati, Ohio, is a 
trade publication devoted entirely to display, but its 
illustrations are chiefly department store displays. How- 
ever, you might find suggestions which could be applied 
to your windows. 

The most profusely illustrated of the books on dis- 
play is “Selling Through the Window” by H. Tre- 
thowen, published several years ago by the Studio Pub- 
lications. 


WONDER if you can advise me where I may be 

able to get something attractive to use as a center 
theme calling attention to my Mother’s Day window. 
K. F.S. 

Answer—The official poster featuring “A Medal for 
Mother” is available from the National Committee on the 
Observance of Mother’s Day, 393 Seventh Avenue, New 
York 1, N. Y. They also have a jeweler’s set of diss 
play cards, streamers, pennants and badges available 
at small cost. 

If you want to do something different from this, you 
might arrange with one of vour local photographers to” 
let you have an enlargement of a_ suitable portrait 
photograph which you can frame attractively. Or you 
may prefer several photographs showing mothers of 
different ages with gifts appropriate for each of them. 
If only one photograph is used, a young woman is pref 
erable since the emphasis this year is on the young Wat” 
mother. 

Small gift boxes, attractively wrapped and de scoratedl 
with nosegays of pink and white carnations (the official 
Mother’s Day flower) can be used with the picture 
Or one very large box with a large tag addressed “T0] 
Mother” could be used. The pink and white color scheme) 
could be carried throughout the window. The picture) 
frame could be heavy cardboard covered simgothly in| 
pink fabric. 
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MADE INTO THE SLICKEST 

TABLE LIGHTER THAT YOU 

EVER SAW, MOUNTED ON A 
18s BLACK PLASTIC BASE, 4 IN. 

«|| a_i IN DIAMETER. 
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RETAILS AT $4.95 


ailable 

a HERE IS A TIMELY ITEM WITH TERRIFIC APPEAL. BULK 
rst PACKED, 2 DOZEN IN A CARTON, AT $61.44, LESS 2%. WE 
oe ALSO HANDLE ORDERS FOR 1 DOZEN OF THIS NUMBER AT 
aa $30.72, LESS 2%. 

oa Order No. KJ4296 


Za 4.0. Beckon, C0. 


official” P.O. BOX 1, 29 E. MADISON ST. 
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ae DENVER CHICAGO 90 DETROIT 
— STEEL BLDG. : MICHIGAN BLDG. 
ra "YOUR BIG GENERAL WHOLESALER IS YOUR BEST FRIEND” 
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E plan on remodeling our store front, making the 

windows larger and deeper. In our jewelry win- 
dow, we plan to have three or four steps and on top of 
that a platform on which to display rings that have been 
put on individual cards, three rows high. Our problem 
is this, how can we have such a high built up display 
without having to have a step ladder to get in the win- 
dow ?—A. C. 


Answer—Since your window is L-shaped, I should 
think the most satisfactory solution would be for you 
to have steps built into the rectangular area left behind 
the window. This would be sturdy and permanent and 
give you easy access to the window. 


ILL you kindly inform us who in ‘New York City 
recovers ring cases?—D.F. 
Answer—I have found the Art Jewelry Case Com- 
pany, 29 West 15th Street, New York, excellent for re- 
covering all types of jewelry display pads. 





DIAMONDS AND DOLLS 
(From page 173) 


Mary E. Lewis was honored by Durward Howes, 
well known Los Angeles jeweler, by his naming his 
perfect 5.5 carat gem diamond after her. 

Jewelers who participated in making the show the 
great success that it was, included B. D. Howes & Son, 
Jewels by Tobias, Laykin et Cie at I. Magnin & Co., 
and Gershgorn & Co. 





HANDBOOK FOR ESCAPEMENT ADJUSTMENT 


Know the Escapement. Sarah and Homer A. Barkus, San Digg” 
Calif. $5.00, postpaid anywhere in U. S. A. or Canada; Book Dg 
partment, The Jewelers’ Circular-Keystone, 100 E. 42nd St., Ney 
York 17, N. Y. 

N ninety three pages well filled with reliable info. 

mation on the action and adjustment of the leve 
escapement of the most-used form; with twenty foy 
illustrations in the text and in full-page charts anj 
plates, this little book has much about it that can bp 
recommended to students of its subject. The pictures 
illustrating the active functions of the escapement ar 
half-tone plates from photographs of an adjustabk 
model; other pictures, detailing parts of the mechanism, 
are line-cuts from drawings. 

The writing of the book follows generally a question. 
and-answer method. The selection of the questions, 
their arrangement in systematic groupings, and the 
clearness of the answers, are excellent. While no treat- 
ment of this subject in such small space could be said 
to be quite complete, this book has the merit of concise- 
ness which recommends it for that very reason to be- 
ginners. Besides the fifteen chapters on escapement 
adjusting, the last ten pages are given to an interesting 
collection of notes on “Beginners Troubles and 
Stoppers”; and three pages contain description and 
illustrations of a watchmakers’ bench designed by the 
author, with a device for mounting the lathe so that it 
may be swung out of the way to the right-hand side off 
the bench. 























ERA WATCH CP ie 


CC. RUEFLI-FLURY & C2 BIENNE | 


“Era Watches on Time the World Over” 


ARTHUR BAUER CO., U. S. Representative 


48 West 48th Street, New York 19, N. Y 
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These Smart, NEW Display Pi | ! 
These Smart, isplay Pieces Will Up Your Sales! 
\\ ee °'alons/./ 3 High in “eye-appeal” and 
Teor backed with sales-power are 
these NEW Korn Jewelry Dis- 
play Pieces. Beautifully simple 
and simply beautiful ... as 

modern as Tomorrow . . . 
say “BUY NOW” in every 

language. 


THREE 


Distinctive Styles 


THREE styles for your selection ! 


1000 line: Smart bevelled edge 
900 line: Pillow with silk 


cord trim 
800 line: Pallette (all cevered) 


YOUR CHOICE 


of any of the following desigus 
in ANY of the above three 
styles (1000—900—or 800): 
(1G) Single Ring Ladies or Gents....$1 
(2) Small Double Ring $1.15 
(2A) 5-Ring $1.75 
(7) Pendant or Lapel Watch ...... $1.35 
(10 or 10C) Bracelet Watch...... $1.35 
(B1) Pin Display $1.35 
(Cl) Pin and Earring 

(SU) Ladies’ Bracelet or Watch... .$1.35 
(18U) Men’s Watch or Bracelet... .$1.50 








(E) Pearl Necklace ............-- $2.50 
Earring Rack (Velvet Covered Lucite) .$2.95 
#2 Oval-“Pad’”’ with Lucite Leg... .$3.95 


tre Special: THE “MODERN” STEP-UP SET 800-9A Velvet and Cord Trimmed 


Tray 
A quality set of THREE display platforms that lend in rich velvet . . . modern streamlined design. Your 1 Oval 
ves ideally to a wide vatiety of attractive choice of many beautiful colors. You can have ANY of the Above 
ere other separately or in combination. Sizes: Cersindehe Babies Pieces in ANY of these colors: 
f used in above illustration to display the yee ” ee oe Ameri Beauty — Royal Blue — 
~ line, 900 line and the 800 line. Each’ "Step" one - = a z ie. ALL bripenssepetedy $22.50 Gaal o Black — Aqua — Coral 
of heavy polished lucite, and is covered Step No. 3: 11" x 9” Don’t pass this ‘“‘buy’’! Specify style, design and coler. 


“Y 
my WILLIAM KORN °°S'i.cui“susttre’ 3.0; MStet Mail Your Order Today 
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Baby Shop 


Promotes Demand For Fine Goods 





The Granat Bros.’ Bat 
Shop, seen at the left, abow, 
is prominently located is 
the second floor gift deport 
ment, adjacent to elevator, 




































ELATIVELY higher income on the part of most Granat Bros., San Francisco, feature 


customers plus the fact that many more children 


have been born during the past five years has resulted no low-price leaders to get customers 

in an unusual children’s jewelry shop at Granat Broth- 

ers, San Francisco, Calif. but concentrates on a quality line ¢ 
Whereas prior to the war it was the policy to keep 

children’s lockets, rings, spoons, serving sets, etc., down ‘ ehildren’s gifts in a separate shop. 


in the lower price brackets in most jewelry stores, Granat 
Brothers have now gone the other way. Instead of fea- 
turing a few low-price “leaders” to bring mothers and 
fathers in, the store has deliberately concentrated on 
solid gold and silver children’s items, most of them set by ROBERT A. LATIMER 
with precious stones, and thus gives the parent with 
plenty of money to spend an excellent opportunity to 
give his child “something unusual.” There is very little 
plated silver or single spoons or other standard chil- 


dren’s gift merchandise—instead the store’s policy has larger general income of defense workers and busines 
been distinctive, unusual jewelry for even tiny babies as men in general, this has created a market which actually 
well as adults. demands fine jewelry as presents for the buyer's ow! 

“It is easy to forget that there is no one on whom children as well as those of his friends or relatives.” 
family heads would rather spend gift money than their Thus, to make the most of this market, the Grant 
own children,” it was pointed out, “and with a bumper Brothers’ infant jewelry shop has been located prom 
crop of babies each year since 1941, there are thousands nently in the second-floor gift department, where 
more birthdays, confirmations and anniversaries to build © average customer getting off the elevator instantly se 
up the gift market. Combined with the undeniably (Please turn to page 190) 
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Sanrs National Advertising continues unabated. Over Six Million pages appeared 
during the past twelve months in such magazines as VOGUE, HARPER’S BA@AAR, MADE- 
MOISELLE, GLAMOUR, HOUSE BEAUTIFUL, HOUSE & GARDEN and BRIDE’s. We appreciate 
the fact that the demand for LUNT STERLING is already so far in excess of our restricted 
War-time production that no encouragement is needed for its immediate sale. Nevertheless, 
this publicity is going to help you in the battle for business after Victory, for Housewives 
and Brides-to-be in ever-increasing numbers are learning that LUNT Silver, in traditional 
designs, is really the “Sterling of Lasting Good Taste”, and worth waiting for! 


GREENFIELD e~,MASSACHUSETTS 


A DIRECT HERITAGE OF FINE SILVERSMITHING FOR OVER 250 YEARS 
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They Broke 


With Tradition 


By ELSIE NEWBY WEISS 


Newspaper advertising fea- 
tured an entirely different ap- 
proach. Instead of showing as 
many items as possible, White's 
now feature only one or two 
items at most in each ad. 


HITE BROS. CO., one of the several good 
jewelry stores in New Orleans, decided recently 
- that it would be a good idea to try to stand off and take 
a look at themselves through the customers’ eyes to see 
whether any of their methods could be improved, and 
if so, how. The result was a complete break with some 
of the things that had become tradition, and an entirely 
new approach to the question of sales promotion. 

One of the major decisions was to step up the radio 
advertising programs. Previously White’s had followed 
the usual plan of using spots on local stations, random 
shots in the hope that some potential customers might 
happen to be tuned in just then for some feature pro- 
gram. : 

Now they decided that instead of relying on some 
one else to get an augience for them, they themselves 
would have the kind of program that would reach out to 
the customers on its own merits. They wanted some- 
thing dynamic, and the stereotyped news commentary or 
program of recorded music did not seem to fill the bill. 


So by a process of elimination they started with a vague * 


idea of presenting some sort of a series of dramas. 


« 


. 
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This jeweler gave his sales methods 
a going-over from his customers’ 
point of view and decided on a new 
approach that was a complete break 
with his long-established policy. 


,. 


Working with a script writer of a local station White 
Brothers concocted a series called “Gems of Romance,” 
presented three times a week from 4:45 to 5 p.m. over 
the local CBS station. 

Two of the three programs each week re-enact some 
famous love story—George and Martha Washington, 
Elizabeth Barrett and Robert Browning, Napoleon and 
Josephine, and so on. The third program of the week 
dramatizes a famous diamond such as the Cullinan, the 
Hope, the Orloff, the Kohinoor. Another series, which 
is now in preparation, will present in playlet form the 
history of engagement and wedding rings. 

“We wanted to come up with something that would 
have inherent interest for women,” says W. B. White, 
sales manager and advertising manager, “and be tied up 
at the same time with the jewelry business. Women, we 
know, are responsible in one way or another for most 
of the jewelry business that is done. Even when they: 
themselves don’t make the selections, it is they who are 
the reason for men buying it. 

“At first we hesitated to embark on this kind of cam- 

(Please turn to page 190) 


THE JEWELERS’ CIRCULAR-KEYSTONE 





White 
unce,” 
, over 


some 
igton, 
n and 
week 
1, the 
which 
n the 


vould 
’hite, 
d up 
1, we 
most 
they. 
) are 


cam- 





i” } 18) } 
DEMOISELLE 
a at Jah 4ai8i8) 





The attention of more than 40 million readers is being focussed on Wallace 


Third Dimension Beauty through the Wallace national advertising campaign. Beautiful pages in 
full-color are appearing in these important class and mass magazines. Your post-war sales will 
profit directly from this consistently cultivated preference for Wallace Sculptured, Sterling Flatware. 


WALLACE SILVERSMITHS WALLINGFQRD, CONNECTICUP 


FOR May, 1945 
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Sales Training for Small Business. 


Small retailers, confronted with the problem of shortage of help, 


find a welcome solution to their trouble through this government- 


sponsored program for the training of efficient sales personnel. 


AR-CREATED shortages both in consumer 

goods and manpower has been one of the small 
retailers’ biggest problems during the past few years. 
Very little can be done about the former until the de- 
mands of war diminish, but the small business man has 
and can avail himself of a welcome source of efficient, 
trained™sales personnel from students of Distributive 
Occupation classes, a government sponsored program ad- 
ministered by the United States Office of Education jin 
cooperation with the State Boards for Vocational Educa- 
tion. 

This Distributive Education program has as its pur- 
pose the serving of the large group of small distributors 
and their employees through vocational training which 
is suited to their needs. In attempting to ease the prob- 
lems of retailers during the wartime emergency, the pro- 
gram has devoted special attention to two phases. The 
first, courses for new store workers to provide at least 
partially trained employees to replace those called into 
service and those entering war industries; and second, 
a series of courses for experienced sales personnel to 
familiarize them with war regulations affecting the sale 
of goods and with adjustments the retailer must make to 
serve the customer intelligently under wartime conditions. 
In 1943, some 50,000 experienced salespersons were 
reached in 44 states and during the same year, approxi- 
mately 125,000 owners and managers participated in 
wartime clinics in which instruction was given on the 
laws, regulations, orders and controls under which retail 
business must operate during wartime. 

The D.E. plan provides either part-time or evening 
classes. Students in evening classes must be at least 16 
years of age.. Most of them are already employed. On 
the other hand, part-time classes are held for either 
young people in school or workers on the job. Any per- 
son enrolled must be at least 14 years of age. 

The program is set up to give training in four dif- 
ferent levels. The first is a cooperative part- -time pro- 
gram on the 12th grade, postgraduate or junior college 
_ level. Under this plan the students work at least 15 
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hours a week in the local stores and devote at least two 
school periods a day to subjects related to their working 
activities. The student’s. out-of-school work is closely 
supervised by the school coordinator, who is in charge 
of the local Distributive Education program. 

The second is an extension program on adult level for 
salespeople and others who have customer contacts. The 
third is also an extension program on an adult level for 
junior executives, buyers and department heads. The 
fourth is the same for owners, managers and executives, 

Adult classes under the extension program may be 
held during business: hours on the company’s property 
or during the evening in trade association headquarters, 
schoolrooms or any other suitable location. 


TRAINING ADAPTED FOR SPECIAL NEEDS 


Courses are adapted to meet the special needs of work- 
ers in the different businesses, as for example, the 
grocery, hardware, jewelry, drug and clothing trades. 
Thus, the training for a worker in the retail jewelry 


field, particularly as it relates to merchandise informa-~ 


tion, is different from that for workers in, for example, 
the shoe business. 

Material for the courses is prepared by the several 
State Boards for Vocational Education in cooperation 
with the Business Education Service of the United States 
Office of Education, and various national and state trade 
associations in the individual fields. 

This training program is not any new venture initiated 
to meet the present emergency needs. It has been going 
on for years but with the added impetus given it during 
the war, it should increase appreciably in importance in 
the future and be of great value to the smaller operators 
in the distributive fields. 

The Smith-Hughes Act of 1917 sieceelih for coopera- 
tion between the Federal Government and the States in 
the promotion of vocational education which would cover 
among others, the fields of trade and industries. Passed 

(Please turn to page 194) 


THE JEWELERS’ CIRCULAR-KEYSTONE 


















te 
dl 





Telling Sales - Features of 


Gergian Rese 


| Tastefully Combining 
{English and American Design 








Tx your customers that this graceful sterling pattern 
is inspired by the beautiful silver creations produced by 
the leading silversmiths in both America and England 
during the late Georgian period, approximately 1790 
to 1830. Thus “Georgian Rose” will harmonize with 
the two most popular styles of furniture — Colonial 
and 18th Century. 

Show them how each one of these details of design 
and craftsmanship contributes to this pattern’s loveli- 
ness and distinguished quality. 


DESIGN 


FEATURES THE ROSE, the most ap- 
pealing of all flowers in expressing 
beauty and lasting sentiment. 


SHELL MOTIF AND SCROLL WORK 
in the border were both much 
used by English and American 
Colonial cabinet makers—notably by the great furniture 
designer, Thomas Chippendale. 


DECORATED BORDER ... with the flowing outline of the 
plain center... blends harmoniously with either plain 
or elaborately patterned china, with either simple or 
intricately cut crystal. 








PERFECT BALANCE of any 
spoon or fork in the hand... 
in all positions. 








KNIFE HANDLE... balanced so 
that blade never touches cloth. 


THICKNESS OF SHANK... scientifically 
constructed to give extra support at 
area of greatest stress and strain. 


WELL ROUNDED SUBSTANTIAL TINES 
-..Spaced properly... tapering 


gracefully to points. R e eC ad is b di rl 0 3 I 


SUPERB FINISH. The soft butler finish was especially 

developed for “Georgian Rose” to bring out the high- y ur Ag , ae 

lights of the border ornamentation and the sheen of y La lug ZJilve ¢ 

the plain center panel. ae 
SPSerFABLISHED 1624 TAUNT } MASSA H | 
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e before the public. 


Service Men’s “Helps” i 
Pay This Jeweler Dividends 4 


3 
% 
i 
é 
§ 
‘ 
i 
' 
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A* announcement was recently made on the air, 
in the newspapers, and by direct mail to Person- 
nel Directors, in the Calumet Region that Armstrong’s 
Jewelry Store, of Hammond, Indiana, was inviting 
every discharged veteran to bring his discharge cer- 
tificate to the store so that it might be photostated, re- 
duced to wallet size, sealed in plastic, and returned to 
the owner without charge. This is only one of the many 
promotional plans the progressive owner, Irving Chay- 
ken, has sponsored during the war. to keep his name 






Armstrong's free offer to provide -veterans 
with a facsimile reproduction of their dis- 
charge certificate brought a big response. 





His. efforts have resulted in a 25 
per cent increase in sales and an enormous amount of 
good will. ‘ 

The handy method of preserving the discharge cer- 
tificate is gaining wide acceptance by the veterans in the 
region. Instead of being,compelled to carry the original 
and thus suffer the danger of losing it, the ex-serviceman 
can place the original ‘in a safe deposit box, and have 
in his possession the wallet size, plastic sealed duplicate. 
The jeweler estimates $1 apiece as the cost of this ser- 
vice. Although there is nothing on the duplicate to show 
the jeweler’s name, the servicemen won’t forget. 

_ Last fall, Mr. Chayken startled jewelry retailers with 
his announcement of insurance for overseas packages. 
He is: perhaps the only jeweler and certainly the first 
jeweler in the country to offer the policy. It took months 
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Small services for discharged vet 


and men still in uniform has breug 


this jeweler much good-will publicity, 


by LILLIAN STEMP 






























of planning with a local agent but it was developed. TI 
carriers, American Central Insurance Company, Colm 
sider the policy a good risk for out of 650 insured page 
ages of merchandise purchased at the store and mailed” 
during the holidays, only three did not reach theif 
destination. The cost to the jeweler was about $5# 
package, the purchaser was not charged a cent. To pry 
tect himself, however, the merchandise was wrappe 3 

(Please turn to page 196) 
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Style leadership of ''Sterling by Frank M. Whiting & 
Company” has long been traditional . . . is lent lustre by 
these glorious creations from the hands of Frank M. 
Whiting & Company master craftsrnen. Full acceptance 


by discriminating hostesses already has been amply dem- 


onstrated . . . will be enhanced by extensive advertising 


during 1945 in carefully selected media. 


FRAWR © WRIT IN CG eee WPA ON 
Crliltll ppd Sete rsith fowdelics Perce (it 


DIVISION OF THE ELLMORE SIitVER COMPANY » MERIDEN - CONN 


© 1945 Frank M. Whiting & Company 
FOR May, 1945 





EMERALD—THE BIRTHSTONE FOR MAY priests saved the fragments and shipped them back, 


together with as many unbroken ones as they coulj 
(From page 152) get. It is to be assumed that before many years haj i) 
passed, the soldiers learned of their error and stopped 
been an interesting one, long since exhausted, where destroying the treasure they were winning. 
crystals developed in the wall rock besides a pegmatite All of the Colombian mines known today are thought 
dike. Local conditions determined whether chrysoberyl, to have been known to the pre-Colombian natives, |p. 
the type known as alexandrite, phenakite or emerald deed, lovers of tales of lost gold mines are inclined ty 
would form. All three beryllium minerals were found believe that mamy other deposits have been lost in th 
in the same deposit. dense forests which soon covered them after the Ip. 
Of greatest importance however, ever since the dians stopped mining. The romance of finding some of 
Spanish inquest of the New World in the early 16th the ancient deposits and the tribulation of mine oper. 
Century, are the emerald mines of Colombia. Vast col- tion in Colombia is well told in Peter Rainier’s “Gree 
lections of fine stones were captured at that time and Fire” which should be read by all jewelers, both fo 
shipped back to Europe. Many of them found their the knowledge they will gain and the story itself. Two 
way to India and ever since carved emeralds have mines, in occasional operation, of importance in Colom- 
trickled out under the name “Indian emeralds,’ even bia: that at Muso, which belong to the Colombian Goy- 
though no deposit of emerald seems to exist in that rich ernment, and Rainier’s Somonodoco mine. The former 
storehouse of other gems. is a unique beryl deposit, the emerald crystals are in 
-An interesting story has been told of the early ill- calcite vein in a soft black sedimentary rock, totally 
treatment of Aztec’s emeralds by the Spaniards, who unlike any beryl occurrence known elsewhere in the 
knew little about gem stones. A common myth, taken world. The latter is more of a conventional pegmatite, 
from Pliny, and widely believed in the 16th Century, Almost all gem mining is a gamble, emerald mining 
said that the worth of diamonds could be tested_by plac- is especially so, and does not seem to pay. Many stones 
ing them upon an anvil and striking them with a ham- which might be found are lost in one way or another. 
mer. If they did not break they were thought to be Turkeys and chickens kept at the camp down below the 
genuine. Extending this idea as a test of value, the workings are said to love to pick up the green bits of 
Spanish soldiers are said to have destroyed many fine rock, and their crops are always carefully examined for 
stones without finding a single “genuine” emerald in valuable stones when they are prepared for their mor 
the lot. According to the story, however, the canny usual role. (Please turn to next page) 















NEW, FINE FLATWARE AND HOLLOWWARE THI 
+ WILL NOT INTERFERE WITH SILVER SALES 


Golden-hued Dirilyte, now made exclusively in America by 
ican Art Alloys, is a remarkable alloy of Swedish origin. 
fine metal, needing no embellishment. Dirilyte flatware and hi 
ae Ts See Oe ware have a unique sales potential. They alone harmonize 
[We'hove used Disityte in our family for gold-decorated china and glass, and appeal to many f 
years ~ it was bought in Sweden almost = Who, already equipped with silver, are no longer silver cust 








og Aarts, 8 frapirnesd te cet Dirilyte products are made of the solid metal, with the golden i 
4 iia the eal Sia: of Dirilyte, going all through, yet cost no more than good plate. 
"and feel it would be worth waiting for until Our uninterrupted consumer advertising is building us a 
after the’ war!” postwar audience. Your community will doubtless ask y 
_» from a recent consumer letter. Dirilyte. We'll gladly send you our full-color booklet 
a. 3 AMERICAN ART ALLOYS INC,, KOKOMO, : 
= New York Office: Suite 507, 1 West 34th St. M 
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the May 7th issue of Lire. 
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frost-war customers 


You’ve got a date . . . to show some silver 
to the largest group of new home makers in 
America’s history. You can see the appoint- 
ment in the eyes of the young fellow just 
starting his thirty-day leave . . . still more, 
in the eyes of the young lady on his arm. 


The thing he’s fighting for and she’s 
dreaming of, is the beauty that has always 
meant home... the beauty of the traditional, 


For their future reference — and your ulti- 
mate profit— Watson is telling them the 
story of “Modern silver with the beauty of 
old masterpieces.” Throughout this Victory 
year, Watson will regularly send these 
desire-provoking messages to your most im- 
portant postwar customers . .. the *22 mil- 
Kion readers of LirE magazine. 


Of course, most of our production these 
days is war production. But Watson is 
doing everything possible to replenish your 
stock of popular patterns, with an equitable 
allotment plan. And soon, perhaps, we 
shall be able to help you supply the backed- 
up demand created by today’s Watson Lire 
advertising. The Watson Company, 855 
Watson Park, Attleboro, Massachusetts. 


* Although 3,754,346 copies of Lire are sold each 
week, it is estimated that each issue is read by 
22,000,000 people. 





MODERN SILVER 


WITH THE BEAUTY 


OF OLD MASTERPIECES 





WR May, 1945 
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Only the Colombian emeralds are of importance to- 
day, though half a dozen other deposits are known. The 
United States has produced a few emeralds in North 
Carolina, but they have been principally of mineralogical 
interest. A depost in Norway is of about the same 
value, but commercially desirable stones have been 
found at workings high up in the Tyrolean Alps and in 
South Africa. The former deposit is small and ap- 
parently non-commercial, the latter looks likely but 
has not yielded enough stones to pay well. Probably 
more will be heard from the African deposits later on, 
but the Colombian Government Mine at Muso seems 
capable of filling the need for a while. Brazilian de- 
posits, so far, have failed to produce fine stones. 

Since green is enerally regarded as a restful color, 
naturally most of the traditions are related to this 
property. Nero is supposed to have used an emerald 
to rest his eyes—watching gladiatorial combats through 
it. Engravers were said to keep one at hand to look 
upon to relieve the strain of their work, and its bright 
color is an appropriate one for the month of May when 
Spring is turning the dull landscape green. 

The question of the synthetic emeralds and their 
future should be considered. The work is at a stand- 
still today, of course, for the German plant where they 
were made was just across the river from Cologne and 
we have heard nothing of the California ones in recent 
years. However, just before the war the Germans were 
successful in producing well formed crystals with a 
good color, and no more flaws than customary for 


emerald. Their color was dark and they were unusually 
red in the emerald filter as in ultra violet light. ‘Th, 
process was secret, but very different from that o 
simple fusion used to produce the synthetic corundum 

The American process is probably identical, for th 
crystals produced in California are similar in appegp. 
ance, but much smaller than the German ones, Both 
show the same sort of flaws, wispy veils composed of 
innumerable tiny flattened bubbles. These are unlit, 
any seen in natural emeralds and so far have served gs 
the guide for the identification of the synthetics. Thy 
other properties are too similar to the genuine stone 
for them to be of value in determining the synthetics, 
This is natural enough, since chemically and physically 
the substances are identical. It is ostrich behavior tp 
attempt to deceive ourselves about the reality of syp- 
thetic emeralds and their potential threat to the genuine 
market. So long as the characteristic inclusions are tp 
be seen, jewelers who familiarize themselves with them 
will have no more trouble with identification than they 


do with the synthetic corundums. Closing our eyes and 


our minds to the existence of the synthetics is absurd, 
the only practical policy is to recognize their existence, 
the result of very capable research, skill and experience, 
and to allocate them to their proper niche in the jewelry 
picture, alongside of culture pearls, and synthetic rubies 
and sapphires. Real emeralds should hold their value, 
just as rubies and sapphires have, as long as there are 
customers who prefer the truly fine jewelry to their 
cheaper substitutes. 





AN IDEAL JEWELRY METAL 





An all-precious metal that stays white 
and retains its high polish. ° 


Available in 


SHEETS - WIRE - STRIPS - TUBING 


* PRECIOUS METALS 


THE AMERICAN PLATINUM WORKS 


N. J. R. R. AVE. at OLIVER ST. 
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JEWELERS 
PALLADIUM 




















SINCE 1875 


NEWARK 5, N. J. 
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BABY SHOP PROMOTES QUALITY GOODS 
(From page 178) 


it. All merchandise is displayed in one well-lighted 
jewelry case, and in a wall case behind it, with a luxuri- 
ous, quiet atmosphere surrounding. This location takes 
advantage of both the “gift browser” who wanders 
through various displays getting ideas for intended gifts, 
as well as the parents who come in asking specifically 
for children’s jewelry. 

The greatly expanded line shown in the display case 
on a gold satin background includes rings, lockets, neck- 
laces and confirmation jewelry. Rings are in a price 
range of from $4 to $10 in 10 and 14 karat gold, and 
lockets $8 to $25. Rings set with diamonds, garnets, 
topaz, etc., are $17.50 to $27.50. Diamond set lockets 
at $21, are among the most popular of purchases. A 
complete better price range of solid gold rings set with 
various birthstones brings in the largest number of 
interested customers, all in the price ranges above. 

Where parents normally wanted to spend only a few 
dollars on infant jewelry before the war, most are now 
delighted in the opportunity to give the baby a diamond 
ring or locket. Granat Brothers has been steadily sur- 
prised at the number of parents who see diamond rings 
on their friends’ babies, and come in to buy a similar 
ring for their own children. The shop advertises precious 
stones in children’s rings and lockets, but makes no par- 
ticular promotional campaign of the department. There 
is no “want book” or followup record made of customer 
purchases—instead, it has been left up to the enthusiastic 











\\\ 


comments of parents to bring in more customers, 





THEY BROKE WITH TRADITION 
(From page 180) 


paign because this type of program has been considered 
a big time network affair and beyond the reach of ,f. 
local retail store. However, after our experience with 
it, 1 think that many retail jewelry stores would be sy. 
prised to learn how easily such a program can ly 
adapted to their needs.” 

The second result of White’s self-survey was anothe 
break with tradition. “Why, we asked ourselves,” said 
Mr. White, “shouldn’t men’s wedding rings be set with 
diamonds?” | 

The answer, so far as they could see, was—-none. Mey 
are buying more and more stone rings and actually the 
male animal has never been averse to wearing diamonds 
in rings, stick pins, tie clasps, etc. 

Moreover, the majority of men’s wedding rings, in 
White Bros. experience, are bought by women, and ywo- 
men are likely to be diamond minded. So, as an experi- 
ment, they set a few men’s wedding bands with three to 
five diamonds widely spaced and set deep in the ring, 
This is an important point, the management believes, 
since it is a more masculine style and also eliminates 
the risk that a man working would catch the protruding 
diamond on something or knock it out. 

The few experimental rings sold even faster than 
(Please turn to page 194) 
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Jewel Case in new color combi- 
nations, fine leather and crushed 
velvet. $8.50. Others at $5 and $10. 











Because we know how important fine quality is to you today, we at Barbara 
Bates are making every effort to maintain the highest possible standards evén 
during wartime. Gifts with the Barbara Bates label still mean quality and 
‘glamour second to none. We hope to continue to supply you with attractive 


ae 


yet practical gifts today. And in the peace to 
come, the Barbara Bates name will continue to 
mean the newest and finest in the manicure 


and gift field. Include it in your postwar plans! 


Barbara Bates 


366 FIFTH AVENUE, NEW YORK 1, 
Factory at Chester, Conn. 


ati iti 


N. Ve 
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Fabulous Knit Kits with gile 
enamelled knitting needles inet 
quisite cases. $9.50. Others from 
$7.50 to $15.00. 














Completely lovely Barbara Bates 
Manicure Kits, limited in quate 
tity, but still the finest available, 
$7.50 and $10.00. 
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“Post War Planning’ 


In ‘loday’s 
Operation 


‘ The transition from the War Economy will be no task at 


all for us at Quaker. True, we shall have more to do with—-more 





silver—more manpower-——more equipment, for plans for expansion 


have long been laid. 


Our method of operation will remain the same—entailing 
the same painstaking Workmanship—the same appreciation of Stvle 
—the same high standards of Quality. During the War these prin- 
ciples have not been sacrificed for any temporary advantage. Fiven 
though you have not been able to get nearly as much Quaker sterling 
as you have wanted, you. have found quality always measuring up 


to standard—our dealings uniformly courteous and equitable. 


So, we Say, “Post War “Plans” will mean a continuance. of 
those policies which have contributed so much to Quaker’s steady 


growth during the past twenty-two years. 


Quaken Suven €o. 


North Attleboro Viassachusetts 


MCL oe me Mali oelioviliPmslii inning 
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@ Appropriately called “Good Neighbor Coin 
Jewelry," are these novel bracelets, pins, earrings and 
barettes, fashioned of Canadian and Mexican coins 
with pink gold or silver finish. They may be retailed at 
from $4.00 for the bracelet, to $1.00 for the earrings. 
From H. Weinrich Co., 1321 Arch St., Philadelphia. 


@ A group of 10-karat gold charms, including a locome 
tive, hand car, kiddie car, baby carriage and roller skate, 
all with movable wheels. These may be retailed from 
about $6 to $9. From Walter Lampl, 608 Fifth Ave., N. Y, 


@ Simplicity is the keynote of these new pin and earring 
sets of gold-plated sterling with rhinestone accents. The 
swirl pins and earrings set with topaz-colored stones, may 
be retailed at about $10 and $7; the spray pin, with imi- 
tation pearl buds, $12. From Jay Kel, 307 Fifth Ave., N. Y. 


@ "GI Letter Pin" is 
name of this origi 
design by Ralph Polcini 
of gold-plated sterli 
May be retailed for $ 
From Leading Jewel 
Co., 389 Fifth Ave., N.7 


@ A gracefully designed barrette of heavy sterling 
silver, to retail for about $3.75. From S. Korft 
and Sons, 914 Walnut Street, Philadelphia 7, Pa. 


@ 10-karat gold bracelet and a selection from a group 
of 10-k. gold charms from R. M. Jordan & Co., 377 Fifth 
Avenue, New York. The bracelet may be retailed for 
$5, and the charms from $2 to $5 each, keystone. 


THE JEWELERS’ CIRCULAR-KEYSTONE 




















Md @ 
<1 Axds | Sy 83 
~ ~ 


A Sa 





COs 
Des 
=“ 


“ 
[Wit x2 





A wide variety of new styles in pins, earrings, 
bracelets and charms will be shown. 

Plan to place your orders for Jewelry by Jordan 
during June. The line will be open for a limited 


time only. 


377 FIFTH AVENUE 
R. M. JORDAN & CO © new vork't6, nv. 
36S. State St.,Chicago + 607 S. Hill St.,Las Angeles * 1009 Commerce St.,Dallas 
Factory: 17 CUSTOM HOUSE ST., PROVIDENCE 3, R. 1. 


Y 
Ahead of the line... ali of the time E a a a“ Winie V, / 









- THEY BROKE WITH TRADITION 


(From page 190) 


‘ White’s had anticipated and. now the problem has be- 
come one of maintaining an adequate supply. 

Getting back to the subject of advertising, a radical 
change has been made not only in the radio work but in 
the style of the newspaper advertisements as well. 
White Brothers ads in the past were based on an idea 
rather common in jewelry store advertising—especially 
among credit stores—get as much into the space as pos- 
sible. Now, White’s features only one or two items in 
each ad and leaves a generous expanse of white space. 

Another important change has to do with window dis- 
plays. Previously it was standard operating procedure 
to change windows every week. A study of the subject 
convinced the management that so frequent a change 
was losing sales they should’have had. Too many poten- 
tial customers would see an item, be interested, but want 
to think it over for a week or more before coming in to 
buy. Then when they came back to look at it again and 
found it was no longer in the window, it usually meant 
a lost sale, because; such customers will rarely come in 
and ask about the item if it is no longer in the window; 
whereas if it is still on display, they will come in. Un- 
der.the new policy, therefore, the windows are changed 
only once in every three weeks. 

“We've broken with quite a few things always con- 

‘sidered traditional in the jewelry business in the last 






few weeks,” Mr. White smiled, “and we're very Pleased | 
with the results of the break. It’s given us a fresh yiey.} 
point and a fresh approach. It’s put us on our toes, 9 
to speak, and we believe that we will hit the peri 
after the war under full steam.” 4 








SALES TRAINING FOR SMALL BUSINESS 
(From page 182) 





by Congress in 1937, the George-Dean Act made Feder 
Aid available to the States in training workers employed 
in distributive occupations. 

The question of future expectations from this Distrib 
tive Education program can best be answered by citi 
past accomplishments. In 1940, the various states hay. 
ing this program reported that as high as 81 per centgf — 
those trained in the cooperative part-time program haf 
secured permanent employment. Retailers who 
operated in the program during the pre-war years x 
ported that the employee turnover rate showed a marke 
decrease while promotions of store workers to sq 
visory positions had increased as a direct result of f 
training. Chambers of commerce reported an improve 
ment in retail store service and greater efficiency ip 
management resulting from these training programs, 
Trade associations in many states approved the coursy 
and assisted in planning them. Customers generally 
were pleased with improvements in store service and ap | 
pearance. 

Other results noted were, first, a noticeable tendency 
on the part of retail stores to depend more and more m 


\ 








UE'RE TRVING TC 
MAKE YOUR DREAM 





WHOLESALERS 


BALTIMORE-1.MD. 
EASTON WATCH IMPORTERS 
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WATCH MATERIALS, JEWELERS’ SUPPLIES, DIAMONDS, AND JEWELRY 
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Ployed G-S UNBREAKABLE WATCH CRYSTALS CUSTOM MADE FINE QUALITY LEATHER 
: Unbreakable—G-S—round and fancy glasses per WATCH STRAPS 

Striby. BE cvisicna ees Signe Lite tes sseeees eens Ke Some 
enn tatip eRe eepeepliecrsae eda. For the Better Jeweler 
' Orders taken for G-S round and fancy unbreakable va 
“8 hay. _ ¢rystal assortments with cabinet. y No. 21083—Grey Morocco—Pigskin lined—suitable 
cent of | —— for waterproof and white metal watches. .per doz. $6.00 
m had CROWNS No. $108—Brown—Black and Tan Cordovan 
10 ee mee a — for American and Swiss bracelet CUR BIE 6.555. ci cedanecavechasnsse per doz. 6.00 
iTS Te iitize tap sine aia Va ae No. 4186—Brown and Black Calf—silk stitched 

Per dozen ....... MA AVES chise dab Geeddse coveee $1.00 Pignlgin lined 2.5. .cccsccvcevecssccccacess per doz. 6.00 
narked Also crowns for waterproof watches, per dozen.... 3.00 


No. 51089—Pigskin—silk stitched ........per doz. 6.00 


7 Protection Ring Guards oe No. 51088—One Piece Pigskin ...... Pie Be per doz. 6.00 


p All the above straps come with fine quality METAL 
BUCKLES WITH REMOVABLE, ADJUSTABLE 








aC. in e * — e 
nae For ladies—in sizes | to 3 peda a Kiar mm 
Ourses White or Yellow 1/10-14Kt. G.F. BARRETTES 
erally —card of one dozen .......$1.50 Heavy sterling silver barrettes........ $16.50 per doz. 
nd ap White or yellow 14Kt. Solid gold Heavy 1/20—12Kt. yellow gold filled on 
sterling barrettes ..........+. eesecssecese 31.50 per doz. 


—card of one dozen ....... 4.50 





d 
aa ANKLET BRACELETS 
LADIES' IDENTIFICATION BRACELETS 


Sterling silver in Rectangular and Oval Plates. 
4 Light weight—soldered link chain with sister : 
EKGs o's 09 «0. 6os cacbeceee namedee coccccceencce Gteee CR ». oe ae Be 
a meevier weight—soldered link chain with sis- ee ge = tata @ <7 
































DIE. vain cencccedcccctsnccecssanecdcsenedsa - 1,88 ea. bo eer ral Smee oe 
20—12Kt. yellow gold filled — 
rectangular "and oval plates—soldered Mak No. 4818—1/20—12Kt. Y.G.F. on silver base...per doz. $9.75 





Mrchain with sister hook ............eseqe: sees 3.00 ea. No. 4819—Sterling Silver ....... ate FA weeeess-per doz. 6.75 


NTIFICATION BRACELETS FOR MEN 
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STERLING SILVER 1/20-12Kt. Yellow Gold Filled on Silver Base 





Bed 






No. 2341—medium—style (A) .......eeceecceeeeeees each $3.50 , 

he Me. 2342—medium—style (B) ..................000. each 3.50 No. 1346—medium—etyle QA) ccccccccccsctecscecsed each $6.75 
4 3349—heavy—style We ocak, usin Weddncke nated each 5.75 No. 1347—medium—style (B) ........-..sccceceeeee each 6.75 
me ee £351—heavy—style (B) ......ccceceeeeccceeccee each 5.75 

No. 1364—extra heavy—style (A) ........cceeeeeees each 7.15 No. 190 reste NORNe ete CAD --no07.55° 220 a3" te ener 77 58 
_ No. 1365—extra GRU HGENU CURD oc cccctcccece ceccs each 7.15 No. 1351—extra heavy—style (B) ...............06. each 7.88 
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CENTRAL WATCH MATERIALS 
& SUPPLY CO., INC. 
134 SOUTH 8th STREET PHILADELPHIA 7, PENNA. 
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Ave you marrying just 
for the honeymoon 7 


XPERTS estimate a postwar 
demand for over one and 
one-half million waffle irons 
alone. At that time, you'll be 
able to sell anything. 


But when the honeymoon is 
over—when people begin to 
ask for proof of performance, 
demand quality at a price— 
what then? 


Can you point to satisfied 
customers? Quality customers 
you’ve cultivated when the 
time was ripe by selling qual- 
ity appliances? Steady cus- 
tomers who form the back- 
bone of your repeat business 
for other items in the line? 
New customers your line keeps 
bringing into your store? 


We believe you'll be able to 
point to this profitable record 
when you stock Manning- 
Bowman’s “Quality Quins”— 
like the Twin-O-Matic Waffle 
Baker, above—one of the fa- 
mous family of M-Bappliances 
that have been steady money- 
makers over the years. For to 
thousands Manning-Bowman 
means best. 


Before the war, M-B meant 
a hot line for dealers every- 
where. They know they can 
count on Manning-Bowman to 
mean More Business in the 
years ahead. 


If you’re planning on this 
kind of business, it will pay 
to consider Manning-Bowman. 


Manning- Bowman 





Means Best 


MERIDEN, CONNECTICUT 


THE LINE THAT'S ALWAYS IN DEMAND 











stores was largely stabilized since few workers who had 
completed training courses were discharged or laid off. 
On-the-job training resulted in increased employee P 
ficiency and led to salary increases. Stores which pap 
ticipated showed increased store sales and decreased sale, 
costs and on the whole, more cooperative rélationg ap- 
peared to exist between management and employees, 





SERVICE MEN'S "HELPS" PAY DIVIDENDS 
(From page 184) 


- 


securely at the store and then handed to the purchases 
for post office mailing. 

Customers’ reactions to the service were outstandi 
Orders were received from cities throughout the States 
of Indiana and Illinois. The service resulted in mom 
sales, for many of the customers had confided that until 
they had learned about the insurance coverage, they had 
not intended sending costly merchandise as ri 
watches, bracelets, etc., overseas. wa 

Another method used. to keep the name of the jewel 
ship before the servicemen and their families, was tg 
distribute free 100,000 packages of V-mail forms and 
3,000,000 “‘Quickies,” handy post cards. The name of 
the store appeared only on the outside wrapper. Thou 
sands of requests for additional sets have come in from 
the servicemen and families as well, 

When a war bond drive is lagging, Chayken increases 
sales by appearing at rallies, offering inducements of 
merchandise from his store. In one instance he boosted 
war bond sales from $150,000 to $500,000. 

Another effective medium in his merchandising plans 
is the radio. For more than six years, the store has 
sponsored a daily half-hour program. The show keeps 
pace with the times. His latest program includes tele 
phone calls made during the half-hour on the air and if 
the person called is listening to the program, he receives 
two tickets to a local theater. One ticket is given if the 
caller has not been listening. An extra call is made on 
Saturday mornings and the lucky listener can call at the 
store for a set of dishes as a gift. 

He checks the listener rating by giving small items 
away and inviting listeners to call at the store for these 
gifts. 

The interest in servicemen is justified for Irving Chay- 
ken is a veteran of World War I, having served as @ 
member of the famous Second’ Division, attached to the 
Fifth and Sixth Marines, alongside men like Charles 3. 
Taft and the late Major General E. Watson. He was it 
five major battles and wanted to get into World War Il 
but was told he was too old. He understands service 
men because of his background and enjoys doing little 
things for them. The dividends he gets from this it 
terest in their welfare pays for his effort. This effort 
includes writing personal letters to thousands of boys 
who write “thank yous” to him. 

When travel restrictions are lifted he intends to 0) 


schools to train new employees, and employment in these 









back to some of his former projects, such as chartering 
special trains to basketball tournament games. . 
when the war is over his post-war plans include a larget_ 
store, a more beautiful store, and the welcome mat for 
his many customers who have been following his news 
paper advertising slogan: “If you can’t afford to buy 
war bonds, then you can’t afford to buy jewelry.” ” 
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A101 Sterling Silver Anklets White or 
Yellow finish on Display Cards 6.00 dz. 
A 102 1/20th 12Kt. Gold Filled Anklets 
on Display Cards 11.00 dz. 








identification Bracelet 1605/A Sterling Silver Identi- 
fication Bracelet .070 Curb Chain Boxed 42.00 dz. 
Massive Identification Bracelet .095 Curb Chain Boxed 
72.00 dz. 


“Always Better Values Direct 





P901 1/20th 12Kt. Child’s 
Pendant & Chain with Asst. 
color stones. 
dz.—Others similar to above 
12.00 to 18.00. 





10K Gold Ladies’ 
Ident. Bracelets 
Boxed $120.00 dz. 


: * ” bd 
eae From Providence sien aien 
id ) "ea Crosses ae 
deg! SS .. Our line also includes a wide variety of Watch Straps CAEL Se CHORE 
Re et j Novelty Pins @ Pin Stems e@ Safety Catches s 
Novelty, Akied ¥, Earring Backs and All Military Emblems. 
oe reais Sterling Dog Tag 
Chains $12.00 dz. 
; Ps. ‘ong » e 
\ 1 
4 Nowell Ankelad } 
Lhe Now 2 Sterling Chain 
if nl ee ay Bracelets for 
*) <)> Charms $9.00 dz. 
ps Shoriemg 
aa Nowell Aeshiat ig | bd 
poner enna Fee 1120 12K G.F. 
F) ——— a - Lockets 
ie aes Ns: swodly Aakiat mes a ae oe 7 _ 
* & Fl 
) ¢ Ear wires on 
¥ C ~~ oe: . tubular hoop 
peas nde aaa mith j earrings (for 
. << 7> $6.75 dz. 
= 4 ; 
Siosleng 
Cabs cal bine —* vo 10K Gold ass’t size 
i e fine Pearl earrings 
# ee ee (for pierced) aie 
R1003 10Kt. Gold Heavy "™% $250 


Weight Baby Band Rings e 
Bulk or Carded 7.50 dz. In 1/40 Plate Ladies’ 


Display Tray 8.00 dz. Gerd Watch Bands, 
Yellow, White or 
Pink $6.00 dz. 


H.L.HIRSH & CO. 


183 EDDY ST. PROVIDENCE 5, R 


Boxed 13.50 














CENTRIFUGAL CASTING 
EQUIPMENT & SUPPLIES 


Centrifugal Metal Casting Machines 
(Kerr, Vaughn, Dee, & Ecco—Spring & Motor Driven) 
Centrifugal Wax Casting Machines 
(Spring & Motor Driven) 
Rubber Mold Holder for Wax Casting Machines 
Electric Vulcanizers & Wax Pots 
Two-Piece Frames for Rubber & Metal Molds 
Bismuth Alloy No. 200 for Metal Molds 
Machines for Injecting Wax into Metal Molds 
(Hydraulic Hand Pressure & Air Pressure) 
Wax Eliminator Ovens 
(Saunders, Baker, Hones, & Hoskins—Various Sizes) 
Melting Furnaces 
(Gas Fired & Induction—Various 
Melting Crucibles 
(Dixon Sand & Graphite—Wesgo) 
Casting Crucibles 


(Sand, Mullite, Carbon, Carborundum & Graphite 
for All Types of Casting Machines) 


Vacuum Pump Units 
(Table,Pump, Metal & Rubber Plate, Glass Bell Jar) 
Stee] Flasks—Carbon & Stainless—Rubber Sprue Bases 
Investments—(‘“‘Cristobalite” for Gold & Silver) 
(Saunders for Palladium) 
Waxes—(Kerr’s Precision & Modifying—Saunders) 
Tongs for Crucibles & Flasks—All sizes 
Fluxes—Asbestos Gloves & Mittens 


ALEXANDER SAUNDERS & CO. 


(Suee. to J. Goobel & Coe.) Est. 1865 


95 BEDFORD STREET, NEW YORK 14, N. Y. 
Price List Sent Upon Request 


Sizes) 








Xll 


Dependability 
Qvality il 
Service 

SINCE 1926 


— wa Vi CY 
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DIAL REFINISHING 
CRYSTAL FITTING 


If you belong to that group of people who 
don’t want to increase their profits on ac- 
count of higher taxes, then don’t suggest 
these two services. 


BUT WHAT ABOUT AFTER THE 
WAR, when your erstwhile customers have 
formed the habit of going to that live-wire 
competitor across the street? 


KIRK-RICH DIAL CORP. 


220 W. 5TH ST. 29 E. MADISON ST. 


LOS ANGELES 13 CHICAGO 2 
150 POST ST. 717 LIBERTY AVE. 
SAN FRANCISCO 8 PITTSBURGH 22 


1440 BROADWAY 
OAKLAND 12, CAL. 


*SEABOARD BLDG. 
SEATTLE, WASH. 1 
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New Giftwares 





This trio of vases shows new designs in Chadwick China. The vase in 
draped effect is 10 in. in height; the swan vase is in two sizes, 8I/, in, 
and II in., and the square-based vase is 6!/, in.—all in several different 
pastel colors. Distributed by Jess Abrams, 225 Fifth Avenue, N, Y, 


Here are back and front views of the same mother-of- 
pearl pin, showing the manner in which the nacreous mate- 
rial is set in its mounting of gold-filled on sterling. Notice 
the butterfly perched on the flower-stem. From the House 
of Treasures, 114 East 32nd Street, New York 16, N. Y. 





Designed by Royal) 
Hickman, these 
graceful giraffe f 
ures are modeled 
heavy crystal gle 
and stand 10” 
height. They may be" 
retailed for approm) 
imately $5 a pdir, | 
From A. H. Heisey 
& Co., Newark, 0.7 


"Irene" is the name of this pattern in Spode bone 
china, with hand-painted English garden flowers 
around its fluted piecrust edge. Stocked by Cope- 
land & Thompson, Inc., 206 Fifth Avenue, New York. 





A. full pack of cigarettes, 20-in-line, can 
carried in this "Slide Saddle" case for wo 
It is made in black Morocco, red and bicct® 
goat, and pigskin. From Frank A. Emmet Cony 

2837 West Pica Blvd., Los Angeles, California, 





“ 





Practical and attractive are these serving pieces 
in pressed glass, ig the popular "Colony" design. 
From the Fostoria Glass Co., Moundsville, W. Va. 


THE JEWELERS’ CIRCULAR-KEYSTONE 


OWLS .:.%0 TOMORROW AND TOMORROW AND TOMORROW 


Look to the future when you buy crystal. Choose crystal that proudly 
bears a name you know will endure, and a pattern you will cherish 
through many tomorrows... one you will be able to match-and-add 
as time rolls on. Choose Fostoria crystal in one of the many lovely 


handmade designs that are open stock at better stores everywhere. 








SSTORIA GLASS CoO A a MOUNDSVILLE, WEST VA, 
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Blown in heavy crystal glass are these handsome bowls with 
their elongated bubble optic design decorating the bases 
The cupped shape is 8!/2 in. in diameter, while the flared 
design is 11'/ in. United States Glass Co. From Tiffin, 0, 





This novelty shows two Colonial Dame figurines on a 
bird-designed bracket of caramel-colored wood, which 
makes an interesting ensemble. It is distributed by 
the Leo Kaul Importing Agency, of Chicago, Illinois. 





Four designs in Rothena 
leather compacts ap- 
pear here. From Roth 
and Wiener, Inc., N. Y. 






Z ——. 
te tee Pts 
Ragas hat 5 2 









These milk glass vases are hand-painted and signed 
by the artist. From A. H. Dorman, 225 Fifth Ave., N. Y. 








Made of maple is this | 
musical cigarette box | 
with Swiss movement | 
playing two tunes. It | 
wholesales at $7.50. | 
Available also without | . 
the music at $3. From | 
the showrooms of John |. 
Junge, 225 Fifth Ave.,N.Y. | 





























Dresden-like craftsmanship is reveale 
these period figures in Omega 
They are 7!/2 in. in height. From 
C. Kupper, Inc., 39 West 23rd Street 
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Priorities 















| IN WAR ° 
Fairness 
IN BUSINESS 


The use of aluminum for the war effort comes 
first and naturally commands priority. The 
amount of this valuable metal we are able to 
obtain. for the creation of our Everlastingly 
Beautiful Forged Items is still only a trickle 
compared to the amount actually needed. 
However, strict as the priority rules may be, 
our customers are assured that orders will be 
filled in rotation. 





EXCLUSIVE SELLING AGENTS 


NEW YORK: LOS ANGELES: 
225 Fifth Avenue 527 West 7th Street 
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By MADELINE LOVE 


“I don’t know whether or not you are a smoker, but 
I will give you a carton of cigarettes as a bonus if you 
will tell me where I can buy a starter set in the ( ) 
pattern.” 

Not money, mind you, or mink’ coats or star rubies, 
but ‘something more precious than any of these—a car- 
ton of cigarettes is thus offered by a would-be retail cus- 
tomer as a bribe in a letter to one of the English china 
import houses. And you will notice that this despera- 
tion is occasioned not by a need for matchings, but for 
the beginnings of a new set of china! 








The famous Limoges china factories of France are 
land and Thompson, Inc., has again been appointed New 
York chairman of the china, glass, and gifts group for 
the Seventh War Loan drive. .. . Jay Ackerman, recently 
released from active duty as a lieutenant in the U.S.N.R., 
has been reappointed chief designer for the Viking Glass 
Company .. . just introduced by the Keystone Jewelry 
and, Manufacturing o., is a series of baby rings in gold, 
each carrying the name of a month .. . the Nassau Dis- 
tributing Company, Nastrix Watch Company and Nadis 
Ring Company move May 1 into their own building at 
11 East 47th Street, N. Y. 


but the possibility of getting raw materials and cog] , 
remote, for the present, at least. Even if these materiak 
were immediately available, the entire trans 
system of France has been so wrecked that they 
not be moved, and this situation is likely to exist | 
some time after peace has finally descended on E 












Glass and china manufacturers are doing more 
just keeping a watchful eye on the House Ways 
Means Committee, which has the reciprocal trade agree 
ments up for consideration. The glassware industry 
being particularly active in its attempts to keep th 
import duties to at least its present levels. The pm 
posal now before the Committee is to extend the agree 
ments act for another three years, with an amendmen 
giving the President authority to adjust duties down 
ward or upward by not more than 50 per cent, Iti 
the possibilities which lie in the Amendment that are the 
cause of special worry by the manufacturers. 





Newsettes: Sidney E. Thompson, president of Cope- 
land and Thompson, Inc., has again been appointed 
New York chairman of the china, glass, and gifts group 
for the Seventh War Loan drive. . . . Jay Ackerman, 
recently released from active duty as a lieutenant in 
the U.S.N.R., has been reappointed chief designer for 
the Viking Glass Company . . . just introduced by the 
Keystone Jewelry and Manufacturing Co., is a series 
of baby rings in gold, each carrying the name of a month 

. the Nassau Distributing Company, Nastrix Watch 
Company and Nadis Ring Company move May 1 into 
their own building at 11 East 47th Street, N. Y. 











39-41 WEST 23RD STREET 


OMEGA CERAMICS = — famous Crtopean Ghildeen Figures, reproduced in a wotll 
OM Wedd “suns by hinsibcans craftsmen 


Made of pottery and hand painted in traditional colors, 5!/." high. .$18.00 doz., asstd. 
White and Gold Treatment 









HERMAN 


Fail Gait Ml ets «Kans $21.00 doz., asstd. 


C. KUPPER, 





NEW YORK 10, 


INC. 
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According to present WPB plans 
military expenditures will drop from the 
current second quarter rate of $15,800,- 
000,000 to $13,900,000,000 in the first 
quarter after VE-Day, or a cut of 12 
per cent. In the second quarter after 
VE-Day the cut will be increased to 20 
per cent, and by the end of the first year 
after YVE-Day military expenditures are 









expected to be about 35 per cent of the 
‘current rate. WPB Chairman J. A. 
Krug said that the cuts will not appear 
a8 rapidly as had been planned last fall, 
however, other officials say that recon- 
version will proceed more rapidly than 
indicated by the above cuts. 


METALS TO BE CUT FIRST 


_ Most of the original cuts will be made 
in the metals-producing industries, but 
the first year after VE-Day, ac- 
cording to Mr. Krug, practically all 
types of goods will be made. By the end 
Of that year the 1939 level of production 
should be reached, he believes. 
_ Translating the cuts into their effect 
Om consumer goods, Mr. Krug stated 
that about 1,500,000 tons of carbon steel 
will be cut from military demands in 
“the first quarter after VE-Day and 
that this will be allocated first to meet 
essential civilian needs such as railroad 
Sars, automobiles and trucks, automo- 
“tive repair parts, public utilities equip- 
ment, construction equipment and farm 
ery. Consumer durables will have 
to wait until these needs are met. 


CUTS IN "B" PRODUCTS 


However, direct military cuts will also 
occasion cuts in “B” products, which are 
used by the military as both components 
and end-products, but are not directly 
Procured by military agencies. Raw 


FOR May, 1945 





Cutbacks In Metals Expected To Start On VE-Day 
Says War Production Board, But Tin and Lead 
Will Remain Scarce Until The Defeat of Japan 


Reconversion again occupies the top position in war agency planning. 
Highlighted by the reconversion report of War Mobilizer James F. Byrnes, 
the news from all agencies is heavily weighted by post VE-Day plans. 

Mr. Byrnes announced his resignation as soon as his report was completed, 
and Federal Loan Administrator Fred M. Vinson has been appointed to suc- 
ceed him as director of the Office of War Mobilization and Reconversion. 


materials that are available as a result 
in cutbacks of these products will be 
available for goods other than those cat- 
egories listed above. 

In the early stages of the reconversion 
period WPB will put into operation 
procedures which will represent a defi- 
nite improvement over the present cum- 
bersome “spot authorization” plan. 


As long as the war against the Japa- 


nese continues WPB foresees continuing 
shortages of a number of products, in- 
cluding some metals, such as tin and 
lead. 


SIMPLIFIED PROCEDURES 


The WPB,reconversion program will 
be implemented by the following proce- 
dures, which will be perfected and put 
into effect after VE-Day, their timing 
depending upon the actual programs of 
military cutbacks: 

1—Cutbacks will be handled, wherever 
practicable, in such a way as to distrib- 
ute equitably the production load 
throughout the nation. _ 

2—Positive assistance through con- 
trolled material allotments and prefer- 
ence ratings for new or additional pro- 
duction of a very limited number of 
civilian products now in such short sup- 
ply as to endanger the war-supporting 
economy. 

3—Measures to facilitate rapid recon- 
version through positive assistance for 
tools, equipment, construction and long 
lead-tine materials and components 
needed to begin large-scale production 
promptly when further ‘cutbacks occur. 

4—Suspension of most of the so-called 
rating floors which now prohibit the ac- 
ceptance or delivery of materials, com- 
ponents and equipment on unrated or- 

(Please turn to page 281) 








Reeonversion on Again Now That 
Victory in Europe Seems Imminent 


WPB to Continue to Aid 
Watch Case Mfgrs. in 
Obtaining Materials - 


Members of the American Watch Case 
Manufacturers Industry Advisory Com- 
mittee at their recent meeting were as- 
gured that the War Production Board, 
to facilitate fulfillment of increased 
military requirements for wrist watches, 
would continue to assist manufacturers 
in obtaining materials for watch cases 
to fill military orders. 

Estimated 1945 military requirements 
total more than 1,000,000 hack wrist 
watches for Government issue and 2,- 
600,000 wrist watches for resale to ser- 
vice men through Army post exchanges 
and ships’ service stores. 

Importers who hold military orders 
should apply to WPB (on Form WPB- 
541) for priority assistance in obtaining 
watch cases. A preference rating of 
AA-3 can be obtained in this manner, 
officials explained. Watch case manufac- 
turers who get these ratings will be 
assisted in obtaining materials under 
Controlled Materials Plan procedures. 

Committee members reported difficulty 
in obtaining material promptly, even 
with a priority rating, since their small 
orders normally represent less than a 
practical mill run. 

A further complicating factor in pro- 
duction, committee members explained, 
is that imported watch movements vary 
greatly in size, and case manufacturers 
do not know what sizes of cases they will 
be required to make, or what materials 
will be needed, until the movements have 
actually arrived in the United States. 
Production and delivery of watch cases 
normally requires about five or six 
weeks, if materials are on hand, the 
committee said, and much longer if ma- 
terials need to be ordered. 

Manufacturers who use nickel to make 
cases for Government issue watches were 
urged to practice conservation to the 
fullest possible extent. WPB officials 
suggested that manufacturers stretch 
the supply of nickel silver by using this 
materail only where necessary, and by 
discontinuing the use of nickel silver 
containing more than 12 per cent nickel. 
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More Automatic Pricing To Be Allowed By OPA 


Advisory Committee To 
Meet With OPA On New 
Procedure in Pricing 


Jewelry manufacturers represent- 
atives will meet in Washington to- 
ward the end of April or the first 
of May with officials of the OPA 
Consumer Durable Goods Division 
to discuss the possibility of the 
establishment of new pricing meth- 
ods, effectiveness of price regulation 
No. 188, and enforcement, according 


to an OPA spokesman. 

The manufacturers’ representatives 
have formed a new industry advisory 
committee. OPA is expected to announce 
the committee’s membership soon. 

The chief objection to present pricing 
methods voiced by industry representa- 
tives to OPA is that applications for ap- 
proval of prices must be filed every time 
a manufacturer changes a style. 

'- To remedy this situation, formula con- 
trols have been proposed, and formula 
classifications have been suggested to co- 
incide with jewelry lines of similar typese 


COMPUTE OWN CEILING 


Meanwhile, after’ April 21, an estab- 
lished ‘manufacturer with a new item 





we 





ready for the market must compute his 
own ceiling by reference to legally estab- 
lished prices for comparable items manu- 
factured by him even though they are no 
longer currently being sold. This action 
was taken in an amendment to MPR 188, 
and permits a greater amount of auto- 
matic pricing than was previously pos- 
sible. 

An OPA spokesman said that this 
should eliminate some of the red-tape for 
jewelry manufacturers who prior to the 
amendment were forced to price new 
items by arriving at an appropriate price 
between similar items of high and low 
cost maintained in stock. If no compar- 
able item was being sold by the manu- 
facturer he had to apply to OPA for a 
special ceiling on the new article. 


15 DAY REVIEW 


After the ceiling is computed by refer- 
ence to the price of the comparable item 
previously made, it should be filed with 
OPA for review 15 days before the new 
article is sold, and automatically goes 
into effect if not disapproved by the 
agency within that period. 

The action was taken because many 
manufacturers are now producing articles 
more closely resembling those they pro- 
duced in March, 1942, base month for the 
price freeze, or in the months immediate- 

(Please turn to page 231) 





Advise Abolition of “Waterproof” and 
“Shockproof”’ at Trade Conference 


Watch importers and dealers will no 
longer be allowed to describe watches as 
“waterproof,” “shockproof,’ or “non- 
magnetic” if the recommendations pro- 
posed at a meeting of the jewelry in- 
dustry under the auspices of the Federal 
Trade Commission at the Waldorf 
Astoria in New York, on April 19, are 
finally adopted. 

Because there has been widespread be- 
lief in the trade for some time that these 
terms are subject to considerable abuse, 
the Jewelers’ Vigilance Committee ap- 
pointed a committee some months ago 
to study the question and make recom- 
mendations for a code of fair trade prac- 
tices to be adopted by watch sellers, un- 
der the regulations of the FTC. This 
committee, consisting of Roland Gsell, 
chairman, who was then president of the 
American Watch Assemblers’ Associa- 
tion, assisted by Charles J. Michaels, then 
president of ANRJA; B. G. Rudolph, 
president at the time of NACJ; Arthur 
W. Wadsworth, Wadsworth Watch Case 
Co., and William Fowlie, of the Elgin 
National Watch Co., drew up a sug- 
gested code of fair practice rules, the 
substance of which is to restrict sellers 
to the use of such terms as “water-re- 


sistant,” “shock-resistant” and “anti- 
magnetic” in place of the stronger 
phrases. 


The proposed trade practice rules are 
as follows: 
Rule 1—Misuse of Term “Waterproof” 
“It is ‘an unfair trade practice to use 
the terms ‘waterproof’ or ‘moisture- 
proof’ or any other word, expression or 
representation of similar import as de- 
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scriptive of a watch when the same is 
not in fact so constructed as to be im- 
pervious to water and immune to damage 
therefrom, through immersion or other- 
wise, during the anticipated life of such 
product. 4 

Nothing in the foregoing rule shall be 
deemed to prohibit use of the terms ‘wa- 
ter resistant’ or ‘water repellant’ as de- 
scriptive of a watch so constructed as to 
meet and which, before leaving the manu- 
facturer, assembler or importer, has un- 
dergone a test under water at fifteen 
(15) pounds atmospheric pressure with- 
out admitting any water; provided that 
such description is not accompanied by 
any guarantee or further representation 
indicating or tending to indicate that 
such then existent water resistant condi- 
tion is absolute or will continue for the 
life of the product.” 
Rule 2—Misuse of Term “Shockproof” 

“It is an unfair trade practice to use 
the term ‘shockproof’ or any other 
word, etc., as descriptive of a watch or 
watch movement when the same is not 
in fact so constructed as to be immune 
to all damage caused by shocks, jars or 
accidental jolts of any type or degree. 

Nothing in the foregoing rule shall be 
deemed to prohibit use of the terms 
‘shock resistant, ‘shock protected’ or 
‘shock absorbing’ as descriptive of a 
watch or watch movement to which a 
mechanical device has been: adapted 
which protects the two balance pivots 
against shocks or jars normally incurred 
in the usual wear of a watch.” 


(Continued on page 225) 





Ls 


OPA Sets Specific Markup 
For Imported Jewelry In 
Keeping With New Policy 


Specific retail mark-ups over cost fop 
imported jewelry and allied goods 
established by the Office of Price Admin 
istration effective April 20. 

The goods include silverware, jew 
cigarette lighters, china, glassware, 
pottery at a mark-up of 75 per cent, 

These items represent types of com 
modities generally excluded from the 
retail “pricing chart” regulation, whi 
covers most apparel, apparel acces 
and house furnishings, imported and 
domestic. 

The 14 classes of imported goods af. 
fected by the order previously have beg 
priced at retail under the Maximum Ip. 
port Price Regulation. This usually jp. 
voved applying to OPA for approval of4 
price since most of the imported goods 
now being received are not the same ag 
those for which prices had been previow. 
ly established, and the base for automatic 
pricing is therefore lacking. This ae 
tion will permit automatic retail pricing 
in all cases. 

Under the order mark-ups may 
increased one-third if costs to the retail. 
ers, as certified by their suppliers, an 
not above March, 1942, retail costs for 
the same items, OPA said. This provision 
will assure retailers their average peace 
time margins on any items that have held 
their peacetime prices. Similarly, the 
mark-ups assigned to items that have in- 
creased in price are calculated to retum 
approximately the same dollar margin a 
the retailer obtained in the pre-war 
period. 

Three cases in which the new fixed 
mark-ups do not apply to retailer sale 
of the commodities listed are set forth in 
the new order. First, if the retailer is 
himself the importer or, second, if he does 
not sell the goods to an ultimate com 
sumer at a regularly established retail 
store, sales continue to be covered by the 
general provisions of the Maximum Im 
port Price Regulation. Third, dollar-and 
cent maximum prices set or approved by 
letter or letter order previously issued by 
OPA or by orders of general applicability 
that have been or may be issued will pre 
vail over the mark-ups fixed in the new 
action. 

Letters and letter orders are sent 
retailers individually, the agency & 
plained, while orders of general applice 
bility apply to all retailers and contain 
the requirement that suppliers must not 
fy retailers of the maximum retail prices 
of the items concerned. : 





Al A. Wainwright and Warren Ke 
logg have opened the East Jefferso 
Jewelers at 12504 East Jefferson Street 
Detroit near Grosse Point. Both Mr 
Wainwright and Mr. Kellogg are well 
known to the trade, particularly in the 
silver line. Mr. Wainwright was sales 
manager of the Manchester Silver Com 
pany for many years and was also 
the Gorham Company. Mr. Kellogg ¥# 
long connected with the Watson Com 
pany of Attleboro and with Manchestet 
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The store will carry a regular line 
retail jewelry. 
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Changes Broaden Scope of Vigilance Committee 





Protective Bureau Will 
Replace JPA—Also Plan 


‘In [Wider Representation 
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Steps to broaden the base of the 
Jewelers Vigilance Committee and 
widen the scope of its activities were 
the principal business of the annual 
meeting of the organization, held in 
New York on April 3. 

Sweeping amendments to the by-laws 
were unanimously adopted, among them 
4 restatement of the purposes of the 
organization, which, under the old regu- 


lations, had to do almost entirely with 
activities of the Better Business Bureau 


Now the Vigilance Committee’s of- 
ficial aims are “to foster trade and com- 
merce in the jewelry industry and the 
business interests of the people engaged 
therein; to reform abuses relative there- 
to; to secure freedom from unjust or 
unlawful exactions; to diffuse accurate 
and reliable information pertinent to 
trade activities; to procure uniformity 
... in trade customs and usages .. . to 
settle and adjust differences between 
members of the industry and to promote 
amore enlarged and friendly intercourse 
among them; to assist authorities in stop- 
ping smuggling and undervaluation of 
imported merchandise handled by the 
jewelry trade; to cooperate with other 
organizations and with Federal and State 
authorities in the accomplishment of the 
foregoing or other proper and lawful 
objectives” 

As a result of the new charter, the 
Vigilance Committee can now engage in 
practically any form of activity which it 
deems to be to the interests of the jew- 
ery industry instead of being limited 
by its former specialized nature. 

Another revision of the by-laws pro- 
vides officially for the new office of 
Executive Vice-Chairman to which P. 
Irving Grinberg was recently named, and 
enlarges the number of the committee to 
60 from the former 30 to provide wider 
representation of all segments of the in- 
dustry. 


ABSORBS PROTECTIVE ASSOCIATION 


Along with the revision of the by-laws 
4 separate resolution was unanimously 
adopted ratifying the consolidation of the 
American Jewelers Protective Association 
with the Vigilance Committee and pro- 
viding for carrying on its work under 4 
special committee to be known as the 
Protective Bureau, as provided for in 
the amended by-laws. Walter N. Kahn, 
who has been chairman of the Protective 
Association, continues in charge of the 
same work as chairman of the Vigilance 
Committee’s Protective Bureau. 

Members of three of the four standing 
committees of the Vigilance Committee 
Were appointed as follows: 

Executive Committee: Walter N. Kahn, 
Fy sino L. & M. Kahn & Co.; Harold 
r rts, I. Alberts’ Sons, Inc.; Edward 

tehbiel, Black, Starr & Gorham, Inc.; 
Charles J. Michaels, Michaels, Inc.; Wil- 
liam B. Ogush, William B. Ogush, Inc. 
prea ance Committee: W. Waters 
il Chairman, J. R. Wood & Sons, 
C. ; Fred A. Bullock, Dolan & Bullock 

4 Inc.; Arthur P. Care, E. W. Reyn- 


FOR May, 1945 


4> 


— 


olds Co.; Clifford I. Josephson, C. T. 
Josephson, Jewelers; Benjamin S. Kats, 
The Gruen Watch Co. 

Protective Bureau: Walter N. Kahn, 
Chairman; Jerome T. Agate, Tavannes 
Watch Co.; Henry I. Jacobson, Jacobson 
Bros.; Julius Kaufman, Goodfriend 
Bros.; Daniel Price, Wm. S. Hedges & 
Co.; Reginald Reichman, Reichman 
Bros.; Bert F. Young, Jules Franklin, 
Inc. 

The Tax Committee, which was also 
provided for as a standing committee of 
the organization, is to be named later. 
This committee will make a study of the 
tax situation, submitting its reactions for 
industry action so that the industry will 
be prepared at the proper time to take 
such united action as may be desirable. 


YEAR'S ACCOMPLISHMENTS 


The annual report of the organization’s 
affairs was presented by Chairman G. H. 





Niemeyer, who presided at the meeting. 
He described activities conducted by the 
Vigilance Committee during the past year, 
such as the bulletins which it has issued 
on topics of interest to the trade, the 
meetings regarding OPA and WPB regu- 
lations which have been held under Vigi- 
lance Committee sponsorship, and the ef- 
forts of the committee to secure needed 
revision and modification of various regu- 
lations, including the removal of the ceil- 
ing on semi-precious, synthetic and imita- 
tion stones and jewelry containing them. 

Among the more recent activities have 
been the appeal to the industry for aid 
in the effort to provide training and re- 
employment for discharged veterans, and 
the compiling of data from the industry 
covering war production activities of the 
firms in the jewelry field. The results of 
this latter survey were presented to the 
proper authorities in support of the con- 

(Please turn to page 224) 





MONTREAL'S MOST HANDSOME BIJOUTERIE 














One visitor who was particularly im- 
pressed by the new store was Creston 
Doner, right, who told M. Valliere, left, that 
his store is "a veritable palace and would 
appear with advantage on New York's Fifth 
Avenue." That's Mme. Valliere joining in 
the good cheer. 





The re-opening of the Valliere jewelry 
store in Montreal on April 8 marked a 
milestone in Canadian history; several 
milestones, in fact, ‘The new store is not 
only the largest and most handsome in 
the entire country, but also the most 
modern, according to the extensive re- 
ports appearing in Montreal newspapers. 
The crowd at the opening was so large 
that extra police had to be called to keep 
it in check, and the formal celebration 
the evening before included such notables 
as the mayor of Montreal, the secretary 
of the province of Quebec and the presi- 





dent of the Canadian Jewelers Asso- 
ciation. 

The original Valliere store, which was 
razed by fire.less than a year ago, has 
been replaced by the first Canadian store 
to feature neon lighting on a grand scale, 
to make use of all glass doors and 
modern showcase styles and partitions. 

(Please turn to page 219) 
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WPB to Assign Specific 
Number of Imports to Go 
Directly to Army, Navy 


The need for channeling more than 
two and a half million wrist watches to 
Army post exchanges and ships’ service 
stores in 1945 and possible methods of 
assuring that importers can meet this 
requirement were discussed at the recent 
meeting of the American Watch Im- 
porters Industry Advisory Committee. 

The 2,600,000 watches—almost double 
the number required last year and about 
three times the number needed in 1943— 
is intended almost exclusively for use in 
connection with combat operations, mili- 
tary representatives said. (For back- 
ground information on watches on the 
fighting fronts, see “American Watches 
Have Gone to War” in the February 
issue of J C-K, page 124.) More watches 
are needed this year, officials explained, 
not only because more men have been 
sent overseas, but also because increased 
distribution of watches results in a cor- 
respondingly larger need for replace- 
ments. 


50 PER CENT TO SERVICEMEN 


Currently, under Order L-323, WPB 
assigns for distribution to the Army Ex- 
change Service for Army and Navy re- 





FTC On Guard Against False 
Labeling of Military-Type Goods 
As Army Surplus or Rejects 


The Federal Trade Commission issued 
a statement on March 29 making it clear 
that it would be very strict with retail- 
ers who tried to pass off ordinary mer- 
chandise as surplus or rejected military 
equipment. 


The warning came in the form of a 
stipulation with “A: and N Trading 
Company,” local equivalent to an army 
and navy store, providing for clarifica- 
tion of A and N advertising of reject 
Army combat boots. 

Although it is only a small item in it- 
self, the action is an indication that the 
FTC will be on the job when it is 


found that stores are representing goods . 


which never reached Army inspectors as 
military goods. 

The stipulation in reference to the 
A and N Trading Company provides 
that in advertising, labeling or selling 
merchandise the firm shall avoid any 
representation implying that the mer- 
chandise was manufactured for the 
armed forces or under Army or Navy 
specifications unless it is regulation 
Army or Navy merchandise. 


The company had advertised that it 
was selling “Army combat boots” which 
were “regulation in every detail.” Ac- 
cording to the stipulation the boots, even 
though originally manufactured for the 
Army, either had been rejected after of- 
ficial inspection or had been determined 
by the manufacturer as not complying 
with specifications. 


Wrist watches and other PX items 
which the jeweler might buy for resale 
are the type of goods which could in- 
volve jewelers with the FTC. 
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sale 50 per cent of all imported men’s 
wrist watches with movements 8% ligne 
or larger and 50 per cent of all uncased 
movements in the same size range. Com- 
mittee members estimated that importa- 
tion of watches and movements in 1945 
would total between 5,250,000 and 5,- 
500,000 units. Of these, about half are 
expected by the committee to be men’s 
watches. Since only 50 per cent of those 
meeting the above specifications, or less 
than 1,350,000, would be channeled to the 
Army Exchange Service under present 
WPB policy, military requirements 
could not be met. 

To alleviate this, the committee rec- 
ommended unanimously that WPB as- 
sign for military distribution a certain 
percentage of the total number of im- 
ported watches and movements. Under 
such a policy, committee members said, 
a greater quantity of desirable types of 
watches could be made available for mil- 
itary purposes. Another recommenda- 
tion would require importers to file 
reports of their watches and movements 
within 15 days after they are released 


from customs. This 


more up-to-date information on Watche 


available. 


ONE YEAR DELIVERY 


The difficulty of meeting total milj 
requirements for imported watches wy 
laid in part to the slowness in deliye 
Since watches normally cannot be deliv. 
ered from abroad until about a yey 
after they have been ordered, ‘orders fy 
increased quantities that might be placa 
now could not be delivered until 194 
Transportation difficulties and the geqp. 
city of raw materials are addition 
complicating factors in the commer 
between Switzerland and the Unite 


States. 


Requirements for 


armed forces are expected to remajy 
high until both Germany and Japan ay 
defeated. According to military o 
“the average life of watches under battle 
front conditions is extremely short, y 
watch lasting only about three months ip 
Southwest Pacific, 
longer on the European front. 


the 
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watches for the 
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Chicago OPA Continues 
In Pursuit of Price 


Violators in Watches 


The Chicago Office of Price Adminis- 
tration is continuing its vigorous fight 
against ceiling price evaders in the Swiss 
watch field. Getting $6,500 damages and 
a permanent injunction by consent judg- 
ment, OPA won the first of 18 suits in 
U. S. district court on April 6. 

The judgment was against S. E. Selt- 
zer, operating the U. S. Diamond Syndi- 
cate, 5 North Wabash Avenue. Five 
other Chicago firms received smaller fines 
and injunctions and other actions by 
OPA await early dispositfon in the same 
court. 

In the Seltzer case, OPA found that 
the firm had sold watches to wholesalers 
from 50 cents to $2.50 over ceiling, and 
had done a thriving business during the 
cessation of watch manufacture in the 
United States. Violation of OPA price 
regulation from Nov. 25, 1943 to Nov. 
24, 1944 was alleged. 

The injunction restrains the syndicate 
from future over-ceiling sales and re- 
quires the keeping of records on all pur- 
chases and sales of imported Swiss 
watches. 

The following Chicago watch firms 
have been involved in recent OPA ac- 
tions: Albert Kamin, Marlene Sales Com- 
pany, 105 North Clark Street; Miller 
Erene, Erene Jewelry Company, 5 South 
Wabash, which was given a clear bill by 
OPA; Frank Herman, 5 South Wabash; 
Sidney Goldin, same address; Paul 
Rosenberg, Alex Feinstein, Nathan Peve- 
ner, G. A. Soden & Company, all of 5 
South Wabash; H. L. and N. Zimmer- 
man, American Diamond Syndicate, 37 
S. Wabash; Harry Kaplan, 5 S. Wabash; 
Al Panitch, Modern Watch Company, 5 
S. Wabash; Al Sturtz, 29 E. Madison 
Street; M: M. Siegel, 5 S. Wabash; Mid- 
West Watch, 5 S. Wabash; Hamilton 
Ross, Furniture Mart; J. P. Day Com- 
pany, Pittsfield Building and Chicago 
Hair Goods Company, 27 South Wabash. 








Resume Antwerp 
Diamond Trade, Says 
U. S. Commerce Dept. 


Plans for the reestablishment of th 
Antwerp diamond industry are reported 
to have the active support of the Be- 
gian government, according to an article 
appearing in the April 7 issue of For 
eign Commerce Weekly, publication of 
the Bureau of Foreign and Domestic 


Commerce. 


Arrangements have been made for the 
purchase of uncut diamonds in London, 
for their shipment to Antwerp for cut- 
ting and polishing, and for their retum 
to London where they are to be sold. A 
semiofficial agency established in London 
in 1941 and known as COFDI (Core 
spondence Office for Diamond Industry) 
will purchase the uncut diamonds i 
London and an agency under the tente 
tive name of “Diamond Office” will sel 
to Antwerp cutting establishments. be 
cut and polished diamonds will be 
in London by auction. 


been established. 


Designed mainly for the benefit of 
highly trained and technically skilled 
workmen, the plan will be strictly cor 
trolled, and operations of the middlema 
will be eliminated. The 15,000 to 20,00 
workers who were employed before the 
war have scattered, and it is 
that not more than 1,200 are to be found 
now in Antwerp and vicinity. Only 
lapidaries were permitted by the Ger 
mans to continue operations as such it 
1944, but many are expected to retum 
to the trade, and reasonably high wage 


are anticipated. 


In addition to the shortage of skilled 
technicians, difficulties are also cé 
by the limited supply of electric current 





Erwin Jewelry Co., Los Angeles whole 
sale jewelers, has moved to a most 


ern sales office at 315 


‘H. Gold, president of Erwin’s has ad 
several new lines for this young, aggre 


sive concern. 


A credit plan has 


W. 5th St. Erwil 
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Watchmaker's Licensing 
Bill Passes in lowa; 
More States Take Action 


Slowly but surely, the watchmaker 
licensing movement is gaining headway 
in the United States. At present, one 
more state has added the law to its 
statute books and at least five others 
have bills pending. The latest state to 
adopt the law is Iowa where the bill was 
given vigorous support by the Iowa Re- 
tail Jewelers Association as well as the 
Horological Association of Iowa. 

After passing the Senate by a vote of 
32 to 7 and the House by 78 to 19, the 
pill was signed early in April by Gov- 
ernor Blue. Among those who fought for 
its passage were H. O. Woodbury, presi- 
dent of the lowa RJA who gave much of 
his time in its support. E. L. Berner, 
president of the state Horological Asso- 
ciation and a certified watchmaker at the 
Kirkberg Jewelry Store of Fort Dodge, 
Iowa, contacted many watchmakers, 
jewelers and legislators. 

Also active in the drive to get the 
bill passed was George L. Kyseth, vice- 
president of the state horological associa- 
tion, who worked at the State House for 
many months, explaining the purposes of 
the proposed law. 

In Ohio, a similar bill has passed the 
state Senate and will soon be up for vote 
in the House. Its supporters are opti- 
mistic about its adoption. A strong plea 
for the measure was made by a delega- 
tion which testified before a Senate com- 
mittee several weeks ago. In the group 
were Frank Foegler, Elmer G. Fisher 
and William Grogan, representing the 
Cincinnati Guild, Ohio Watchmakers As- 
sociation. 

At the present time, Kansas, Washing- 
ton, Pennsylvania, California and Okla- 
homa also have watchmaker’s licensing 
bills up for consideration. Modeled after 
the original Wisconsin bill, they provide 
for boards of examiners, standards, etc. 
Beside Wisconsin, other states with 
licensing laws are Indiana, Minnesota 
and Oregon. 





Origin of Columbus Clock Told By 
Prof. Milham at N. Y. Horos Meet 


The fascinating story of the Columbus 
Clock was told to members of the Horo- 
logical Society of New York by Profes- 
sor Willis I. Milham at the society’s 
April 2 meeting. Describing his work in 
tracking down the origins of the famous 
hoax, Professor Milham gave a detailed 
account of his correspondence with peo- 
ple connected with it. 


The so-called Columbus Clock was a 
small all-wood clock made by an Ohio 
company for the Columbian Exposition 
in 1894. The clocks bore the date 1492, 
which naturally led people to believe that 
they were antiques. Actually, no wood 
clock was made until 1640 and the date 
on the clocks merely commemorated the 
fact that they were made for the Colum- 
bian exposition. Nearly 15,000 were 
made, Professor Milham revealed, but 
today there are only a few left, since 

-they were of very cheap construction. 

According to Professor Milham, the 
Columbus Clock was probably a replica 
of the first wooden clock. Valued at only 
about $15 in spite of its rarity, the clock 
eps very poor time and isn’t very hand- 
Some in appearance. 
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.. @ little white cottage, roses in bloom, 
and a SESSIONS Clock in every room!” 


| 3 pene of the way clock-buying has been restricted in the last year 
or so, you can be sure there’ll be few faster-selling, more profitable 
items on dealers’ shelves after the war than the clock that’s everything in 
style and price the public wants. 

Yes, big demand is waiting... 

... When it’s stimulated by the sight of the new line of Sessions Self- 
Starting Electric Clocks which includes everything from popular-priced 
alarm and household clocks to elegantly-styled Westminster Chime 
models... 


... When this demand is brought to white heat by national advertising 
and merchandising... 


... That's when you'll start raking in profits from Sessions Clock sales 
as you've never done before! The Sessions Clock Company, Forestville, 
Connecticut, 


essions (locks 


“The House of Westminster Chimes” 
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Here’s a money clip that has mod- 
ern sales appeal .. 
for graduation, for servicemen or 
the man at home. That coin in the 
center is a genuine Mexican silver 
dollar! The clip part for folding 
money is stainless steel. Individ- 
ually packaged, to retail at $2.50. 
No Federal Tax. 


YOUR COST $16.50 per DOZEN 


. timely gift 


F.O.B. Kansas City 


SOLD IN LOTS OF SIX 
. Net 30 Days 


SPECIAL DEAL FOR RATED JOBBERS 


7 


MIDWEST WHOLESALE JEWELERS 


612 MINNESOTA AVENUE BLDC 
KANSAS CITY 11, KANSAS D 
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Onyx Marble Articles Not Taxable, Says Treasury Dep}, 
Unless Used as Jewelry or Fitted With Precious Metal 


The confusion regarding the taxability 
of articles made of onyx marble, as dis- 
tinguished from true onyx (page 217, 
JC-K for April) has now been cleared 
up by a ruling set forth in a letter dated 
April 10 from D. S. Bliss, Deputy Com- 
missioner of the Bureau of Internal 
Revenue to Wilson A. Streeter, chair- 
man of ANRJA’s Tax Committee. 


The Bureau has officially recognized 
that onyx marble, unlike true onyx is 
not a semi-precious stone, and therefore 
that articles made of it, such as ashtrays, 
book ends, etc., are not taxable as such. 
However, as Capt. Bliss points out, if 
onyx marble (such as Mexican onyx) is 
made into items of jewelry, such articles 
are taxable, because all jewelry is sub- 
ject to the tax, no matter of what it is 
made. Also, in the case of such items 
as book ends, statuettes, etc., if they are 
mounted or decorated with a precious . 
metal or an imitation of precious metal, 
they are subject to tax, because the tax 
applies to all articles so mounted or 
decorated, regardless of the nature of 
the article. 


The text of the official ruling follows: 


“It is the understanding of this office 
that the varieties of quartz known as 
black onyx, agate, carnelian, chalcedony, 
etc., from which gems are commonly cut, 
are generally classified as varieties of 


Was This Pin Left With You? 


Last month we were called upon by a 
U. S. Air Force officer who asked if we 
could help him to find a diamond pin 
which his wife had left with some jew- 
eler—presumably in New York City— 
for repair. 


The lady died quite suddenly about a 
month later and before she had gotten 
the pin back. Her husband knows that 
it was left for repair somewhere but 
does not know at what store and no 
memorandum or claim check was found 
among his wife’s papers. 


The pin is described as a rather old- 
fashioned piece made of yellow gold 
mounted with a number of diamonds and 
designed to resemble a miniature tiara. 
It measures about two inches long by 
one inch high. It was bought by the 
lady’s father from Tiffany & Co. in New 
York City at some time between 1900 
and 1910. 


It is believed that one or more of the 
diamonds were either lost or missing, 
which was the reason for the repair job. 


The Air Corps officer is Captain Wm. 
B. Potts, Jr., whose address is 68 Hanse 
Rd., Fairhaven, N. J. His wife pre- 
sumably left the pin either in the name 
of Mrs. Wm. B. Potts, Jr., or Mrs. Ger- 
trude L. Potts, and probably gave as her 
address the Town House, 108 East 38th 
St., New York, where she was living at 
the time, while her husband was sta- 
tioned overseas. 

Any jeweler who may have this pin is 
asked to communicate with Captain 
Potts who will at once send for it and 
pay the charges upon it. He is eager to 
obtain it not merely because of its finan- 
cial value, though that is believed to be 
fairly considerable, but even more be- 
cause of the sentimental association. 








Buy War Bonds . . . Advertise War Bonds 
. «+ Sell War Bonds 


' since articles of jewelry are taxable re 


semi-precious or gem stones and ap 
listed as gem stones in the publication 
your association, known as the Jewel 
Tax Primer. They are usually cut ang 
used as gems in rings, brooches and other 
articles of personal adornment, and rape. 
ly, if ever, are available in sizes lq 
enough for use in making book ends, ash. 
trays, etc. Any articles to be carried » 
worn on the person which are orm. 
mented, mounted or fitted with gem 
stones made from these varieties of 
quartz, as well as articles of home o 
office adornment, such as book ends, ash. 
trays, statuettes, etc., made substanti 
of such quartz are taxable when sold a 
retail. 

“The aragonite and calcite varieties of 
marble, known as onyx marble, Braziljay 
onyx, or Mexican onyx, are, however, not 
varieties of semi-precious stone and arti. 
cles such as book ends, ashtrays, ete, 
which are not commonly or commercially 
known as jewelry, are not considered to 
be subject to the tax as semi-precious 
stones or imitations thereof within the 
meaning of the law when made of such 
marble. However, such articles are sub- 
ject to the tax if they are made of,or 
ornamented, mounted or fitted with pre 
cious metals or alloys of such metals, 

“It is to be noted that articles com- 
monly or commercially known as jewelry 
are taxable when made of such marble 


gardless of the materials from which 
made.” 














BLACK ONYX 


ALL SIZES 
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SYNTHETIC 
RUBIES 


ROUND & SQUARE 
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MAX SCHUSTER 


10 WEST 47th STREET 
NEW YORK 


BUY MORE WAR BONDS 
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Maiden Lane Outing Club Holds 


Gala Dinner Party as First Event 
Of the Year; 130 Members Attend 


nsiderable discussion and hesi- 

Lae the Maiden Lane Outing Club 

romised this year with a dinner 

party at the Park Central in place of the 

ysual Summer Outing. One hundred 

members attended the affair on 

ril 18. One highlight of the evening 

was the donation by the club of equal 

sums to both the Stage Door Canteen 
and the Red Cross. 

Entertainment included a surprise ap- 
pearance of Harvey Stone, who had cap- 
tivated the recent New York 24 Karat 
Club banquet. He was again a rousing 
guceess as were the other vaudeville acts 
featured during the evening. Festivities 
started with an informal get-together in 
the lounge where drinks were served and 





HARRY BLASI 





greetings exchanged. Dinner came later 
and at the close of the meal three watches, 
the door prizes, were distributed to the 
lucky winners. 

Credit for the evening’s success goes 
to Andy Anderson of Ripley & Gowan 
and his committee which included Jerry 
L, Grant, Dave Weinberg, Arthur J. 
Tuveri, Ed Schuster, and Harry Blasi, 
president of the Maiden Lane Outing 


nual dinner and marked the only “out- 
ing” of the club this year. Because of 
the transportation question, there is still 
a question as to whether a summer out- 
ing will be held. 


Valliere 
(From page 215) 


J. D. Valliere, the sole owner of the 
establishment, has been in the jewelry 
business for only ten years. His col- 
leagues paid tribute to his phenomenal 
success and hailed the opening of the 
store as the beginning of a new era in 
retail store architecture. 

Among those who spoke at the festiv- 
ities were Mayor Camillien Houde, Omer 
Cote, secretary of the province, Paul 

ulieu, minister of commerce and in- 
dustry, and A. J. Dugal, vice president 
of Dupuis Freres, Montreal’s largest de- 
partment store. 





Headed by president Walter H. Butler, 
the following departmental managers of 
E. W. Reynolds Co., Los Angeles 
Wholesale jewelers, are now contacting 
€rn sources of supply, A. C. Smalley, 
silver department, Paul Branyen, watch 
. t and Norman _ Gustalson, 
Jewelry department. 
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Club. The affair was the club’s 21st an- 








With so many scarcities these days, and with delivery-speed 
on out-of-stock items so important, thousands of firms are 
discovering a new pattern for converting inventory dollars 
into profit dollars. 

They are finding Air Express so fast that the inventory of 
their suppliers — anywhere in the nation — is only a matter 
of hours away. , 

This enables these firms to give customers highly satisfactory 
service without being obliged to carry large inventories, espe- 
cially of slow-turn items that tie up capital and cut down profits. 


Specify Air Express — Low Cost for High Speed 


25 lbs., for instance, travels more than 500 miles for $4.38, more than 
1,000 miles for $8.75, more than 2,000 miles for $17.50, at a speed of three 
miles a minute — with cost including special pick-up and delivery in all 
U. S. cities and principal towns. Same-day delivery between many airport 
towns and cities. Rapid air-rail service to 23,000 off-airline points in the 
United States. Direct service to scores of foreign countries. 

Write today for “Quizzical Quizz,” a booklet packed with facts that will 
help you solve many a shipping problem. Railway Express Agency, Air 
Express Division, 230 Park Avenue, New York 17. Or ask for it at any 


Airline or Express office. 


GETS THERE FIRST- 


Phone RAILWAY EXPRESS AGENCY, AIR EXPRESS DIVISION 
Representing the AIRLINES of the United States 
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BEFORE 
SELLING 
YOUR 
STORE 


Get Our Bid! 


WE’LL PAY 
SPOT CASH 





for your entire store 
(stock, fixtures, etc. ) 


MORRIS 


Square Deal Jeweler 


Operating Nine Retail 
Jewelry Stores 


655 FIFTH AVE. 
NEW YORK 22, N. Y. 
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Charles T. Evans, Secretary, American Retail Jewelers Association (right), confers wit 
Delos Walker, Chairman, Retailers’ War Campaigns Committee, between sessions of recent 
7th War Loan conferences in Washington. The country's leading retailers met with officios 
of the War Finance Division of the Treasury Department to discuss plans for participation 
of retail merchants in the coming War Bond campaign, May 14 to June 30. 

Evans, commenting on the prominent role of jewelers in War Bond drives, said: 

"For the past three years we have kept alive continuous advertisements, and we have alw 
emphasized the fact that it is not necessary to wait for a particular drive to buy War Bonds 
We expect to participate in the 7th War Loan in every way possible. We urge our mem 
bers to either take the lead or cooperate in any way possible.” 





Ballard and Sverdlik Head Jewelry 
Division of Greater New York Fund 
In Drive For Over $22,500,000 


Aaron Sverdlik, partner in the firm of 
Robinson & Sverdlik, has accepted the 
chairmanship of the Jewelry Division of 
the Greater New York Fund campaign, 
and John Ballard, president of the Bulova 
Watch Company, is co-chairman with 
Mr. Sverdlik. “The jewelry industry 
will do its part to obtain and even top 
the quota,” Mr. Ballard said in accepting 
the co-chairmanship. 

The Fund, in its appeal to business 
concerns: and employee groups, seeks 
$4,500,000. 

The 408 local hospitals, health and wel- 
fare agencies participating in the Fund 
need a total of $22,500,000 this year 
to maintain their present service to the 
community. 

Among those serving on the committee 
are: Alexander H. Arnstein, partner, 
Arnstein Brothers and Company; Walter 
F. Beer, president, Walter F. Beer Com- 
pany; H. W. Boynton, treasurer, Handy 
and Harman; Harry J. Bromley, vice- 
president, National Jeweler; Fred V. 
Cole, vice-president, Jeweters’ Crrecunar- 
Keystone; Roland Gsell, president, R. 
Gsell and Company, Inc.; Morris 
Guilden, treasurer, Longine-Wittnauer 
Watch Company, Inc.; John Hall, dis- 
trict sales manager, Hamilton Watch 
Company and Sam Hittner, general rep- 
resentative, Bulova Watch Company. 

Also, Henry Jacobson, partner, Jacob- 
son Brothers; Max Jacoby, president, 
Jacoby-Bender, Inc.; George Klincik, 
partner, Heller and Hope; S. Ralph 
Lazarus, partner, Benrus Watch Com- 
pany; Norman M. Morris, president, 
Norman M. Morris, Inc.; Leo Nethan, 
president, S. Nathan and Company, Inc.; 
Herbert Ollendorff, president, Ollendorff 
Watch Company; Edward Paskow, presi- 


737 Walnut St. 





dent, W. & V. Schmidt and Company 
and Max Stern, president, Max Stern and 
Company. 











MIRACULOUS MEDALS 


Hand set, genuine marcas 
sites on sterling silver, with 
sterling silver chain. Attrac 
tively Boxed. . 


$36.00 Dozen Net 
LOUIS PERLOFF 


Philadelphia, 


—— 
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Hat recently completed a more- 
re easful campaign for the 1945 
Red Cross War Fund, the Jewelry In- 
of Philadelphia solicited funds 
entirely by mail. The results 
were so gratifying that merchants of 
other cities, when faced with a similar 
solicitation might easily employ the 
; methods. 
“% normal times perhaps thirty or 
forty representatives made door to door 
: ions, but with merchants so short- 
it was decided to send a series 
srs to the local jewelers. 
his is the most important letter on 
Bdesk this morning . . . because it is 
siiten in behalf of the Red Cross War 
Fund Campaign .. .” read the first let- 
Yer sent out just before the campaign 
wened. Enclosed were sample certifi- 
Gates and two cartoons, one showing a 
full of “community spirit” until 
he time came to contribute; the other 
yed a Red Cross worker being 
the “run-around” in her collection 
efforts. Also included was the goal as 
set by the Red Cross, in this case $10,000 
from the jewelry industry of Phila- 
delphia. 

The second letter following shortly 
after the “starter,” contained an official 
subscription blank, lapel button, and a 
window sticker. So that everyone in the 
industry would be reached in this ap- 
peal, letters were sent to individual 
executives so that employee contribu- 
tions could also be included. 















































Earrings in various patterns in 14 KT 
Green and Red Gold 

St. Christopher Key—14 Kt in three 
Se sizes; also Bill Clips, Charms and 

Links to match 

Love Knot Ring—14 Kt Red and Green 
Gold Combination in four sizes; Ear- 
” rings, Cuff Links and Studs to match 


Our comprehensive line of 

Gold, Platinum and Enam- 

eled Novelties, including 

Vanity, Cigarette and Card 

Cases are distinctive and 
e sales appeal. 


CLIFFORD A. MILLER & CO., Inc. 
Manufacturers 
64 West 48th Street 
New York | 
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shiladelphia Jewelers Collect $18,000 for the Red 
cross Entirely Through Clever Appeals by Mail 





At this point, a major portion of the 
contributions had been received at the 
committee headquarters, but for those in 
the industry who had not yet sent in 
their checks, a final, urgent appeal was 
made, after which individual letters of 
thanks were Sent to each donor. 

Thus it was that a campaign involving 
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Well known artists contributed their 

services to the, campaign by turning 

out striking cartoon pages to add zip 
to the campaign. 











FROM THE 





almost $18,000 was conducted with a 
minimum staff, but a maximum of spirit. 

Members of the Jewelry Division Sub- 
scription Staff included Michael Ballen 
for the wholesalers, Paul Stern for the 
manufacturers and Meyer Barr for the 
retailers. Voluntary assistants for much 
of the detail work, including mailing and 
arrangements, were Miss Sylvia Smilk 
and Miss Anne Hodes, employees of Mr. 
Ballen’s office, and Miss Eunice Klein, 
secretary to Mr. Barr. 


DelSesto Named Consultant to 
Quartermaster General on 
Production of Medals, Insignia 





Angelo DelSesto, executive head of 
Van Dell Company, Providence jewelry 
manufacturers, has been appointed Con- 
sultant to the office of the Quartermaster 
General in Washington on production 
and inspection problems relating to 
medals, decorations and insignia. 

Mr. DelSesto, who for 18 years was 
instructor in jewelry design at the Rhode 
Island School of Design, was chosen in 
the Fall of 1944 to work with officials at 
the Quartermaster Depot in Philadelphia 
to evolve quality standards for military 
medals. He then returned to Providence 
where he trained men as inspectors for 
the Quartermaster Corps. He has done 
this type of instruction for Quarter- 
master depots as far West as Kansas 
City. 





Twenty-eight thousand dollars worth of 
gems on consignment from Harry Win- 
ston were stolen from a showcase in 
Marshall Field & Company, Chicago. The 
loot consisted of a platinum. diamond 
bracelet and a square cut diamond ring. 

















You always expected 


GOOD CLOCKS 


from 


Gilbert 





cs ] 





BETTER Gilbert CLocKs 


ARE COMING 


(both spring-driven and electric} 


When the material, the labor and 


the machines are no longer 
needed for producing the 
tools of war. 


When the “know how” gained 


during recent years of war 
production can start mak- 
ing even finer timepieces 
for the civilian market. 


When “post war planning” ceases 


Keep 


to be a catch phrase and 
the “post victory” period 
becomes.an actuality. 


Your Post War Eye on 


GmrLBERT CLOCKS 





THE Wo. L. GILBert 
Ciock Corp. 


clock makers to the nation since 1807 


WINsTED, CONN. 
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At Camp, Base, Fighting Front 





DIAMONDS 
MELEE 


— All Sizes — 


q All the way from the Chinese interior 
comes news of Milton S. Meyer of the 
wholesale diamond firm of Henry Meyer, 
20 West 47 St., New York. He has been 
promoted to the rank of captain in the 
Chinese Combat Command, according to 
a communique from Major General R. B. 
McClure, commanding general. Capt. 
Meyer has been in the CBI theater since 
the spring of 1944 when he was flown 
across the Himalayan “hump” to China. 
He servéd there as an American liaison 
officer with a unit attached to the Chinese 
Expeditionary Force. He participated in 
the CEF’s attack on Suchshan, Jap 
stronghold west of the Salween River, 
which was subsequently captured, there- 
by making possible the opening of the 
Stilwell Road. 

Right now, Capt. Meyer is serving as a 
member of an American liaison team in- 
structing Chinese troops in the American 
technique of modern warfare, training 
Chinese troops in the mechanics of Amer- 4 
ican weapons and advising Chinese com- er ? 


manders in their battle against the Jap- 4 Lt. (jg) Joseph Block, son of Arthur 
. > 


anese aggressors. The captain trained * 
for his present duties at Fort Sill Artil- sacra ne aes “= voc cam 


rw 3 School in Oklahoma and the Yale tail stores, was married in England re. 
cheel of Rasgeages. Before entering cently to Miss Elsie Hevey Williams of 


the jewelry business as a partner in the 

Henry Meyer firm, he attended New prog 4 cavn ol be Fy | ry 0 were wae 

York University where he received the et . ek Oe ee 
manager of the Tanke store in Buffalo 


Bachelor of Science degree. before entering the service about 2 years 


q From service in the Metropolitan dis. 
trict to command of a heavy bomber & 
the story of Lt. Fred Goulet, Longines. 
Wittnauer sales representative now on 
leave of absence. He was accepted as a 
air cadet in 1943 and received his w 

and commission late last year. He was 
recently ordered to active service and j, 
now in combat areas with his ship, 


GENUINE 
WHOLE 
PEARLS 


— All Sizes — 


LT. FRED GOULET 





GENUINE 
RUBIES & 
SAPPHIRES 


Squares, Rounds and 
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AMETHYSTS 
TOPAZ 
AQUAMARINES 


BLACK ONYX 


Plain or Drilled 


SYNTHETIC RUBIES 





MAX STERN « oo. 


importers 


17-23 John St. New York 
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CAPT. 7 
MILTON S. MEYER ly 


q Watch repairing in the Philippine 
Islands was the subject of a letter re- 
cently received by the Watchmakers As- 
sociation of Indiana. Written by T/8 
Don R. Troxel of Hammond, Ind., the 
letter is another example of the ingenuity 
of our overseas horologists. Says he: “As 
usual I’m “fixing” Ordnance issue watches 
during the day and spending some time 
on soldiers’ personal-watches in the eve- 
nings. I find it much easier to work here 
because the climate is so much better 
than New Guinea; however, New Guinea 
or the Philippines, we dre always up to 
our ears in watch work. I am enclosing 
a picture of a cleaning machine we made 
and it works fine and is durable, too. 
The base of the machine is just a piece 
of scrap iron with a rim welded on it. 
The lower shaft is from a “bazooka” 
rocket welded to the base. The jaws are 
soap jars secured from the Medics. Our 
dryer is an electric light bulb in a 75 m/m 
shell case. .. . The only other equipment 
we had to make was some tools to remove 
the backs from waterproof (?) cases, 
some small broaches and drills. . . . There 
are a number of Japanese made watches 
on the Islands but, like anything Nip- 
ponese, they are worthless.” 


‘ 


Fancies - _ | 860. 











1/20-12K G.F.—ALSO WITH G.F. CHAIN 
112 P—Mother-of-Pearls with 
various G.F. wire scrolls. ..$30.00 doz. net 


112 E—Two-Tone engraved as- 
a A $30.00 doz. net 


SUPERIOR JEWELRY CO. 
740 Sansom St., Philadelphia 6, Pe. 
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4 Otto F. Zimmer, retail jeweler, moves 
to 15 Maiden Lane on May 1. Mr. Zim- 
mer was formerly located at 65 Nassau 
Street. 

Weiner’s, known as the oldest estab- 
lished jewelry store in the Bronx, has 
moved to 2540 Marion Avenue. In busi- 
ness for the past 50 years, the firm will 
maintain a branch office at 3196 Third 
Avenue. Borough President Lyons of- 
ficiated at the formal opening of the new 


An open meeting of the Metropolitan 
Jewelers Association was held on 
April 18 in the South Room of the Hotel 
Commodore. The new officers, E. M. 
Belman, president; Morris Wexler, Ist 
vice-president ; Harry Goodman, 2nd vice- 
ident; and Abraham Wolf, treasurer 
were installed. 
4M. J. Schuster, after 40 years at 9-13 
Maiden Lane, moved to 15 Maiden Lane 
on April 7. A reception was held at the 
new office at which representatives of 
various firms gathered. President of the 
firm is Edwin Schuster; New England 
representative is Joe Bentley; Frank 
Greenspan, office manager. 
q Hershel Krashow, resident jewelry 
buyer, recently gave a cocktail party at 
his new quarters at 149 Broadway. 
Among those present were H. Israels of 
the A. Edward Fisher Company, Alvin 
Epstein of the Ace Watch Company, 
William Vulcan of the Chase Watch 
Company and Michael Fina. 
q The Executive Jewelers Purchasing 
Corporation, after payment of taxes and 
setting aside a reserve fund, has paid a 
dividend of $5 per share to its stock 
holders. The organization was formed 
about a year ago by members of the 
Metropolitan Executive Board, which 
consists of the retail jewelry associations 
of Greater New York as a co-operative 
buying agency. The stock was purchased 
by member jewelers who use the facili- 
ties of the corporation. 





Alfred Morell Heads Jewelry Group 
Seeking Funds For Roosevelt 
Hospital; Goal is $1,000,000 


Alfred Morell, jeweler at 608 Fifth 
Avenue, has been named chairman of the 
Jewelry Division of the Roosevelt Hos- 
pital District Service Expansion Fund. 

This division represents one of 40 
commerce and industry groups in the 
hospital’s first organized appeal to busi- 
ness interests of the West Side in its 
15-year history. 

e campaign goal is $1,000,000 to 
provide new and adequate accident- 
emergency and out-patient clinical facil- 
ities, new laboratories and additional 
semi-private rooms. 

The Roosevelt Hospital, serving an 
area of six and a half square miles, run- 
ning from 39th to 86th Streets and from 
Fifth Avenue to the Hudson River, pro- 
vides the only ambulance service in this 
densely populated and highly diversified 
district. The Hospital handles 25,000 
emergency cases and gives 100,000 out- 
patient treatments every year. 

Since the Midtown West Side business 
executives and their employees are the 
direct beneficiaries of the Roosevelt Hos- 
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Manhattan Jewelry Industry Raises 
102 Per Cent of Its Red Cross 
Fund Quota in 1945 Drive 


The Jewelry and Allied Lines Divi- 
sion of the Manhattan Commerce & In- 
dustry Committee of the Red Cross 1945 
War Fund of Greater New York, had 
already raised 102 per cent of its $275,- 
000 quota, or a total of $280,328, as we 
went to press. 

This total, according to Victor A. Lam- 
bert of Lambert Brothers, Chairman of 
the division, does not include contribu- 
tions made by employee groups in -the 
jewelry field which raises the total con- 
tributed by both employers and employ- 
ees to $313,093, with corporate and em- 
ployee group solictation not yet com- 
plete. 

The combined total, Mr. Lambert said, 
represents an increase of more than 30 
per cent over the amount raised by the 
division in the 1944 campaign. He at- 
tributed the increase to the thorough 
canvass made in various sub-divisions of 
his division, including the diamond 
group, manufacturing jewelers, and cos- 
tume jewelers committees. 

The Jewelry and Allied Lines Division 
have the largest quota in the General Re- 
tail Section of the Commerce & Indus- 
try Committee, of which William M. 
Holmes, president of Bonwit Teller, is 
Chairman. 


New York Study Group of AGS 
Plans Increased Activity 


The New York Chapter of the Amer- 
ican Gem Society at its regular monthly 
meeting on Wednesday evening, April 11, 
devoted much of its attention to consider- 
ation of plans for increasing active mem- 
bership and stimulating interest and at- 
tendance at these meetings. 

Although the session was well attended 
it was felt that a considerable number of 
other jewelers in the area who have taken 
or are taking the American Gem Society 
courses should be interested, and an 
effort will be made to provide discussions 
of such general and practical interest 
that more people will be attracted. 

In addition to the discussions of asso- 
ciation affairs, the meeting continued its 
study of diamond grading, under the 
chairmanship of Dr. Alfred A. C. Hawk- 
ins, technical instructor of the group, 
who dwelt particularly upon the subject 
of differentiation of color. 

An interesting sidelight of the meeting 
was the examination of a stone—osten- 
sibly a diamond which one of the mem- 
bers had received from a customer for 
re-mounting. It proved to be a quite dif- 
ferent gem of such quality that it was 
easy to understand how the dealer might 
have mistaken it for a diamond—a con- 
vincing bit of evidence of the value of 
the scientific determination of stones by 
the American Gem Society and the Gem- 
ological Institute. 





pital’s protection and service, $500,000, 
one-half of the total sum needed, is being 
sought through the commerce and indus- 
try divisions. 
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Spring Bars 
Male and Female 
American Set Jewels 
Elgin—Hamilton—Waltham 
IIlinois 
Sold wholesale only—write for 
prices and further information. 


CROWN IMPORTING CO. 


116 Nassau St. New York 7, N. Y. 














or write 
H, SORIN, 576 Sth Ave., N. Y.19, W. Y. 








SIMONSBROS.CO. 
THIMBLES 


PHILADELPHIA 





269 So. 9th ST. 

















“ORIENTA” 
CULTURED PEARLS 
of QUALITY 








® Whitelaw Brothers 
k cad 
DIAMONDS 


48 West 48th St., New York, N. Y. 





ENCRUSTERS 
STONE RINGS ENGRAVED 


e@ CRESTS @ DRILLERS 

@ COATS-OF-ARMS @ GEM CUTTERS 

@ SCHOOL AND FRATERNAL EMBLEMS 
Batimates hed wit adigation 


fermi howt 
BRAUNFELD & MEHLMAN 


108 Fulten St. New York, N. Y¥. 





(TA RCH CROW 1‘ 
SS Gilt yp 


TAG & STAMPING CO. 


CELLULOID 
PARCHMENT, ETC. 


Send for Catalcg 
277 HALSEY ST 


NEWARK 2, N. J. 





WANTED 


to buy 
TOOLS AND DIES 
FOR INITIALS— 
OLD ENGLISH AND 
OTHER STYLES— 
SUITABLE FOR RINGS 


Box “B., 
Keystone, 





1045,” care Jewelers’ Circular- 
100 E. 42nd St., New York 

















Rich Costume Jews8Lry 
gerne in beautiful designs 
Silver, with an 
Fine Gold Finish. 
JOSEPH’ A. RICH 


Manwlacturing Jeweler 
198 Broadway New York, N. Y. 




















“Biue English” 


SILVER POLISH 


Write for free sample 


WONDER CHEMICAL CO. 
545 Third Ave. Brooklyn, N. Y. 








_ WATCH (ATTACHMENTS 


4 K. GOLD 
POPULAR PRICES 
Immediate Delivery 


Sy banin pewe ny a 


580 Sth Ave. New York 19, N. Y. 
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HE GALLANT OF COLONIAL 
TIMES OFTEN CARRIED TWO 
WATCHES --AS WAS THE FASHION 
BUT OFTEN BOTH TIME SECA S 
WERE UNRELIAGLE-- AND H. 

WAS FREQUENTLY LATE { ! v7 rf 

















Ur taxes over 350 TONS OF BLUE 
GROUND TO PRODUCE ONE FINISHED GEM 
DIAMOND ONE CARAT IN WEICHT* 
SINCE ONLY ONE PART OF ROCK IW 
FOURTEEN MILLION BY WEIGHT 

1S DIAMOND -* AND THREE — 

QUARTERS OF ALL DIAMOWDS 
OUND ARE WORTHLESS AS C&M 

MATERIAL lS a 
e 





Jewelers Vigilance Committee 
(From page 215) 


tention that the jewelry industry has to 
the limits of its ability played its part 
in the prosecution of the war, and were 
largely instrumental in influencing WPB 
and other officials to regard the jewelry 
industry in a more favorable light, as 
they have been doing lately. 


APPEAL FOR COOPERATION 
It was suggested that members and 


.directors of the Vigilance Committee in- 


terest themselves in things having to do 
with the protection of the public against 
misleading advertising and misbranding 
of merchandise and cooperate with their 
local Better Business Bureaus in the ef- 
fort to stamp out these practices. 

The Board of Directors elected for the 
ensuing year consisted of the official slate 
as set forth in Jewerers’ Crcunar-Key- 
stone for April (pages 218 and 227), ex- 
cept that S. Ralph Lazrus, newly elected 
president of the American Watch As- 
semblers’ Association, was named in 
place of former President Roland A. 


‘ 





Gsell, and Max Stern, the new president 
of the Precious Stone Dealers Associ 
tion, was chosen to replace Leopold Ne 
than, who was formerly head of that 
organization. 











Jewelers are Backing the Great 
7th War Bond Invasion 



















ETERNA WATCH COMPANY] 
OF AMERICA, INC. 


MAKERS OF FINE WATCHES 
SINCE 1856 








580 FIFTH AVENUE, NEW YORK 
Telephone BRyant 9-8660-8689 ; 

























J. A. SAMUEL & CO. 


220BROADWAY NEW YORK| 


PALLADIUM | 
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Army-Navy "E" Awarded Diamond Research Tool Co.; 


speakers Pay Tribute to Role Played by Diamonds in War 


The significant part the diamond—and 
the American diamond industry—is play- 
ing in the war effort was officially recog- 
nized when the Army-Navy “E” Produc- 
tion Award was presented to the man- 

nt and employes of the Diamond 
Tool Research Company in the Astor 
Gallery of the Waldorf-Astoria Hotel on 


16. 
roe of the death of President 
Roosevelt, the program was confined to a 
brief and simple ceremony, and a recep- 
tion that was to celebrate the event was 
cancelled. 

Diamond Tool Research, located at 304 
fast 45th Street, is a subsidiary of 
Baumgold Brothers, Inc., gem diamond 
cutters of 62 West 47th Street. In grant- 
ing the “K” flag, Lt. Colonel Chester 
Mueller, of the New York Ordnance Dis- 
trict, said, “Before the war the diamond 
had a comparative insignificance, so far 
as the American production of industrial 
diamond tools was concerned. But here 

our resourcefulness came to the 
fore and the American diamond industry 
contributed tremendously to the speed- 
ing up of the manufacture of tools for 
use in war plants.” 

Presiding at the ceremonies was Tom 
Slater of the Mutual Broadcasting Sys- 
tem, who introduced Colonel Mueller. 
Following the Army representative’s ad- 
dress, the “E” flag was presented to 





of Baumgold 


treasurer 

Brothers, is pictured above with Lt. Com- 

mander William J. Warburton, USN, and 

Lt. Col. Chester Mueller of Army Ordnance 
who presented the award. 


Jack Baumgold, 


Charles Baumgold, vice-president of the 
Diamond Tool Research Company. A 
color guard hoisted the flag, after which 
Mr. Baumgold gave a'brief talk in which 
he paid tribute to the speed and ef- 
ficiency with which the employes con- 
verted to war work. 

Then Lt. Comm. William J. Warburton 
of the Third Naval District presented 
pins to the representatives of the em- 
ployes and management. 





Abolition of "Waterproof" 
(From page 214) 


Rule 3—Misuse of Term “Non-magnetic” 

“It is an unfair trade practice to use 
the term ‘non-magnetic’ or any word, 
expression or representation of similar 
import as descriptive of a watch or watch 
movement unless the same cannot in fact 
become magnetized under any conditions. 
Nothing in the foregoing rule shall be 
deemed to prohibit use of the term ‘anti- 
magnetic’? when the balance and _ hair- 
spring are made of a metal which does 
not become magnetized in the course of 
normal use or ordinary wear of a watch.” 

These were used as the basis of the 
discussion at the April 19 meeting and 
were adopted by a large majority. 

It was argued by some of the im- 
porters and assemblers of the better 
grade “water resistant” watches that be- 
cause of the fact that their watchcases 
are So constructed as to be in fact water- 
proof at the time of leaving the manufac- 
turers’ hands, they should be permitted to 
describe such watches as “waterproof,” 
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so long as they backed up these claims 
with an iron-clad guarantee. 

It was the majority sentiment, how- 
ever, that this might leave a loophole for 
the less scrupulous and also open to the 
objection that a watch, no matter how 
waterproof at the time of its sale, could 
have any waterproof qualities destroyed 
by handling or abuse by the customer or 
the local dealer or repairer. Consequent- 
ly, the committee’s original proposals 
were favored. 

This proposed code together with a 
transcript of the discussion now goes to 
the Federal Trade Commission for con- 
sideration and study, following which the 
FTC will formulate a tentative code, 
copies of which wil then be distributed to 
all interested parties for further con- 
sideration and discussion and any in- 
terested party will have the privilege of 
being heard before the Commission on 
the subject. 

After discussion and public hearings 
the final code will then be drafted, circu- 
lated among the trade and upon ac- 
ceptance by the majority will become the 
accepted trade practice rules. 

This process usually takes from three 
to six months and various changes may 
be made in the code during the process. 

However, as of now, it appears likely 
that the code which will be finally adopt- 
ed, will be very much along the lines of 
the above recommendations. 





J. Lewis Lopez, Galveston, Texas, 
jeweler came out on top in a recent tus- 
sle with the OPA. Having been charged 
with failure to have 1942 records avail- 
able, Mr. Lopez merely had to tell the 
judge that he did not operate a jewelry 
store until July, 1944. He had bought 
the R. L. Tschumy store at that time, so 
there was no need to present previous 
records. The case was, of course, dis- 
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the science of all gem stones. 
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q Frank Bell, formerly with Kennard & 
Co., has left that firm. . 

4q Ralph Talberth has joined the firm of 
B. Yaffe & Sons as their New England 
salesman. 

q E. L. Endman, Sales Manager of 
Swartchild & Co.’s Chicago office, visited 
the Boston office recently. 

q Joseph Miller, formerly with Goldland 
Jewelry Co., Washington Building, Bos- 
ton, is back with that firm as salesman 
after a year’s absence in Virginia. 

q Swan, Keeney & Smith has registered 
in the lobby books of the Secretary of 
State in Rhode Island as legislative coun- 
sel for the Jewelers’ Board of Trade. 


q Back at what he was doing 25 years 
ago is William C. Dorrety, oldest tenant 
in the Washington Building. Mr. Dor- 
rety completed 48 years in the jewelry 
trade on the 16th of April. 


qSwartchild & Co., Washington Bldg., re- 
port two new workers, Charles H. Rou- 
sell and Herman I. Hansen. 

q Emil E. Fachon has been named pres- 
ident of the American Watch Case Co. of 
Providence to succeed Rudolph J. 
Schwarz, Sr. Rudolph J. Schwarz, Jr., 
was named vice president to succeed Mr. 
Fachon. 

q Former members of Thomas Long Co., 
now with the armed services in various 
parts of the world, are kept in close 
touch with what’s happening at home and 
the doings of their friends in uniform, 
by means of a monthly letter which is 
circulated to all employees. 


q Hamilton Watch Company’s war dis- 
play, recently exhibited in the windows 
of A. Stowell Co., attracted -wide atten- 
tion among passersby. The exhibit in- 
cluded marine chronometers, the Hamil- 
ton navigation watch, the Hamilton issue 
watch, a time fuse, and a map measurer. 


q Tilden-Thurber of Providence adver- 
tised in the local press to urge donations 
of playing cards for veterans in .hos- 
pitals. The public was urged to leave 
complete decks of usable cards with the 
store for forwarding to Bob Hawk, radio 
personality, who appealed for the cards. 


q That “those who run might read,” 
Watson Sterling had a fine exhibit of 
numerous items of silver in the display 
window in the concourse of Boston’s 
South Station during April. This win- 
dow, used by various New England 
manufacturers, attracted much favorable 
comment for this Attleboro firm. 


q The Registered Jewelers Tutoring 
Class opened for two weeks on April 16. 
In attendance were: Samuel Crabtree, 
State College, Pennsylvania; Hugh T. 
Purvis, of Jonesboro, Ark.; and Lee 
Letwinger, of Mobile, Ala. Tentative 
plans were made for more tutoring 
classes this summer if the demand is 
sufficient. 


q Among the new firms in the jewelry 
field in Providence are: Alexandria of 
Providence (wholesale costume jewelry), 
owned by Jeanette Abrich; De Robbio 
Mfg. Co. (manufacturing jewelers), 
owned by Angelo De Robbio, Albert 
Thomasoff and Ralph Sykes; American 
Pearl Co. (pearl manufacturers), owned 
by Carl Goldberg and. Rose Guglielmetti. 


* The executives were accused of ma 





4 A soldier who broke a window at Gil 
bert’s, Inc., Providence jewelry Store, anf 
stole 12 watches valued at $500 was sent. 
enced to 18 months in state prison. 
sentenced, the soldier was wearin th 
prisoner garb given him at Camp My 
Standish when he was put under a; 
there after trying to sell the watches, f 
sold two of the watches for $35 on th 
bus returning to camp. 


q The Gorham Manufacturing Co, » 
ports for 1944 net profit of $7 
equal to $3.77 a share, against $4793% 
or $2.46 a share for 1943. The repoy 
said that silver in the company’s inye. 
tory cost about 71 cents an ounce by 
that surplus reserves are sufficient 
take care of a reduction to well beloy 
45 cents, the price for foreign silver, Sy. 
plus of the company increased from $}, 
304,409 to $4,458,896. 


q Among out-of-town visitors seen 
Boston jewelry circles this past mont 
were: A. J. LaRochelle, Rochester, N. H; 
D. F. Trask, Ludlow, Vt.; E. M. Gilby 
Keene, N. H.; W. A. McKenney, Athol 
Mass.; E. J. “Jockey” Johnson, Cariboy 
Maine; Oscar L. Daigle, Merrimack Jew 
elry Store, Lowell, Mass.; Thomas 9 
Waldron, Clayton, Thousand Islands, ¥ 
Y.; Lee Clegg, Norwich, Conn.; A. Eat 
Wilson, Springfield, Vt., and J. L. De 
jardines, Manchester, N. H. 


q Annual meeting of the Massachusetls 


and Rhode Island Jewelers’ Associatin 
was scheduled to be held at the Parke 
House on April 25—too late to inclué 
details in this issue of JC-K. Electim 
of officers and reports of committees « 
cupied the business session, followity 
which the members gathered for dinne. 
Recognition of the fine work done by th 
National Association was the subject d 
discussion at the meeting. A full report 


will be given in our next issue. 


q The New Hampshire Retail Jewelew 
Association, is making plans for its 
nual meeting at the Granlidden Hote, 
Lake Sunapee, N. H., on July 1 and? 
It has not yet been decided, says Mu 
Addie Fisk Goodell, president, whether 
it will be a meeting of officers and exetr 
tive board or for all members and a get 
eral meeting. Plans hinge upon futur 
decisions of the War Mobilization Com 
mission, but members will be notified # 
soon as definite arrangements have bet 


completed. 


q The WLB has announced that wag 
adjustments made by any N. E. matt 
facturing jewelry firm must be approvél 
by that agency regardless of the numb 


of the employes. The NEMJ&SA 
asked for the change, claiming that, 
larger firms had been placed in a¢ 
advantageous position with respect 
manpower because under the pre 
setup firms hiring fewer than eight @ 
pay any wages desired, a practice 
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caused a drain on the already depi 
manpower of the larger firms. 
q On order of the FBI, three execu 
and four employes of Providence j 
firms were arrested in Providence’ 
charged with conspiracy to violate 
provisions of the Selective Service 
















false certifications and affidavits to 
four employes’ local draft boards ™@ 
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men were regularly engaged in essen- 
tial war work “when in fact all or most 
of their time had been and was spent in 

manufacture of jewelry,” according 
to the FBI. The executives were: 

Morris Horowitz, president of the John 
H. Luft Co., the W. & H. Jewelry Co. 
and the Superb Case Manufacturing Co., 
Joseph E Skoog, a vice president of the 
three companies ; J oseph Lavan, majority 
stockholder, treasurer, secretary and gen- 
eral manager of the Superb Case Co. All 

ed not guilty. Horowitz and Leban 

were each held in bail of $4,000 while 
Skoog and the employers involved were 
held in bail of $3,000 each. Hearing was 
set for May 8. 
(Precious stones from many parts of 
the world, valued at many thousands of 
dollars, which were to have become part 
of a jewel collection at Boston Univer- 
sity when the new museum is constructed, 
were stolen from the home of Dr. Wil- 
liam E. Chenery, retired Boston spe- 
cialist, 877 Commonwealth Ave., who dis- 
covered the theft on April 3. Entrance 
was gained by smashing glass in the 
front door. The collection included 
pearls, amethysts, topaz, turquoise, lapis 
‘Jaguli, and rare Chinese amber and gold 
and silver bracelets as well as rings. 
qThe land, building and equipment 
owned by Ostby & Barton Co. of Provi- 

ce has been sold by its new owners to 

St. George’s School of Middletown, 
R, I. Federal tax stamps attached to the 
deed of the property indicated a con- 
sideration of $148,500. The jewelry firm 
will continue to use the buildings and 
equipment. Sale of the land, building 
and equipment will have no effect on the 
continued operation of Ostby & Barton, 
which was recently purchased by Amer- 
lean Associates, Inc., an investing firm 
of which Royal Little, prominent in R. I. 
textile circles, is president. 
4 Jewelry manufacturers in Rhode Island 
continue to be plagued by both a short- 
age of silver and the manpower problem. 
Despite the severity of the situation, 
which has prohibited some firms from 
oe Saga 50% allowable of silver, most 
of executives in the field are con- 
fident that things are about to take a 
turn for the better. Curtailment in sev- 
eral R. I. plants outside the jewelry field 
have resulted in an easier labor situation 
and the local WMC has hinted that con- 
trols probably will be eased in the near 
future with the resultant favorable effect 
on jewelry firms. Also, the silver picture 
is expected to be brighter when the re- 
finers and platers are able to augment 
their labor forces. 
( Despite the news of the passing of 
President Roosevelt, which coincided. 
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exactly with the regular monthly meet- 
ing and dinner of the Eastern New Eng- 


land Guild of the American Gem Society, | 
17 attended the gathering at the Eastern | 


Laboratory on April 12. Gunnar Bjare- 
by, mineralogist and teacher at the Cam- 
bridge Center for Adult Education, 
spoke on minerals found in New Eng- 
land, and exhibited several very fine 
specimens. Dr. Edward Wigglesworth 
conducted the Gem Quiz, and gave a 
short talk on avoiding duplication in in- 
strument testing. Heywood Macomber, 
C.G., of Shreve, Crump & Low, con- 
ducted the Course O12 class, and Dr. 
Wigglesworth had the “Stumper” set of 
stones for the laboratory work. 

q Following a hearing which attracted 
considerable interest in Providence cir- 
cles, the Rhode Island Superior Court 
issued an injunction prohibiting Gerber’s, 


jewelers, from practicing optometry in | 


the state. The decision followed a suit 
brought by officers of the R. I. Society of 
Optometrists, who*charged that Gerber’s 
was unauthorized to practice in the state 
and with unlawfully competing with 
them. Gerber’s claimed that it was privi- 
leged to practice under a provision of the 
law which states that anyone in the op- 
tometry business prior to May 2, 1936, 
might continue to do so provided all pre- 
scriptions were filled by a registered op- 
tometrist. The court ruled that the pres- 
ent corporation, which was organized in 
1938, is a separate entity from the orig- 
inal corporation, George Gerber and Co., 
Inc., or a subsequent partnership com- 
prising George and Rose Gerber, who 
own the stock in the present corporation. 
The original firm had an optical depart- 
ment when it commenced business early 


- in 1986. 


4q Members of the Boston Jewelers Bowl- 
ing League gathered at the Hotel Gard- 
ner on April 14 for their 22nd annual 
banquet. This was followed by the 
awarding of prizes and a gala entertain- 
ment program of comedy, music and 
dancing. Final team standing of the 
League showed Thomas Long Co. at the 
top, 67 won, 29 lost, with a 32,627 pin- 
fall. 
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E. H. Saxton Co., was second, win- | 


ning 63 games, losing 33, and with a total | 
pinfall of 83,752. Harkins & Murphy Co. | 
was third, winning 59, losing 37, with a | 


38,732 pinfall; Smith-Patterson Co., was 
fourth, winning 55, losing 41, with a 32,- 
140 pinfall; Frank A. Gendreau Co., 
stood fifth, winning 42, losing 54, and 
with 82,937 pinfall; E. B. Horn Co., 
sixth, winning 39, losing 57, with 32,516 
pinfall; Bigelow, Kennard Co., seventh, 
winning 36, losing 60, pinfall 31,025; D. 
C. Percival Co., eighth, winning 34, los- 


ing 62, pinfall 31,479; and A. Stowel Co., | 


ninth, winning 33, losing 63, pinfall 82,- 
574. High average was won by Mr. 
Stetson; high 8-string by Mullin; high 
single by A. Marino. There were 20 in- 
dividual prize winners in all. Following 


A superior polish 
~ made by silver- 
smiths for jewel- 
ers’ use and resale, 








the banquet, results of the challenge 


match between the Boston Jewelers and | 


the Waltham Watch was announced 
gloomily since the Watchmen had a total 
of 1423, against the Jewelers total of 
1319. The Watchmen, with their indi- 
vidual scores, were as follows: Graham, 
281; Chaisson 816; Dion 267; Warner 
243; Marcella (Capt.) 316. The Jewelers, 
with their individual scores: Solomon, 
287; McKenna, 274; Bessler, 259; Stet- 
son, 252, Mullin, 247. The match was 
played on the City Alleys, Waltham, 
and the Jewelers accounted for their off- 
score by the fact that they were playing 
off their own alleys. 
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q Among the Baltimore wholesalers on 
a hunt for merchandise in New York for 
a week in April was Albert S. Smyth, the 
head of the Albert S. Smyth Company. 


q Carl J. Doederlein, head of the firm of 
Carl J. Doederlein & Co., of 10 West 
Saratoga Street, is in the Union Me- 
morial Hospital and is expected to re- 
main a patient for some weeks. 


q Norman D. Greene, manager of M. 
Greenebaum & Sons, 104 North Howard 
Street, Baltimore, is back after several 
weeks spent at Palm Beach, Fla. He was 
accompanied by his wife and daughter. 


q Jack Wiseman, who held a position 
with the U. S. Jewelry Company before 
being drafted into the Army, has been 
given an honorable discharge and plans 
to resume his former position. 


q Among retailers from the South who 
made the U. S. Jewelry Company head- 
quarters while in Baltimore were Al 
Snyder, of the Jewel Box, Stanton, Va. 
and Jack Levy, of Savannah, Ga. 


4 S. Judson Mealy, retailer at 316 North 
Charles Street; and former president of 
the Tri-State Jewelers’ Association, who 
was seriously ill for some time, is back 
again in his store and appears much im- 
proved, ' 


q Harry E. Baumohl, the head of the 
U. S. Jewelry Company, a wholesaler at 
the northeast corner of Baltimore and 
Liberty Streets, is back from a vacation 
spent at Miami Beach, and in fine physi- 
cal trim. 


q James E. Hart, a retailer from Way- 
cross, Ga., who was accompanied by his 
wife, and D. B. Taylor, of Hickory, 
N. C., were among the callers at the 
warerooms of Max Kohner, 21 West 
Baltimore Street. 


4q Raymond Hughes, a diamond merchant 
and expert in precious stones, with of- 


fice in the basement of the Union Trust, 


Company building at Fayette and Charles 
Streets, has purchased the 15 room dwell- 
ing in the residence section of Blythe- 
wood Road on North Charles Street. 


q Jay Engel, the president of J. Engel 
& Co., wholesalers at Baltimore Street 
and Hopkins Place, was on a buying trip 
to New England during the week of 
April 2, while Leon Engel, of the same 
corporation, was acquiring sun tan and 
enjoying the benefits of a vacation in 
Florida about the same time. The latter 
was accompanied by his wife. 





4q Jewelry valued at -$4,000 was stolen 
from an unlocked room on the eighth 
floor of the Belvedere Hotel, while the 
occupants were asleep in the early morn- 
ing of April 6. The theft occurred in the 
room of Col. Clifford W. Hordern, of 
the British Intelligence Office. An en- 
velope with $500, which he had left in 
his trousers’ pocket, was found on the 
floor. The jewelry had been left by Mrs. 
Hordern in a bag on the dressing table. 
The couple departed by plane for Ber- 
muda on the morning of the day the 
theft occurred. 


4 Rose Jewelers, Inc., is the name of a 
corporation chartered under the laws of 
Maryland to establish a new credit store 


/ 





















at 3405 Garrison Boulevard, Baltim 
The incorporators of record are Jack Mi 
Landau, Irvin Ira Ulman and Louis 4} _ 
Pacetti. The authorized capital stock § | 
to consist of 10,000 shares of a par : 
of $10 a share. The head of the com. 
pany, Mr. Landau, was for some 
connected with Roberts Credit Jew 
Inc., of 402 North Howard Street, in th 
capacity of publicity man. The ] 

of the new store is in the northwesten 
section of the city suburbs. 





q The Maryland - Delaware - District » 
Columbia Jewelers’ Association anny 
meeting this year will be another streay. 
lined affair, limited to one day in ep. 
pliance with government policy. Hoy. 
ever, Sydney J. Ross, the president, why 
heads the Kay Jewelry Company, 7 Wes 
Lexington Street, and his com 
have gotten in touch with notables 
the trade with a view to having them de. 
liver addresses on the different asperts 
of the present situation. There will bk 
a dinner as usual, with election of of 
ficers and action on other organization 
matters. The meeting is scheduled fo 
May 7 at the Emerson Hotel in Balt- 
more. The two speakers will be Willan 
Wagner, the secretary of the Nation 
Association of Credit Jewelers, and Ken 
neth I. Van Cott, vice-president of th 
American National Retail Jewelers’ As 
sociation. The former will talk on th 
hardening of regulations, the outlook and 
future prospects for a reduction of th 
20 per cent excise tax, the probability of 
an increase in the excess profits tax and 
other legislation which may affect om 
industry. Mr. Van Cott’s theme will k 
the prospect for more materials and 
more merchandise, in jewelry, silverware, 
watches, leather goods and other items 
Time will be allowed for submitting 
questions for the guests to answer. Th 
dinner is set for 6.15 p.m. and it is & 
pected that the session will be brought ® 
a close by 10 o’clock, so as to enable ot 

of town members to reach their home | 
by midnight. 
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4J. L. Young, of St. Petersburg, Fla., 
visited Philadelphia on a recent buying 
trip up north. ; 

Fdward Love, temporarily located at 
728 Sansom Street, opened his new store 
at 114 S. Eighth Street, on Saturday, 
April 14. 

Sol E. Schwartz, former manager of 
 Kellmer and Co., 706 Sansom Street, 
has opened his own business at 722 San- 
som Street. 

4 Rudolph Di Pietro, formerly a watch- 

maker for Louis Grossman, 415 W. Gi- 

rard Avenue, has opened his own watch 
air shop at 728 Sansom Street. 

William McMenamy, diamond setter 
formerly located in the Legar Building, 
Righth and Sansom Streets, has moved 
to new quarters at 722 Chestnut Street. 
4 Sydney Rosen, formerly connected 
with the House of Milner, 728 Sansom 
Street, has joined the ranks of war 
workers at the Philadelphia Signal Corps 
Depot. 

4 William Kellmer, of J. Kellmer & Co., 
was home on furlough last month. Bill, 
who is in the intelligence department of 
the U. S. Army, is stationed at Camp 
Ritchie, Md. 

4 Barlly’s, of 114 S. Eighth Street, moved 
to new and larger quarters at 108 S. 
Eighth Street, on April 14. Barlly’s 
purchased the building a few months 
ago and have rebuilt the entire struc- 
ture. 

Louis Neff, son of Milton Neff, 740 

som Street, has recently turned 
manufacturer of gold ruby cocktail jew- 
elry. His new offices and shop are lo- 
cated on the third floor of 740 Sansom 
Street. 
q Schwartz & Colgan, diamond cutters, 
of 704 Sansom Street, have moved into 
new quarters at 731 Sansom Street. 
Jules Schwartz is celebrating his twenty- 
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fifth year in the diamond cutting busi-- 


ness this month. 

q Jack Kellmer & Co., of 706 Sansom 
Street, has purchased the building lo- 
cated at 722 Chestnut Street, formerly 
pee acs by Chapman & Co., silver- 
smiths. Kellmers will move into the 
new quarters within the next few 
months. 

4 Ruth Gross was recently added to the 
staff of Hoffman & Co., 722 Sansom 
Street. The company last month cele- 
brated its twenty-fifth year in the dia- 
mond cutting business, they have re- 
cently purchased the building which 
houses them. 

q Franco Mfg. Co. of 783 Sansom 


Street, has purchased the building lo- 


cated at 704 Sansom Street and after 
alterations will move their present fac- 
tory to the new location this month. 
They will occupy the entire first floor 
and will continue the manufacture of 
silver marcasite jewelry. 

q The Bailey, Banks & Biddle Company, 
1218 Chestnut Street, have placed on ex- 
hibit in the art galleries of the John 
Wanamaker Store a collection of war 
decorations and medals of the U. S. and 
many foreign countries. Shown in con- 
nection with the Seventh War Loan Bond 
Drive, the collection includes a group of 
medals given to General John J. Persh- 
ing in World War I and 4 number of 
famous oil paintings. 

q With the news that many jewelers on 
Sansom Street in Philadelphia are buy- 
ing the buildings which house their busi- 
nesses, the street once again secures its 
future as a jewelry center. It is now 
estimated that 80 per cent of the build- 
ings between 7th and 8th on Sansom 
Street are owned by the men of the 
street. Although there have been some 
moves made by a few of the manufac- 
turers to Chestnut and Walnut Streets, 
the greatest majority of the wholesale 
houses and shops have remained in the 
Jewelers Row section. The need for 
space by some of the new businesses 
springing up and the additional room 
necessitated by expansion of the old 
established houses has made real estate 
the second interest of every jeweler on 
the street. 

q On Friday, April 6, the men and 
women employees of the Associated 
Barr Stores located at 1112 Chestnut 
Street, 5600 Germantown Avenue, 4650 
Frankford Avenue and 28 S. 69th Street 
were presented with the National Red 
Cross Blood Donors Award. This certjfi- 
cate is the highest award given to any 
firm not in a war industry. For a non- 
essential business it has the same sig- 
nificance as the Army-Navy E Award 
given to war plants. This is the first 
award of its kind given to any Philadel- 
phia business house for the year of 1945. 
This certificate was presented to Barr’s 
after the firm had donated one pint of 
blood for every star in its service flag. 
Barr’s has 16 employees now in the ser- 
vice, all of whom, with the exception of 
two, are now serving in foreign coun- 
tries or on the high seas. The employees 
exceeded the’ 16 necessary pints by go- 
ing in a group to the Red Cross Blood 
Donors Philadelphia headquarters and 
giving 22 pints of blood in one evening. 
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two adjusting screws for leveling. 
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‘¢ Lesch & Levy, wholesale jewelers, have 
recently moved from the 8th floor of 5 S. 
Wabash Avenue, to the 310 suite of the 
same building with more than double 
their former space. 

4 Friends of I. B. Miller, who retired 
last year as a traveling salesman, will 
regret to learn that he celebrated his 
89th birthday last month in Michael 
Reese Hospital in Chicago because of a 
broken leg, the result of a fall on the 
ice. Otherwise Mr. Miller is in the best 
of health. 

q Because a young woman entered a 
pawn shop at the wrong time and asked 
for a loan on a diamond ring, Ed Cain 
of Ed Cain & Co., wholesalers 81 N. 
State Street, recovered the $1,250 ring 
and a $250 wedding ring stolen from Mrs. 
Cain on March 28rd. A valuable watch 
and $50 in cash were not recovered. The 
“maid” served only a few hours before 
disappearing with the jewelry. 

4 Son & Prins Co., diamond dealers, an- 
nounce that Mr. Rudolph J. Loonsten is 
now associated with them as diamond 
assorter and Chicago salesman. Mr. 
Loonsten, whose father was a diamond 
cutter in Holland, is well versed in dia- 
mond lore. For the past 10 years he has 
been in charge of the diamond depart- 
ment of Loftis Jewelry Co., in Chicago 
and prior to that was with’ Van Dam in 
New York. : 

q W. E. Noonan, Noonan’s Jewelry 
Store, Eagle Grove, Iowa, met with a 
very disastrous accident on April 3rd in 
which Mrs Noonan lost her life and Mr. 
Noonan received serious injuries. The 
accident happened near Faribault, Min- 
nesota, where he is now confined in a 
hospital. They were returning home 
from St. Paul where they had visited 
their daughter who attends school in that 
city and the accident happened when 
the wheels of the car went off the road 
shoulder as he attempted to pass a truck. 
q Hugo Marks and Al Marks, who oper- 


ate jewelry stores in Chicago as Marky 
Bros., 146 N. State Street, and 218 ¢ 
State Street, also Lebolts at 31 N, State 
Street, and Marks Purchasing Co., whole. 
sale, at 31 N. State Street, announce tha 
they have sold their interests in Marks. 
Applebaum, Inc., 6319 S. Halsted Street, 
to George Appel, co-owner with | 
who is now in complete control of th 
corporation, and this store will no longer 
operate as a Marks Bros. unit. Mr. Ap 
pel has been associated with the jewelry 
business of Chicago for more than §) 
vears. His many friends wish him con- 
tinued success. 

q Office of Price Administration was wel} 
represented at the monthly dinner meet- 
ing of the Chicago Credit Jewelers As 
sociation at the Standard Club on April 
4th. President Valentine Jones intro. 
duced Alfred P. Krier, Price Specialist 
in charge of Watch Regulation, I 
Friedman, Legal Price Attorney 
Richard C. Smith, Legal Enforcement 
Attorney. Mr. Krier made the principal 
talk of the evening and gave detailed 
methods of classifying movements, cases, 
including special features on movements 
and cases, as well as standard bracelets 
and cords. He asked the members to 
urge importers and distributors to estab- 
lish maximum retail prices as has been 
done for several well known watches. 
Mr. Friedman gave details and methods 
of establishing maximum prices under 
RMPR 499 and Mr. Smith gave some 
idea of what can happen if the provisions 
of RMPR 499 are not observed. He 
stated that 18 cases are in process of ad- 
justment in Chicago, some are being 
settled by payment of cash damages with 
permanent injunctions by consent and 
others will go to trial in the next few 
weeks. Louis Trocky Jewelry Co., 8209 
W. Madison Street, and Sydney Willis, 
5609 W. Belmont Street, were elected to 
membership. The annual meeting and 
election of officers is scheduled for May 2. 
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INTERNATIONAL'S FIFTH 





Governor Raymond E. Baldwin of Connecticut called the International Silver Company "one 
of the outstanding war plants in the nation" in his congratulatory message to the company 
on its receiving a fifth Army-Navy "E" award. The award went to Factory F in Northamp- 
ton, Mass., which is producing table and mess-kit knives and incendiary bombs. Holding the 
latest "E" pennant above are Everett Stevens, president of International; Col. Lowell A. 


Elliotts Lt. Com. Raymond Fish, and 


William Walker, who represented the workers in 
Factory F. 





——————$— 


Automatic Pricing 
(From page 214) 


ly following, than any they are currently 
selling. 

With reduced production of some con- 
sumer goods during the war, comparable 
items either have not been available at all 
for pricing purposes or have not been 
close enough to the article being priced, 
in a number of cases to give appropriate 
results under the “third method” pricing 
formula. 

OPA requires that material cost figures 
used in the computation of proposed ceil- 
ing prices be based on purchases made in 
the same quantity and from the same 
class of supplier as those for the com- 
parable articles.- Computations should 
also be made on the basis of the same 
operating conditions. For example, OPA 
will in general disallow increases over the 
price of the comparable item if such in- 
creases are requested merely to compen- 
sate for more expensive production tech- 
niques, for reduced labor efficiency, or 
for lower volume of production, the 
agency explained. 





Milwaukee Jewelers Elect 


Newly elected officers of the Milwau- 
kee Wholesale Jewelers association are 
Arthur Leichtfuss, president; Arthur C. 
Kuesel, vice-president; Edward M. Wals, 
secretary-treasurer, and R. H. Anderson, 
So ai Nolden and Leichtfuss, direc- 
ors, 
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Reconversion 
(From page 2138) 


ders. There may be some exceptions in 
the case of scarce commodities and 
components. 

5—Permitting the delivery and ac- 
ceptance of controlled materials (steel, 
copper or aluminum) without allot- 
ments, subject to preference at the mills 
and warehouses for all orders covered 
by allotments. 

6—Relaxation or suspension as quickly 
as practicable of a substantial number 
of WPB’s “L” and “M” orders that now 
prohibit or restrict production and dis- 
tribution. WPB will continue to limit 
the production of the same goods requir- 
ing materials still in scarce supply. Mr. 
Krug said the number of orders to be 
revoked would follow closely what was 
planned last fall when it was announced 
that about 350 of the 500 existing orders 
would be dropped. 

7—Revocation of most of the conser- 
vation orders specifying the kind of ma- 
terials to be used in making certain 
products. 

8—Some relaxation in the construction 
order L-41 to permit the most urgently 
needed civilian construction. 

9—Introduction of a simplified prior- 
ity system to replace CMP and other 
priorities at the earliest possible date. 

10—Procedure for authorizing con- 
struction or production in certain local 
areas, as exceptions to nationwide limi- 


-tation orders, to permit utilization of la- 


bor and resources that cannot practi- 
cably be used for war production or 
civilian manufacture not under limita- 
tion orders. 

11—WPB_ will continue specialized 
controls over all materials continuing in 
tight supply, such as tin, crude rubber, 
textiles, lumber and certain chemicals, 
to assure meeting all essential war and 
civilian needs. i 
(Please turn to 234) 
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q Julian Hackman (Henry Korf Co.) is 
ill in the hospital. 

q Elmer Herzog, Covington jeweler, 
made a visit to New York last month. 

q Ray Lear (Bihl Bros. Co., Newport, 
Ky.) was inducted into the Army last 
month, 

q Edward F. Herschede (Frank Her- 
schede Co.) made a buying trip to New 
York last month accompanied by his 
wife. 

q Friday, April 18 was no ill omen for 
George Detmering of Rosfelder Bros. & 
Co. He and his wife celebrated their 
58th wedding anniversary on that day. 

q Tanned and looking fit, Richard Well- 
ing, Lockland retailer; John A. Gerwe 
(Gerwe-Brown Co.) and Louis F. E. 
Hummel, 1 East Fourth Street, returned 
from a visit to Florida last month. 

q A special jewelers’ table was provided 
last month at the annual Knights of 
Columbus dance in Hotel Alms, Pres- 
ent were John Behr, Edward Flaspohler, 
Louis Mecklenborg and Fred Gerhardt. 
q A smoker and stag party was held for 
members of -the Cincinnati -Wholesale. 
and Manufacturing Jewelers Association, 
April 10 in the Variety Club headquar- 
ters, Netherland Plaza. Highlighting the 
program were war films presented pre- 
ceding a supper. 

q Perry Slauter, retailer at Tipton, Ind., 
notified the Klein Bros. Co., Enquirer 
Bldg., last month that he had sold his 
store to Paul Remington. Operator of 
the business for more than 15 years, 
Slauter had been a regular customer of 
the concern here and a frequent visitor. 
q The Town Criers, organization of Cin- 
cinnati jewelry salesmen which is grow- 
ing by leaps and bounds, reports two new 
members added to the roster during the 
past month. They are John R. Cassedy, 
secretary-treasurer of the Cas-Ker Co. 
and W. R. Whitaker, also of that com- 
pany. r 

q Theodore J. Shad, former watchmaker 
for the Gruen Watch Co. for 15 years, 
opened a jewelry store at 5456 Colerain 
Avenue, Mt. Airy, April 14. After leav- 
ing the watch company employ, Mr. 
Shad had been doing watch repair work 
at his home but the volume of business 
became too large. 


q August Schlueter (Strunk, Rosfelder 
and Schlueter) was welcomed back on 
the job by the trade following a long 
illness. Another return from the sick 
list was Richard Heileman of the Heile- 
man & Roth Co. who underwent an ap- 
pendectomy. He was stricken recently 
upon his return from Florida. 


q Von’s Jewelry store, Peebles Corner, 
operated by the widow of Henry Von 
Unruh, has been sold to Mrs. Frieda 
Wagner of E. Wagner & Son. 
same time, the Wagner Co. closed its’ 
store at 1566 Freeman Avenue. The firm 
continues to operate its outlet at 4005 
Hamilton Avenue, Northside. Karl 
Wagner is also an official of the concern. 
q As in past years, a party of jewelers 
were on hand to welcome in the Cincin- 
nati Reds’ 1945 baseball season April 17 
at Crosley Field. In the group were 
Joseph Dilger and Elmer Herzog, Cov- 
ington retailers; Karl Wagner and 
George Kleier of the E. Wagner & Son 


/ 





Co., and Louis F. E. Hummel, Rober 
Hummel, Jr., George Hook, Richarg 
Aukenthaler and Carroll Seghers, Cineip. 
nati retailers. 


4q Maury Solomon (D. Jacobs Sons Co, 
is still thanking Providence that he had 
good brakes on his car during a recent 
selling trip through Ilinois, Missouri and 
Indiana. In Michigan City, Ind., a child 
darted out into the intersection he was 
passing through on a green light and 
slipped and fell. The machine was stop. 
ped with only inches to spare. As a te 
sult of the close call, Maury was “under 
the weather” for several days but te 
turned reporting a highly-successful trip, 


q Between $7,000 and $10,000 worth of 
diamond rings were stolen by smooth. 
working thieves March 17 from the 
Seventh and Vine Street store of the 
Getz Jewelry Co. While employes of 
the store were busy with a heavy Satur 
day rush of customers, one of the two 
men reached in a display case and took 
a tray of the rings while his companion 
used his body to shield him. The theft 
was unnoticed until after the two had 
walked from the store. One ring 
dropped to the floor, drew attention to 
the missing tray. 

q The “Daddy” ring of them all was 
made up last month by the Mecklen- 
borg & Gerhardt Co., Race Street, fora 
night club operator in Knoxville, Tenn, 
When completed it consisted of a 17.05 
karat diamond set in the center of 100 
small diamonds on a plate of yellow gold. 
The top surface measured one inch by 
an inch and a half. No one in the 
jewelry trade here would venture 4 
guess at its value. It attracted a great 
deal of attention with quite a number of 
persons calling at the firm’s office to see 
it while it was still uncompleted. 


q In its usual thorough manner, the Cin- 
cinnati Wholesale and Manufacturing 
Jewelers Association conducted a solici- 
tation among its members for funds to 
purchase badly-needed athletic equip- 
ment for the AAF Convalescent Hospital 
at Ft. Thomas, Ky. In one week $2,170 
was raised. Personal thanks to the or 
ganization came from Col. William F. 
DeWitt, commanding officer of the hospi 
tal which is engaged in rehabilitating 
members of the Army Air Forces. This 
recalled another outstanding contribu 
tion of the jewelers’ association when 
last year it broke all records at Cincin- 
nati in a war bond selling campaign. 
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TO THE EDITOR eeeee 
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Topaz Quartz fession to eliminate some of the evils to 
Topaz and Ps ° which it has fallen heir. 
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tichard Because there seems to be a good deal project, but I am sorry to say that in 
Cinein. { conflict and confusion about certain most cases they are not having any tou 
¢ only among the public much success. Why? Simply because 
— a +e! Il ‘ h *A lik they are going at it in the wrong way He d 7 TG, 
jewelers as we sho ike ° - - 
8 Co,) | but many J° Sauinw guineas ta the Do you realize, that out of the thou- at o Gat tems 
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‘under | the trade. trying to do something big in their own Same high quality . . . same fine 
ut te. “Topaz” is the name that has been small way. It cannot be done by this sworkmanship . . . same depend- 
1 trip, used for generations for the yellowish to method. Ridie sistine ioe always Popular 
rth of prownish, clear quartz. The word If’ the watchmakers of this countr ° ° . 
nooth- — and bo tr mpeg 7 tay” are ever going to raise themselves to the prices with good mark-ups. 
h Meee eerece =Cesignations— topas \wuar level of other professions, the only way 
f the and “Quartz Topas ~—— rarely used in to do it is to support their only National 
es of | conversation. “Topaz Quartz” is not cor- Organization. The UHAA has done a 
Satur- rect for it. lot, but think how much more could have 
e two “Topaz Quartz” -- the name for been done with a wider support. 
| took ferior qualities of yellowish to brownish There are large cities, there are whole 
anion quartz, running from transparent to ab- states and hour are many thousands of Cavalier 
theft solutely opaque. This material usually individuals who do not contribute a sin- itedian dice 
> had contains fractures, inclusions and all gle iota toward the support of the Na- : r 
ring § sorts of color variations. “Topaz Quartz” tional. This is a serious situation and and gold 
on to —like “Rose Quartz” and “Amethyst it is not as it should be. decorated 
Quartz” (as distinguished from Ame- The watchmakers of this country are buckles with 
was thyst)—has been used in very large in the same position as the 18 original assorted 
‘klen- quantities in silver and cheap jewelry, colonies after the Revolution. Each hields # 
fora § and much of it has been cut into scarabs. wanted to do things his own way and snaeteinsenad 
Tenn, It is usually sold as one of the series of the result was chaos. Not until they all monograms, 
1.05 agate = that ora es a, joined together in a National Union did 
f 100 “Blue Onyx,” “Green Onyx,’ “Sardonyx,” they begin to function successfully. 
gold. ete, Watchmakers must use the same meth- 
h by It is obvious, therefore, that the mate- | ods. Only by supporting a strong Na- BRAXTON 
the § rial referred to in Class A should never | tional Organization can they hope to be 
re a be called “Topaz Quartz.” Unfortunately, strong enough to be a factor in the busi- America’s 
preat a few of our most reputable jewelers are ness life of the National. finest belts 
er of wing the name “Topaz Quartz’ incor- The watchmaker can be a highly re- and the only 
D see rectly, probably because they do not sell, spected man in his community and he po Hee 
and are not familiar with, the low grade, rightly should be, but he must get be- ent 
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juip- variety of the mineralogically true topaz, Assn. of America BLACK OR BROWN CALFSKIN 
pital og is harder, heavier and more bril- GENUINE PIGSKIN 
2170 ant than quartz. It is even rarer than venti 
"om indicated by the fact that it costs about A whatiee of Conventions 
iB twenty times as much per carat as the Editor, Jewe.ers’ CrrcuLar-KeystTone: 
yspi- quartz variety. For other colors, the Trade. journals such as yours are con- 
ting word “precious” has not been found tinually reporting cancellation of vari- B R ACE L ET S 
This necessary. We know immediately that ous state conventions and usually the 
ibu- “Pink Topaz,” “Blue Topaz,” and so tone of the article is such as to indicate 
hen forth, are similar to “Precious Topaz” righteous pride in having complied with 
cin- except for color. the recent government regulation con- 
To summarize: I, Topaz; II, Quartz cerning conventions. 
Topaz; III, Topaz. (Quartz) ; a» IV, The Ohio Retail Jewelers Association 
sisi Citrine, designate the material popular- has had no convention arrangements to 
7 ly called “Topaz.” The name “Topaz cancel because the directors of ORJA 
Quartz” for it should be discouraged be- and the membership in general felt from 
cause “Topaz Quartz” has always been the very beginning that when our gov- 
used for a material comparable to “Rose ernment asked that. conventions and 
Quartz” and “ Amethyst Quartz.” large meetings be dispensed with for the ; : Z 
H. M. Pasxow, good of the war effort that it really Genuine heavy-weight sterling or 1/20 
Wm. V. Schmidt Co. meant no conventions; and so the Ohio |4 Yellow gold filled. Shields for mono- 
' Retail Jewelers Association as far back * Grams. 
as 1942 decided not to hold conventions . : 
Call to Group Action or meetings until victory was accom- ve ee eae 
sf Jeweters’ Cmcutar-Keystone: en eben this decision back in 1942 
). atchmakers throughout this broad everyone realized the importance of con- 
land of ours are trying to improve con- ventions and trade meetings to the BRA v DIVISION 
ditions for themselves. They are trying jewelry industry, but we realized too J TY CK cc 
- QUEEN CITY BUCKLE MFG. CO. 
to improve their status in relation to that transportation and service facilities CINCH 
Tt professions. They are seeking to should be reserved for the war effort. 
— § &t some kind of control within the pro- Onto Rerar JEwerers Association. | 
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GRAFNER BROS. 


GENERAL LINE 
VALUE AND ASSORTMENT 
SPECIALIZING 
IN 


DIAMONDS 


818 LIBERTY AVE. PITTSBURGH 











CHAS. ASCHERMAN 
AND COMPANY 


Wholesale Jewelers 
GENTS’ GENUINE HEMATITE 
RINGS $11.25 to $30.00 
503-7 Hippodrome Bidg. 
CLEVELAND 14, OHIO. 














DINGS : 
REFINISHED 


The highest grade of work for ees 
ers requiring the best 


ROYAL DIAL & REFINISHING CO. 











116 Nassau St. New York 7, N. Y. 











For immediate delivery! 
THE NEW W 44 DESK SET 
A Masterpiece in Hand Carved Maple 
50% trade discount—order today! 


STATIONERS SPECIALTY CO. 
19 West 21st St., New York 10, N. Y. 














IMMEDIATE DELIVERY \ 
Ladies & Gents, 7-15-17 Jewels 


10% Ligne Wrist Watehes with 
Sweephand. Gents 7-15-17 Jewel Waterpreef with 
and without Sweephand. Ladies Gold and Gold 
Filled Fob Watches, 7-15-17 Jewels. 


LOUIS VAN ZATSMAN 


7 West 44th St., New York 18, N. Y. 
Phone: MU. 2-9883, MU. 2-9461. 


(WATCHES 


Also Gents 
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New York University Retailing School Gets $500,000 
Fund from Group of Department Store Executives 


An endowment fund exceeding $500,- 
000 was presented last month to the New 
York University School of Retailing by 
a group of department store heads who 
form the school’s board of trustees. At 
a luncheon in the Hotel Brevoort on 
April 11, Dr. Harry Woodburn Chase, 
chancelor of the university, received »the 
check covering the endowment from 
Major Benjamin H. Namm, head of the 
Namm Store and president of the Na- 
tional Retail Dry Goods Association. 

The fund, which had accumulated since 
the school was founded 25 years ago, 
represented contributions by 21 depart- 
ment stores and specialty shops in New 
York City and Newark. By an agree- 
ment signed at the luncheon, the trustees 
who had supported the school for a quar- 
ter-century said they would continue to 
collaborate in its direction through a 
merchants’ advisory board. 

Describing the present method of 





Jewelry Men Contribute Twice Last 
Year's Total to United Jewish 
Appeal of Greater New York 


Leaders in the jewelry and allied 
trades of New York City responded 
overwhelmingly to the call for contribu- 
tions by the United Jewish Appeal at a 
meeting on April 19 which opened this 
year’s UJA campaign. Under the lead- 
ership of Benjamin Lazrus of the Benrus 
Watch Co., the jewelry men more than 
doubled their previous year’s donations. 

Louis Broido, executive chairman of 
the 1945 campaign called on the entire 
jewelry industry to back the drive in its 
efforts to raise “as much over $85,000,000 
as possible in the nation in order to cope 


| with the immense volume of human needs 


engulfing the stricken people overseas, 
and in order to take care of the other 
problems set before the UJA agencies.” 

Mr. Lazrus expressed himself as 
pleased but not surprised at the response, 
and pointed out that the job was not yet 
finished in the jewelry industry. Active 
workers will now go out to visit those 
who haven’t yet been reached, he said, to 
make sure “that every man has been 
given the opportunity to contribute to 
this sacred cause.” 

Milton Weill of the Arrow Manufac- 
turing Co. was dinner chairman and co- 
chairman of the city wide campaign. 





Reconversion 
(From page 231) 


VE-Day plans also call for the elimi- 
nation of the brownout, travel and other 
such restrictions. 

The Byrnes report also states that 
Economic Stabilizer William H. Davis 
and OPA Administrator Chester Bowles 
have developed a program which is de- 
signed to keep prices in check, consumer 
buying power under control, hold wages 
in check and at the same time establish 
prices on newly manufactured goods so 


| as to facilitate reconversion. 


Mr. Byrnes said that he has asked that 


_ a special study be made to determine 
_ those industries in which hourly wage 
| rates have increased substantially less 


than the cost of living and hence any 
sharp decline in hours worked per week 
would lower the standard of living. The 
purpose of the study is to determine the 


‘ 


training young men and women jp 
tailing, Major Namm told how the 
principles of cooperative education had 
been applied by the school. Students are 
encouraged to work in selected stores o 
Saturday and afternoons after attendin 
classes, thus enabling them to be par. 
tially self-supporting. 

“At last the so-called trade of retaj. 
ing has been turned into a profession” 
Major Namm said, through the “pionee. 
ing efforts in cooperative education” of 
such schools as NYU. 

Provost Rufus D. Smith, acting dean 
of the school, reported that the enrol. 
ment this year had reached the 1938-99 
mark and that the budget is “in exeg}. 
lent condition.” “Our best male recruits 
during the next three or four years,” Dy 
Smith added, ‘‘will be from the ranks of 
returned veterans and we now offer , 
program to meet different types of 
veteran interest.” 








adjustments which can be made on those 
industries in the framework of stabiliza. 
tion policies. 

“Other than in such instances we must 
wait until we know how much of ou 
war productivity has been carried over 
into peacetime production before wage 
rates can be increased,” the War Mo. 
bilizer asserted. He further said that 
take-home pay in peace equal to take 
home pay now being received, must have 
as a foundation a volume of production 
and consumption of civilian goods equal 
to our present production and co- 
sumption. 











eS en a 


JEWELERS and 
THEIR EMPLOYEES 


* 


why do you pay 2/3 more 
for your fire insurance when 
the Jewelers’ Own Company 
makes this great saving for 
you 

we insure stock, buildings, 
dwellings and household 
goods 

° 


Write to-day to 
NATIONAL JEWELERS 


MUTUAL FIRE 
INSURANCE COMPANY 


Jewelers Insurance Building 


NEENAH, WISCONSIN 
| “savings & protection since 1914” 
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" Where to Buy 
AMERICAN 


China and and Glass 








Ri LENOX CHINA 
° SERVICE PLATES 
of DINNERWARE 
NOVELTIES 
ae Made im America 
LENOX, INC. Trenton, N. J. 








“CARENADE” CRYSTAL 
Stemware, Bowls, Vases, Perfume Bottles 


and Smoking Accessories 
Send for Illustrated Catalog 
e 


ENRIGHT-LE CARBOULEC, INC. 
160 Fifth A New York City 
CHelsea 2-5558 








Kinsinaton © W 


nwe CRYSTAL ano BENT GLASS 


Giftware of Distinction + > 


KENSINGTON, INC. NEW KENSINGTON, PA 








JEWELRY GIFTS ACCESSORIES 
URIE F. MANDLE CO. 
Show Reoms, 411 Fifth Avenue 


NEW YORK 16, N. Y. 
MUrray Hill 3-9107 














HAWKES CRYSTAL 
GLASSWARE 
for discriminating 
people—WRITE 
T. G. HAWKES & CO. 


CORNING, N. Y. 
Y. Office: 542 Sth Ave. 


MARY RYAN =<»: 


FURNITURE 





OLD WaTBRFORD 





SIET ANO ART 


OVeEet tT 








ASTLETON CHINA 


eee 4 L. E. Bettman, | President 
- 8. CORCORAN, Vice Pres. 


DE LUXE TABLEWARE 


for the 
FINE CHINA TRADE 
* MADEIN AMERICA . MADE OF AMERICA 
212 Fifth Ave., New York, N. Y. 








THEODORE HAVILAND 
FINE CHINA DINNERWARE 
MADE IN AMERICA 
All Decorations Are Exclusive 


THEODORE HAVILAND CO., INC. 
38 W. 23rd ST. 1550 MERCHANDISE MART 
NEW YORK CITY CHICAGO, ILL. 
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OBITUARY 
ASNUUAUUEROOUOOUEUOOUUUCUOOOUOUOOOOEOONOUOUOOENE 


“ ... that government of the people, 
by the people, and for the people shall 
not perish from the earth.” 


Lr. Lawrence M. Mapison, Jr., was 
killed while on combat duty as a tank 
commander in Germany on March 28. 
Lt. Madison, prior to his entry into the 
army, had been with the International 
Silver Company at 9 Maiden Lane. Re- 
quiem high mass was held for him at the 
— of the Sacred Heart, Lyndhurst, 

J 
© Lr. Roserr Ricurer has been killed in 
action in the Philiprines, according to 
official notification received by his par- 
ents, Mr. and Mrs. Joseph A. Richter of 
Miami Beach, Fla. Lt. Richter had been 
a member of the Richter Jewelry Com- 
pany before entering the army as a pri- 
vate four years ago. He served at Gua- 
dalcanal and Bougainville and followed 
MacArthur back to the Philippines. 


Asset Davin Biocu of Elizabeth, N. J., 
a retired jeweler who had been active in 
the industry for many years, died on 
March 20 after an illness of some months. 
Mr. Bloch was 84 years old. 

Frank A. CastacGnetra of the firm of 
I. Castagnetta and Son, 51 Maiden Lane, 
died on March 19. Before he retired 
several years ago, Mr. Castagnetta had 


been in charge of the company factory. | 


Among his survivors is his daughter, 
Grace Castagnetta, the concert pianist. 
Boas Harowsk1, age 71, who established 
the business of Boas, Ltd., in Chicago in 
1890 died suddenly on March 28, after 
leading his family in the celebration of 
the Passover service that evening. The 
business of Boas, Ltd., will continue un- 
der the management of Mr. Hatowski’s 
three sons, Hyman, Myer and Daniel. 


Davi Ornstern, president of D. Orn- | 


stein & Sons, manufacturers of watch 
cases and jewelry, died March 28 at his 
home in New York City. 
four years old. 


DAVID 
ORNSTEIN 





‘Ten years ago he and his two sons, Irving 
and Bernard, organized the company 
which he headed until his death. Also 
surviving are his wife, Ida, and a daugh- 
ter, Mrs. Beatrice Jacobs. 

Epwin C. ScHarrscHNEIper, instructor 
in watchmaking at the Milwaukee Voca- 
tional School for 27 years, died on March 
31 at De Forest, Wis., of a heart attack. 
The 54-year-old watch expert was a 
graduate of the University of Wisconsin. 
He was past president of the Watchmak- 
ers’ Guild of Wisconsin and was chief 
investigator of compulsory licensing of 
watchmakers in that state.. He also or- 
ganized a mission in Milwaukee. 





He was fifty- | 
Mr. Ornstein entered the | 
jewelry business as a young man and | 
twenty-six years ago started his own firm. | 






Where to Buy 
IMPORTED 
China and Glass 








PAUL A. STRAUB & CO., Inc. 
19 East 26 Street, New York 
Importers of 


China, Glass and Earthenware 
Dinnerware, Art Goods, Giftwares 


Murray Hill 3-5460 








Wedeweed Ge 


Bone China Dinnerware, Queensware 
Jasper and Black Basalt 
‘Trade-Mark WEDGWOOD 


Josiah Wedgwood & Sons, Inc. 
162 Fifth ye New York City 








EDWARD BOOTE 
85 & 37 W. 23rd St., New York, N. Y 
Tel. Gramercy 5-1605 
ROYAL CROWN DERBY CHINA 
WOOD & SONS DINNER AND 
HOTELWARE 
GIBSON & SONS TEAPOTS 





MADDOCK & MILLER, INC. | 
English China and Earthenware 


CROWN DUCAL Dinnerware 
by "S lronstone China 
ALPORT Bone China and Kingsware 
ROYAL CAULDON Bone China and Earthenware 
WELLINGTON Bone China Teaware 


129 Fifth Avenue, New York 3, N. Y. 








ENGLISH CHINA 


Smoking accessories, lustreware pitchers, Toby 
Jugs, Teapots, Sugars and Creamers, Sedivid. 
ual Breakfast Sets 


TEDMAN IMPORTING CO. 
225 Fifth Ave. Room 829 New York, N. Y. 











Importers of 
.5 ENGLISH CHINA 


EARTHENWARE 


Stock and Import 
EVILLE & CO., INC. 
149 Fifth Ave. York 10, N. Y. 








AL. 4.0104 











ROYAL DOULTON 


English Bone China and Earthenware 


The original production 


WH. S. PITCAIRN CORPORATION 
212 Fifth Ave. New York, NM. Y. 








JUSTIN THARAUD, Ine. 
129 Fifth Ave., New York City 


ROYAL ALBERT 
English Bone China 
MYOTT’S 
English Staffordshire Ware 








Rate Reeorders Are Useful Tools, 
But They Have Their Limitations 


Miore on the subject of electric watch rate recorders, this time 

from the laboratories of the Hamilton Watch Company. who, through 
years of experience with the instrument, holds it as a valuable 
aecessory to the watchmaker’s art but ne cure-all for his problems. 


by W. O. BENNETT 
Chief Physicist 
Hamilton Watch Company 


ATCH Rate Recorders are among the most use- 

ful of all watchmakers’ tools. However, the re- 
sults which can be expected from them depend upon the 
eare and skill with which they are used. Unfortunately 
many recorders have been sold (and bought!) without a 
complete understanding between the seller and the buyer 
as to the recorder’s limitations as well as its advantages. 
Consequently many watchmakers have been depending 
heavily on the capacity of the watch recorder to disclose 
the serviceability of a watch. Until the recent release of 
research studies on the subject of “Electric Timing Ma- 
chines” by the Research Department of the Elgin Na- 
tional Watch Company, which was published in the 
October and November issues of the Jeweiers’ Circv- 
LAR-Krystone, very little information of an analytical 
research nature had been published on the proper appli- 
cation of these machines. 

The Elgin report is quite complete and factual and 
needs no defense, despite the fact that certain points 
have been contested in the columns of the December, 
1944 issue of JC-K. In the following paragraphs, we 


intend to outline some of the results’ of the considerable. 


experience of the Research Division of the Hamilton 
Watch Company with watch timing machines—all of 
which support and amplify the information published 
by Elgin. 


The Hamilton-developed ‘““Time- Mic -roscope” was the 
first practical watch timing instrument which permitted 
measuring rates to close limits in a short period of ob- 
The “Time-Microscope”’ was first used about 
fifteen years ago in Hamilton’s research laboratory and 
soon thereafter was adopted as a production tool for 


servation. 


236 


timing all uncased Hamilton movements in process 4 
production. About ten years ago, one of the very fith 
of the watch rate recorders was purchased for use in omy 
research laboratory and it has been in almost continudiil. 
use since—for certain applications where it has prove 
to be more convenient than the “Time-Microscope. 
Other rate recorders of the continuous tape type have” 
since been added to our research equipment. These have 
different scanning and paper speeds for special applies 
tions. The “Time-Microscope” has also been supple 
mented in recent years in some producing departments 
with watch rate recorders for checking rates of certaif’ 
cased Hamilton watches. The results of all this ex 
perience with watch timing devices in carefully controlled 
research experiments and also in production checking of 
hundreds of thousands of watches are in definite ages 
ment with the information published by Elgin. 

The manufacturers of fine watches maintain research 
laboratories for the purpose of learning as much as poe 
sible about how a watch performs and why, so that the” 


most important elements in the watch construction may” 


be properly evaluated by both the design and production 
departments. Such laboratories are continually seeking} 
better methods of test for watches and parts. 


RECORDER CAN'T DIAGNOSE WATCH TROUBLE 


One of the watch rate recorder manufacturers has 
advertised that the recorder “ . produces a printed 
record showing the 24-hour rate of any watch in any 
position, indicating at the same time the cause of anfy 
irregularities ...*%” This implies that a glance at the : 
recorder record is sufficient to tell what is wrong wi b 
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OPA Ceiling Price $4.95 plus tax 
plica- PB Tara : ; 
ROOF OF THE PREFERENCE for General Electric selling your customers the convenience, accuracy, and 
7 Alarm Clocks comes from two recent surveys: dependability of General Electric Alarm Clocks with 
: veal regular advertisements in Collier’s, Liberty, Look, 
Ss ex el Questioned as to type, 69% of the and Cosmopolitan. 
rolled rime oe er py a eee Only limited quantities are available now, while 
alarm clock. ‘ . 3 
ng of we’re still working all-out on war production. But 
gree- , each G-E Alarm Clock you sell today means a satisfied 
customer, and a future prospect for your complete 

earch 2. Questioned. as to. make, Gan line of postwar G-E Alarm and Kitchen Clocks, 
; pos- eral Electric was first choice for Occasional Clocks and Striking Clocks. Ss 

lectric clocks by 2 than 2 to 1! . . 
t the aprile einoie for eure nee 7 General Electric Company, Appliance and Mer- 
may pany, App 

a shandise Department, Bridgeport, C ticut. 
ction Such a clear-cut lead is a mighty strong indication of a ee ee eee 
eking where you can find increasing volume and expanding LGR 5 : 
—_ ts! FOR VICTORY—General Electric is working night and 
P , day to back the attack. You gan help, too, by buying 
And we're building for still bigger demand .. . and holding more War Bonds than before. * 
a Everything Electrical for Homes after Victory 
inted 
r | GENERAL @@ ELECTRIC 
any 
x 

t thei TUNE IN: “The G-E House Party,” every afternoon, Monday through Friday, 4 p. m., E.W.T., CBS. “The G-E All-Girl 
with Orchestra,’’ Sunday, 10 p.m., E.W.T., NBC. “The World Today,” news, Monday through Friday, 6:45 p.m., E.W.T., CBS. 
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any watch. This is not possible, except in certain rare 


eases. For example, overbanking, or rebanking as it is. 


sometimes termed, while the watch is on the recorder is 
readily detected and identified. An equally satisfactory 
method for checking for overbanking is to use a simple 
amplifier and headphones or speaker to listen to the 
watch. 

A device which would automatically notify an inspec- 
tor in a watch factory when a watch was faulty and also 
identify the source of the trouble would be the solution 
to many watch manufacturing problems. It has been 
found, however, that the watch rate recorder can not be 
used for this purpose as the character of the printed 
rate record is not necessarily indicative of the condition 
of the watch. This is particularly true of the smaller 
movements used in wrist watches. The Elgin article has 
adequately outlined the reasons for this. 


ONE-LINE RECORD OVERSTRESSED 


Entirely too much stress has been placed upon the im- 
portance of obtaining a one-line record on the recorder. 
It has been stated that two lines indicate the watch out 
of beat, with the implication that this is a serious fault in 
the watch. Before the advent of the watch rate recorder 
there were two recognized methods for putting a watch 
in beat. In one method the collet was rotated until the 
fork lay midway between the banking pins with no power 
on the train and with the jewel pin engaging the fork 
slot. In the other method, the train power was reduced 
and the collet rotated until the tendency to “drive” was 
the same on both pallet stones, i.e., the escapement did 
not “hang up” on either side. All watchmakers realize 
that the angles, friction, impulse, etc., are different on 
the “R” and “L” stones in a watch escapement and that 
they cannot be otherwise. Because of this, the above 
two methods for putting a watch in beat will usually 
cause 9 double line on a rate recorder. These might be 
called the static methods for putting in beat. Moving 
the collet to obtain one line on the recorder cannot help 
but change the static beat so that it is not possible, as 
claimed, to have, simultaneously both “static” and 
“dynamic” beat. It can thus be seen that the method of 
putting a watch in beat is a matter of preference, pro- 
vided that the method used does not interfere with the 
watch performance. 


RATE UNAFFECTED BY PUTTING OUT-OF-BEAT 


The importance of beat in the running of a watch can 
readily be checked by using a rate recorder. A large 
number of tests on various Hamilton watches and a few 
on high-grade watches of other makes have indicated that 
the rate of these watches is not affected by their being 
placed out of beat. Watehes in which the collet is 
rotated as much as 90 deg. to throw them far out of 
beat, in either direction, will show no measurable change 
in rate due to such adjustment. This is a very striking 
demonstration, since the fact that watches so adjusted 
are badly out of beat and can readily be distinguished by 
ear, without any other testing method and yet there is 
no change in rate. The two lines on the recorder, which 
are objected to, represent an “out of beat” of a few 
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thousandths of a second, detectable only with the rem 
corder. This test is best run in the horizontal positig 
since any small resulting change in motion will then } v 
negligible effect on the rate. Obviously, it is not recom 
mended that watches need not be put in beat, but it # 
desired to point out that the method used is optiona} 7 
it does not appreciably affect the actual watch per 
formance. 





4 
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PROOF THAT RECORDER DOES NOT INDICATE FAULT — | 


An interesting experiment to demonstrate that the 
character of the rate recorder record does not necessarily 
indicate and identify watch faults, may be performed 
using a properly assembled and adjusted 16-s movement, 
The collet is first rotated slightly, if necessary, to obtain 
one line on the recorder. One of the banking pins o 
screws is then opened to increase the slide on one side 
to 8 or & times the normal value. This has not been 
found to alter the rate of the watch. After increasing 
the slide on one side, if the volume control on the re 
corder is advanced as far as possible, two lines will be 
recorded, thus indicating what is claimed to be an out 
of beat condition. If the volume control is retarded # 
the lowest point at which a record can be obtained, | 
single line is recorded, because at this point only they 
loudest escapement sound will be recorded and the time) 
of occurrence of this sound is not affected by the slide 
whereas with the volume control far advanced, the first 
sound is recorded; this is the sound of the jewel pi 
striking the fork, which is affected by the unequal s de 

The above experiment cannot be successfully demor 
strated on small watches because the amplifiers in m 
rate recorders do not have sufficient amplification to ® 
cord any but the loudest.part of the watch tick for sma 
watches. This is still further evidence that the che 
acter of the recorder record does not necessarily indicate 
the condition of the watch, since for large watches ony 
part of the escapement action (the first) is recorded) 
whereas for small watches another part (the loudest) is 
recorded and the two cannot indicate exactly the sam 
way the performance of the watch. It is assumed, 
course, that the machine is used at all times with 
volume control advanced, as recommended. 




























NO DISPARAGEMENT OF WATCH RATE RECORDERS 


The above discussion should not be construed as 
attempt to discourage the use of watch rate recorders 
On the contrary, these machines are extremely useful it 
bringing watches to time, regulating customers’ watches; 
timing to obtain the approximate rate in various post 
tions, etc.—preliminary to actual 24-hour observation # 
performance. However, the watchmaker can be read 
misled by these machines when attempts are made to co 
relate the character of the records obtained with the sup7 
posed faults in watches tested—particularly in the case 
of small watches. 





Jewevers’ Circucar-Keysrone has performed a real 
service to fine watch repairmen by opening its columns to 
the publication of factual data on the application of the 
watch timing machine. . 
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oT the same Telechron “Selector” 

clock, of course, but when you find 

out how handy this electric alarm 
is, you'll want to have several in your post- 
war home. 

First of all, it’ll be the most pleasant 
alarm clock you’ve ever known. In the 
morning, it will switch your bedside radio on 
to a preselected station . . . and you can 
awaken to the strains of sweet music. Day 
and night, it will turn your radio on for your 
favorite programs—and shut the set off at 
bedtime, too, whenever you choose. 

And then, great days . . . a Telechron 
“Selector” clock can start your coffee 
—- at a given time, switch your 
ights on or off, time your roaster, defrost 
the refrigerator. Almost as versatile as a 
magic robot, it will perform dozens of house- 
hold tasks. And used as a clock, it will 
always bring you the right time without 
winding or care. 

Of course, the “Selector” isn’t coming 
off the Telechron production lines now... 
they’re devoted to war work. But it is right 
up top in Telechron’s post-war plans... 
and it will be on its way to you when the 
war is won... . bringing you Telechron 
accuracy, dependability and long life, as 
well as these new timing features, at a 
price that’s surprisingly low. 





] THE SATURDAY 
This Telechron advertisement is working for COLLIER’S 
you today . . . to build a demand for the LIFE 
Telechron electric AMERICAN MAGAZINE 
alarms you'll be selling LADIES’ 
tomorrow. With a circulation of 21,067,930, HOME JOURNAL 
Telechron advertising appears in: AMERICAN WEEKLY 


BUY MORE WAR BONDS! 


“i Telechron ELECTRIC CLOCKS 


{ the REG. U. S. PAT. OFF. 


WARREN TELECHRON COMPANY ° ASHLAND, MASSACHUSETTS 
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ATCH MAKE—I was told there is a sure way to 

say whether an old watch is of English or French 
make, by the design of balance cock. If so, how is this 
done? (Question No. 5716) T. N. 


Answer—What you say is true, in judging old 
watches of the period when the verge escapement pre- 
vailed. The difference is that English-made watches 
had the upper balance pivot bearing in a cock, which is 
fastened by one screw to the watch plate; while watches 
made on the European continent used a bridge, fastened 
by two screws, one at each opposite side of the bridge. 
When other escapements came into use, this difference 
gradually disappeared. 


OIL-BACK STONES—lIs there some way to restore 
the white metal on foil-back stones, when repairing 
jewelry set with these? (Question No. 5717) L. O. N. 


Answer—There are chemical processes for deposit- 
ing a film of silver on the backs of foil-back imitation 
stones; but we are sure that the labor-costs would be 
unjustified for this, since such stones are very cheap, 
and are set only in cheap jewelry. The practical thing 
is to replace damaged foil-backs with new stones. 

i 

PACING STRANDS—What is correct, in spacing 

the distance between strands in a three-strand pearl 

necklace, for a job of restringing we have here? (Ques- 
tion No. 5718) D. B. 


Answer—There can hardly be a “rule” stated in 
inches or millimeters, in a matter like this; it is rather 
something to be decided in terms of good taste; what- 
ever would look best in the necklace as worn. The 
“good taste” may be your own, or the customer’s; pref- 
erably of course, hers. But if conditions are such that 
she cannot be consulted, then, after stringing the beads 
of all three strands, you could hook them together tem- 
porarily and try different spacings, perhaps trying this 
on one of the ladies of the store staff, or on yourself, 
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No. 5720) P. K. 
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looking in a mirror. In general, we think that the larger 
the beads, or the longer the necklace, the greater should 
be the spaces between strands. It need hardly be said 
that best of all would be to do any of this experimenting 
on the customer herself, and let her decide; she is then 
sure to be satisfied. 


ESETTING JEWEL—Must replace lower center- 

jewel in a fine Swiss watch where the metal is thin, 

How can I do this with friction jeweling tool? (Ques- 
tion No. 5719) E. B. 


Answer—Since there is probably hardly enough body 
of metal to hold a friction-set jewel securely, you had 
better reset a jewel just as the original one was set, by 
burnishing it in, to hold it in its seat. There is great 
pressure on a jewel in this location and it must be held 
firmly. | 


be 


OWER CLOCK—We have placed a clock ain 
‘made by a local sheet-metal shop, on the outside of 
our store building. But a trouble appears, that we dil 
not imagine when we planned the job. There is a te 
flection of light from the glass over the dial that makes 
it often difficult for people on the street to see the time 
Can you suggest anything to do about it? (Question 


Answer—In our opinion, a clock on the outside of # 
building should never have glass over the dial. Not only 
does glass give the trouble you mention, but a glased 
dial lacks something of architectural consistency; ® 
looks “cheap” on the outside of a building; it is mom 
appropriate for an indoor clock; whereas an exteriit 
clock calls for dials like those of a tower clock, for 1% 
realization of artistic beauty, suggesting a clock move } 
ment that has power enough to run naked hands unde 
all weather conditions. You do not say what kind @ 
movement your clock has. An excellent kind would ® 
one of the small tower-clock movements made by 
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Just a metal can! Yet it houses the 
basic unit of a frequency standard 
that splits seconds with unbelievable 
accuracy. 


It governs the operation of many 
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| hour rate of any 
watch, in any posi- 
| tion, indicating the 
| cause on any irreg- 
| ularity — all in 
30 seconds. 


580 Fifth Ave. 





ae . American Time Products’ instruments 
WatchMaster h f ' 

| dapdipit, name that analyze the performance of aero- 

| ya the 24 planes and propellers, guns and am- 


munition, bombsights and bombs— 
many more. It is the Same precision 
that is built into the WatchMaster, 
dependable in the hands of every 
watchmaker. 


American Time Products 


Ine a New York, N. Y. 


Distributor of Western Electric Watch-rate Recorders 
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Seth ‘Thomas Clock Co., and the Howard Clock Co., for 
the big running watch signs that fine jewelry stores often 
had on a column in front of the store years ago. You 
could probably locate one of these to buy, by advertising 
in the JeweLers’ Crrcutar-Keystone “Wanted-to-Buy” 
column in the classified section. Such a movement could 
be set up in the store, to drive hands through rods, on 
a real architectural dial outside the building. Nothing 
could make a more dignified and effective advertising 
feature of a business that sells timepieces; an accurate 
clock being always appreciated by the public. 


NGRAVING MACHINE—Wish you would recom- 

mend the best engraving machine on the market. 
Service from trade shops is hard to get now, but we 
want a machine that cuts lettering like hand-work, not 
this milling-cutting done with a little burr. (Question 
No. 5721) E. B. T. 


Answer—While there have been engraving machines 
on the market in the past, that were intended to cut let- 
tering with “shaded” lines, like hand work, we never saw 
any of this machine work that impressed us as equal 
to good hand-engraving, so cannot advise you of a ma- 
chine that we think would meet your expectations. The 
last one we recall was advertised as the Francis engrav- 
ing machine, made by Warner Mfg. Co., Cleveland, Ohio, 
about 20 years ago. You might write this firm, and if 
they no longer manufacture machines, may be able to 
direct you to a used machine; and whether or not it 
would produce work up to your requirements would be 
something for you to decide by seeing a specimen of the 
work it does. 


ETTING MOON DISC—How can the moon on a 
clock be set so that it shows this correctly? (Ques- 
tion No. 5722) J. S. 


Answer—In an almanac for the current year, look 
up the date of today; opposite it will be found a number 
in the column headed “Moon’s Age.” With.a finger, 
turn the moon-dise on the clock until the center of one 
of the painted moons points to a number, on the arc 
above the disc, that corresponds with the number in the 
almanac table. The moon dial will then indicate the 
moon’s aspect for each night; as “new moon,” “first 
quarter,” “full moon,” etc. 


NGOLD FRAISE—Is the Ingold fraise made in 
sizes large enough for clock work? (Question No. 
5723) M. A, 


Answer—We have never seen nor heard of this tool 
made large enough for clock work. To inform readers, 
will explain that the Ingold fraise is a special depthing- 
tool, used with a set of pinion-like cutters, in which watch 
train wheels may be placed; rotating the wheel with a 
bow (as in a Dorrington tool for altering watch balance 
pivots in adjusting), while its teeth engage with the 
fraise cutter, the profiles of the teeth are given a good 
form for their action, and a smooth finish to reduce fric- 
tion. Perhaps the much larger size of clock train teeth, 
enabling them to be made closer to design than small 
watch train teeth, explains why Ingold fraises have not 
been made for clock work. 
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EPAIRING MEERSCHAUM — Would there 

any way to mend a meerschaum pipe that is brokep 
through the part that forms thé meerschaum portion of 
the stem? (Question No. 5724) H. S. B. 


Answer—lIn the days long ago when meerschayy 
pipes were popularly used, jewelers often had mendj 
of them to do; and the cement generally used was , 
simple mixture of quicklime and white-of-egg, made injy 
a paste about like. thick cream. The broken surfaces 
should be cleaned of any foreign matter on them, so that 
they will fit closely together; quickly spread a film of 
the cement on both surfaces; bind the parts tightly to. 
gether, and leave about 24 hours to harden. Some ip. 
genuity may be called for, for binding; depending upon 
the form of the pipe; like making a wooden holder for 
the bowl, with a notch to hold cord or binding wire from 
slipping, and the same, if necessary, for the stem-part, 
A repair carefully done on this plan, will be strong 
enough for ordinary usage of the pipe. 


, 


ASTLE RATCHET—What is meant by a castle- 
ratchet in watches? (Question No. 5725) W. J. M. 
Answer — A castle-ratchet is a steel wheel with 
notches cut in its rim (an example is the notched wheel 
in chronograph watches) that ig turned by a click-and- 
ratchet operated by crown or a button on the watch case, 
to opérate levers for the start-stop-and-flyback mech- 
anism. Another form is the “star-wheel” in stop-watch 
for governing the winding in some European watches. 


ENDULUM CUPS—A fine old clock we traded in 

has a pendulum-bob, a metal jar partly filled with 
mercury, and on the rod above the bob is a shallow cup 
that contained six lead shot. What is this for? (Ques- 
tion No. 5726) L. M. 


Answer—The cup is for final regulation of time- 
keeping of this clock; used this way: to make the rate 
little faster, drop a little weight in the cup} one or more 
shot will be suitable for this. To slightly slow the rate, 
with a tweezer remove one or more shot. The idea is 
that this can be done in either case, without stopping the 
clock. Adding weight has the effect of raising the mass 
of the bob, the same as slightly shortening the pendulum, 
to make the clock run faster; and vice-versa. 


LDER DIAL—Which kind of dial on grandfather 
clocks indicates an older clock: one on a brass base- 
plate, with raised brass hour-circle, or one with a painted 
(or enameled) sheet-iron dial; that is, a light-color 
painted background, with figures, circles, and ornaments 
painted on? (Question No. 5727) E. T. G. 


Answer—If the clocks being compared are both old 
—say a century or more—the older one of the two would 
be the one with an all-brass built-up dial. The enameled, 
painted iron dial became popular about 1800; the brass 
built-up dials, or engraved brass dials, prevailed from 
about 1670 until about 1800. But long-case (“grand- 
father”) clocks, which dropped out of fashion after 
1840, had a great revival in vogue beginning about 1890; 
and many of these later clocks had brass dials; and this 
must be kept in mind in judging the age of clocks by 
their dials. 
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Manufacturers’ News |_ 





New "Modern Baroque" Displays 
By Wolfsheim & Sachs Are Striking 








A wide variety of kinds and sizes is avail- 
able in the new “Modern Baroque” display 
fixtures by Wolfsheim & Sachs. 


Jewelers on the lookout for something 
new in window displays will find inter- 
esting the latest additions to the line of 
display fixtures offered by Wolfsheim & 
Sachs. Termed “Modern Baroque,” this 
new series of coordinated items provides 
a rich background for every style of 
jewelry from the ornate to the starkly 
simple. 

Black velvet pads lend a dramatic con- 
trast to the jewelry displayed, and white 
composition frames, decorated with ba- 
roque designs lacquered with an antique 
gold finish, add a striking touch. 

The complete series is shown in the 
accompanying photograph. It may be 
purchased either as a complete set, or 
any of the pieces may be bought sepa- 
rately. 

Details and prices may be had by writ- 
ing to Wolfsheim & Sachs, 20 West 47th 
St, New York 19. 





Ripley & Gowen Commended 
For War Work : 


Ripley & Gowen Company, manufac- 
turing jewelers of Attleboro, Massachu- 
setts, recently received a telegram from 
Colonel Hurd, Commander of the Chem- 
ical Warfare Service, commending them 
for their cooperation as subcontractors in 
the manufacture of important parts of 
the incendiary oil bombs which were so 
prominently mentioned in the news re- 
cently in connection with the bombing of 
Tokyo and other Japanese cities. 

In the fulfillment of their contract, 
Ripley & Gowen utilized hundreds of 
tons of quarter-inch steel. They are 
among the few manufacturing jewelers 
whose equipment includes presses capable 
of handling this heavy stock. 





Milwaukee Firm Changes Name 


_ The Boszhardt-Possin Co., wholesale 
Jewelers in Milwaukee, Wis., has changed 
its name to the A. C. Possin Co. There 
has been no recent change in ownershi 
or management and none is contemplated. 
The change is of name only. 

e firm’s well established policy of 
handling only the lines of established and 
ethical manufacturers, and confining its 
service solely to retail jewelers, will be 
continued as in the past, it is emphasized. 
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Gruen Swiss Factory Official 
Flies Here for Post-War Conferences 


Henri Thiebaud, Director General of 
the Gruen Watch Mfg. Co., of Bienne, 
Switzerland, arrived in Cincinnati on 
March 29, for a series of conferences 
with officials of the parent company, The 
Gruen Watch Co., on the subject of the 
company’s post-war plans. The trip was 
arranged with government approval. 

Mr. Thiebaud had had no direct per- 
sonal contact with the Cincinnati offices 
since 1940, when Benjamin S. Katz, 
Gruen president, made his last trip to 
Switzerland. From that time on, Mr. 
Thiebaud operated the Swiss plant by 
telephone contacts up to August, 1942, 
when all transatlantic phone calls were 
prohibited, and since then by letter and 
cablegram. 

However, despite the difficulties of 
working under such conditions, and in a 
country entirely surrounded by warring 
nations, Mr. Thiebaud has continued pro- 
duction at almost a prewar level, as a 
result of his foresight in stock-piling vast 
quantities of all types of materials. 

Mr. Thiebaud has won considerable 
recognition as an inventive genius, being 
the inventor of the well known Gruen 
“Curvex” and “Verithin” movements. He 
has aided the Swiss government mate- 
rially during the present war period by 
continuing to train technicians, and has 
personally assisted in aiding thousands 
of war refugees who have sought a haven 
in Switzerland. 

He will remain in this country about 
a month. 





Silver Jewelry Maker Opens 
New Showroom in New York 


The Silver Products Manufacturing Co. 
of Kansas City, Mo., who are large 
manufacturers of coin silver and tur- 
quoise jewelry, opened a new permanent 
showroom in New York City on May 1. 
It is located in the McCreery Bldg., at 


366 Fifth Ave., and is in charge of Fred* 


G. Harris. 

A complete line of the company’s prod- 
ucts will be on display to visiting jewelry 
buyers. 





’ 
New District Sales Mgr. for Merz 


W. LLOYD TROUT 





W. Lloyd Trout has recently been ap- 
pointed sales manager for the entire New 
England territory for F. O. Merz & Co., 
manufacturers of fancy leather goods, 
and gifts and novelties of leather—750 N. 
15th St., Philadelphia. 





Allison-Kaufman Offices 
Ultra-Modern 





Illustrated above is a partial view of 
one of the ultra modern offices and show- 
rooms of the Allison-Kaufman Co., Los 
Angeles, manufacturers of diamond rings 
and earrings. Irving H. Kaufman is 
shown seated at his desk. 

The walls are paneled in natural birch 
wood, and the oversize desk has been spe- 
cifically designed and constructed to 
match. Soft wood tones, a large Chinese 
red venetian blind covering a window 
span of 12 feet, chairs in red leather to 
match the blind, heavily carpeted floor in 
a soft shade of blue, and celotex ceiling in 
a lighter shade of blue complete a har- 
monious color scheme. Included in this 
particular room is a specifically con- 
structed cabinet for liquid refreshment 
for the convenience of guests. Outstand- 
ing in the design of all the offices are the 
extreme simplicity and functional ar- 
rangements throughout. ' 





Eric Siebert Starts Own Business 


Eric E. Siebert, formerly with Warren 
& Warren, announces the formation of 
his own business under the name of Eric 
E. Siebert, Inc., with offices at 655 Fifth 
Ave., New York. The firm will manufac- 
ture fine watch bracelets and other brace- 
lets and will also act as a watch jobber. 





New Firm to Make Line Of - 
Jewelry Boxes and Displays 


Max Crystal, for the past 24 years pro- 
duction manager for the Arrow Manu- 
facturing Company, and Samuel Braun, 
sales representative for the same concern 
for the past 15 years, have formed a 
partnership in a new firm, the Braun- 
Crystal Manufacturing Company, to 
make specialty boxes and displays for 
the jewelry, cosmetic and fountain pen 
trade. 

The new firm will specialize in plastic 
boxes but will also make boxes of fancy 
paper, velvet and decorative wood; jew- 
elry trays, instrument cases, and window 
and counter displays of wood, glass, Lu- 
cite and velvet. 

To celebrate the opening of the new 
firm, a cocktail party .was held in their 
new offices and factory at 69-01 Metro- 
politan Avenue, Middle Village, Long 
Island, on April 6, with many friends 
from the partners’ long association with 
the trade, present, to wish them success 
in their new venture. 
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Time Signals on V-E Day 
To Be Televised By Waltham 





Ira Guilden (center), President of the 

Waltham Watch Co., signs the contract 

for exclusive television time signals on the 

Blue Network's special V-E Day television 
program. 


Something new in radio time signals 
will be heard—and seen—on V-E Day. 

Promptly upon the official announcement 
that organized resistance in Germany has 
ended, a special “Victory in Europe” tele- 
vision program will be put on the air by 
the Blue Network over Station WABD, 
Dumont, New York. The program, which 
is expected to run for about eight hours, 
will include time signals at appropriate 
intervals, and these, like the rest of the 
program, will be televised. 

Ali of these signals throughout the da 
will be sponsored by the Waltham Wat 
Co., which has just signed a contract with 
the Blue Network for the exclusive rights 
to that feature of the program. 





Morrell Joins A. S. Perry Associates 


Walter E. Morrell has joined A. S. 
Perry and Associates as head of the New 
York Office at 80 Rockefeller Plaza. 

The firm’s home office is in the Stand- 
ard Bldg., Atlanta, Ga., the New York 





= 4 


WALTER E. MORRELL 


facilities being maintained as a buying 
office for 60 fine retail jewelers through- 
out the South. Buyers for various de- 
partments are under Mr. Morrell’s 
direction. 

Mr. Morrell has an extensive knowl- 
edge of the fine jewelry manufacturing 
business, having headed his own concern 
as well as being connected with several 
of New York’s fine houses, and is well 
acquainted in the trade. 





Raymond F. Curran 
Heads Campus Jewelry 


Raymond F. Curran has been named 
President and Treasurer of Campus 
Jewelry Products, Inc., succeeding the 
late Leo B. Curran. The company pro- 
duces a line of men’s jewelry which is 
marketed under the trade name of “Cam- 
pus” and is sold exclusively through 
wholesalers. 
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Ostby & Barton Company 
Resumes National Advertising 


Ostby & Barton Co., well known ring 
manufacturers of Providence, R. I., are 
resuming national advertising with a 
series of advertisements in several of the 
leading consumer magazines. 

Magazines used are carefully chosen to 
reach all potential wearers of OB rings, 
from babyhood on. All sections of the 
OB line will be covered — baby rings, 
misses’ rings, teen-age rings, women’s 
and men’s rings. The campaign features 
the slogan “Your Hand in His,” and will 
appear in the June issues continuing 
throughout the year.’ This however is 
stated to be only the first step in an ex- 
tensive advertising program, under the 
direction of Cumings Advertising, Inc., 
Providence. 

Ostby & Barton Co., although still 
busily engaged in war production, are 
planning to introduce a new line of rings, 
well-designed and popularly priced, as 
soon after V-E Day as conditions permit. 
Meantime, the company is using national 
advertising as a bridgehead to increased 
sales and increased production in the 
post-war future. 





All American Basketball Player 
Wins Bulova Watch Award 





George Mikan of DePaul University, Chi- 
cago, receives from Commander Clair Bee 
a Bulova "President" as one of the awards 
to the All American Basketball Team. 
Mikan was voted the outstanding player in 
the country by over 1000 coaches and 
sports writers. He had established an all- 
time scoring record for one game by ring- 


‘ing up 53 points in a recent game at 


Madison Square Garden in New York. 





Crawford Watch In Larger Quarters 


With an eye to post-war expansion, 
Crawford Watch Co. has rented larger 
quarters on the fifth floor of 170 Broad- 
way, New York 7, N. Y. After extensive 
alteration, Crawford plans to move to its 
new quarters about the first of May, an- 


. nounces Alex Wein, head of the firm. 





New Type of Radio Program 
By Harman Watch Company 


Harman Watch Co. is now sponsoring 
a new program called “Halls of Con- 
gress” over New York’s WMCA every 
Sunday from 38:30 p.m. to 4:00 p.m. 
“Halls of Congress” represents radio’s 
first effort to re-enact historic sessions, 
history-making events which take place 
during the preceding week within the 
chambers of our nation’s capitol. Be- 
cause of the timely significance of these 
programs, they are attracting wide pub- 
lic interest. 


_ under an ounce, it comes in a high 





Steel to See Europe's Chieftains 





Left to right: Saul Parker and A. |. Parker 

Parker Watch Co., New York; Johannes 

Steel, news commentator; discussing iting. 

ary of Steel's overseas radio broadcast 
from European battle areas, 


Johannes Steel, radio news commenta- 
tor sponsored by the Parker Watch Co, 
of New York, is now on an extended 
special assignthent overseas covering the 
European war for his radio audience, 
London, Paris, Cologne, Naples, Rome, 
Greece, Algiers, Casablanca, Cairo are 
among the stops on his itinerary and he 
has planned personal interviews with 
Churchill, De Gaulle, Tito, the Pope and 
other high dignitaries. 

This is the second overseas assignment 
as war correspondent for Steel, who is 
sponsored by the Parker Watch Co., and 
will be heard over WHN and WHDH 
stations each evening from Monday 
through Friday. 





"Purity Diamonds" Appoints 
Sanet As Sales Manager 


Leo Sanet, widely known among both 
wholesale and retail jewelers, has been 
appointed sales and merchandising man- 
ager for “Purity” diamond and wedding 
rings, made by M. W. Schiffman & Co, 
New York. In his new capacity, Mr. 
Sanet will make periodic trips around the 
country. 

On or about, May 1, M. W. Schiffman 
& Co. will move into larger quarters to 
provide for its growing business, occupy- 
ing almost the entire ninth floor at 2 
West 48th St., New York. 

The “Purity” line is sold to the retail 
jeweler on an exclusive franchise basis 
with only one dealer in each community. 
A strong national advertising campaign 
in support of the company’s dealers is 
promised. 





Money Clip in Sterling By Chase * 





A new money clip in sterling silver 
now being offered by the Chase Manufac- 
turing Corp., New York, is designed in 
the shape of an envelope with room for 


three-line engraving. Weighing just 
a three-line eng g in 


finish with rounded corners. 
Suggested minimum retail price is $5.00. 
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Here’s a brand-new lighting tool for tomorrow! A 
tool that offers greater flexibility in design and more 
versatility in performance. G-E Slimline lamps, with 
lengths up to eight feet, small diameter, and two levels 
of light from each size open up a variety of new light- 
ing effects and services. Because they fit into smaller 
space and their light can be redirected more effi- 
ciently, G-E Slimline lamps permit many help- 
AN N ful new uses, especially for windows, show- 


cases and coves. | 
\ ‘ Other outstanding features: 1. Instant 
\ Starting. 2. Long life. 3. Higher 
‘efficiency (60 lumens per watt). 
4. Single or multiple operation. 
5. Dependable uniformity. 
Availability: Quantity produc- 
tion will proceed as soon 
as conditions permit. 
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Warren Telechron Announces 
Versatile Electric Alarm Clock 





The Jelechron ‘'Selector"’ 


The “Selector”—an electric alarm clock 
which will awaken the soundest sleeper 
to the strains of radio music, turn the 
radio on for selected programs through- 
out the day or night, and automatically 
switch the set off upon retiring—heads 
the list of postwar products developed by 
Warren Telechron Company, Ashland, 
Mass. 

First public announcement of the 
Telechron “Selector” will be made 
through full page advertisements in Life 
and Saturday Evening Post during May 
and June, according to Roy W. Johnson, 
vice-president. 

Besides automatically turning on the 
radio, the “Selector” can be used for 
starting a coffee percolator at a given 
time, switching household lights on and 
off, timing roasting operations and de- 
frosting refrigerators. Due to its switch 
mechanism rated up to 1650 watts, it will 
time and control any household appli- 
ance which can be plugged into a conven- 
tional outlet. 

First in a series of Telechron specialty 
clocks which will feature new awakening 
methods and perform many new timing 
functions, the “Selector” will retail for 
approximately $10. It will be made 
available to the postwar buying public 
through Telechron’s regular distribution 
outlets. 


— > 


Gorham Reports Increased Profit 


Net profit of the Gorham Mfg. Co. for 
the fiscal year ending Jan. 1, 1945 was 
$734,036 after provision for taxes and 
depreciation, President Edmund C. Mayo 
reported at the annual meeting of the 
shareholders on March 29. This com- 
pares with $479,315 for the previous year. 

Dividends paid were $3.00 a share, 
against $2.00 for the year preceding, and 
about $150,000 was also added to surplus 
bringing the accumulated total to $4,- 
545,773. ; 

Throughout the year. production con- 
tinued to be concentrated almost entirely 
on war materials, and much important 
and original work was done in coopera- 
tion with the research laboratories of 
leading universities toward the develop- 
ment of new and improved scientific de- 
vices for the armed forces. This, how- 
ever, did nét contribute materially to the 
company’s volume. 
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Gothic Jarproof Watch Corp. 
To Expand Dealer Organization 


The Gothic Jarproof Watch Corp. an- 
nounces that it has completed arrange- 
ments with its European factories to in- 
crease its post-war production and there- 
fore is now able to award a limited num- 
ber of additional franchises for the post- 
war period, although deliveries to them 
will not start until such time as larger 
supplies are available. 

“Only one franchised distributor will 
be appointed in the smaller cities,” says 
Jesse Adler, Sales Manager, “and we are 
limiting the number of franchised dis- 
tributors in large communities, so as to 

assure each distributor of larger de- 
liveries.” 

“National advertising appearing now 
in 32 national magazines dramatizes the 
‘Jarproof’ feature, and spotlights the 
Gothic ‘Jarproof’ guarantee which specif- 
ically warrants the balance staff and 
jewels for the life of the watch. The 
advertising is to be. further expanded 
after the war.” 

Dealer promotional helps are also to be 
provided, including radio transcriptions, 
window and counter displays, newspaper 
mats and mailing pieces, and sales aids 
for store personnel. 





Longines Watch Presented 
To One-Armed Outfielder 





“A Most Valuable Player Award” 
given to’ a one-armed outfielder is news 
indeed. Such was the honor which came 
to Pete Gray in recognition of his selec- 
tion as the Most Courageous Athlete of 
the Game and the Most Valuable Player 
of 1944 in the Southern Association. 

The award was a Longines wrist watch 
presented by The Sporting News and the 
presentation ceremony was broadcast by 
the Mutual Network. Shown in the pic- 
ture is Art Flynn of The Sporting News 
handing the watch to Gray who is seated. 





International Sterling Ad 
Receives Certificate of Merit 


The Committee on Wartime Advertis- 
ing Awards recently announced that a 
Certificate of Merit had been awarded to 
International Silver Company for a cam- 
paign contributing to the welfare, secur- 
ity and activity of the nation at war. 

The advertisement which was selected 
as one of the country’s most outstand- 
ing wartime advertisements is reproduced 
above. It appeared in September, 1944. 

This advertisement is one in a series 
which has been running since 1940. In 
‘941 the campaign was awarded a bronze 
medal for the most outstanding maga- 
zine advertising for any product. 





New Lamp and Giftware Showroom 
Boasts Unusual Display Fixtures 





Some unusual fixtures for the display of 
gifts and lamps are a feature of the new 
and larger showrooms just opened 

Claude Sperling on the fifth floor of 295 
Fifth Ave., New York. Lamps are shown on 
a series of raspberry colored steps with ¢ 
background of the same color; glassware 
is displayed by the out-of-the-ordinary 
method of hanging it on a series of panek 
whose covering of grass mats adds inter. 

ests and contrast. 


Croton's Ceiling Prices 
Officially Approved by OPA 


Prices on Croton watches, products of 
Croton Watch Co., Inc., have been ap- 
proved by the OPA, effective March %, 
1945, order No. 7. 

A copy of this order has already been 
sent to all Croton jewelers, as a guide in 
their selling of Croton watches. From 
now on, all Croton watches shipped to 
jewelers will have price tags bearing the 
“Federal Tax Included” notation. 


Universal Appoints Plimmer Gen.Mgr. 
Universal Geneva Watch Co. announces 
fhe appointment of Edward Lionel Plim- 
mer as General Manager. 
Mr. Plimmer has had a wide experi- 
ence both in England and Switzerland in 





E. L. PLIMMER 


some of the leading jewelry stores, # 
well as in this country, and he is wel 
known in jewelry circles. Until last yeat 
he was General Merchandise Manager of 
Black, Starr & Gorham, Fifth Ave., Ne* 
York. 


Lorowa Moves 


Louis J. Blitz of the Lorowa Import: 
ing Co., importers of stones and pearls, 
now located at 64 West 48th Street, New 
York, announces that to handle the firm’ 
growing volume of business, they will be 
located after May 1, 1945 in new and 
larger quarters at 15-19 Maiden Lane. 
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ON YOUR MARKS 


Have you BEGunN to plan your campaign to sell War 
Bonds in the forthcoming Seventh War Bond Drive? 

In just two weeks—on May 14 this drive will be 
getting underway. The goal is the highest that has ever 
been set for any one drive—14 billion dollars—with a 
quota of 4 billion dollars in E bonds alone—the ones 
that are bought by the general public: 

To reach the goal in a campaign of such magnitude 
calls for the utmost cooperation on the part of every 
retail store, because it is the retail stores of the nation, 
with their day-to-day contacts with the public, who must 
do much of the job of selling this huge volume. Selling 
War Bonds is just like selling any other merchandise 
—it calls for careful planning and preparation. 

If you have not already done so, map out your cam- 
paign right now and be ready to put it into execution 
when the drive opens on May 14. 


“WATERPROOF” 


As was TO BE expected, the industry meeting called 
by the Federal Trade Commission (page 214 of this 
issue) to help formulate a code of trade practices cov- 
ering the use of such terms as “waterproof,” “shock- 
proof,” and “non-magnetic,” brought forth a lot of 
vigorous debate. 


It is entirely understandable that those producers 
whose watches are in fact impervious to water by actual 
test at the time that they leave the producers’ hands 
should fight for the right to describe them as “water- 
proof.” Nevertheless, the fact remains—even though 
from the point of view of such producers it is an un- 
fortunate fact—that the waterproof quality can be im- 
mediately destroyed through improper handling or abuse 
by repair men or customers and, therefore, that even the 
most carefully made case may cease to be waterproof 
within a very short time of the sale of the watch. 

For that reason, and perhaps also because the term 
“waterproof” has been rather indiscriminately applied 
by less ethical concerns to watches which never were 
actually “waterproof,” a strong sentiment has been 
growing throughout the trade that a less rigid term 


should be used to describe those watches whose cases . 


are designed to resist the introduction of water, and this 
sentiment was reflected in the action at the meeting. 
Whether or not this will be the standard in the code 
finally adopted by the Federal Trade Commission re- 
mains to be seen, since the recommendations of the con- 
ference are subject to consideration and modification. 
It is our guess, however, that the final code will be 
very much along the line of the recommendations of the 
conference and that in the near future jewelers will 
be limited to describing their watches in such phrases 
as “water resistant,’ “shock resistant” and “anti-mag- 
netic,” rather than the stronger terms ending in “proof.” 
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HOW SOO} 


AND SPEAKING OF watches, just what is the outlg 
for a supply of the American makes? A recent 
letter from one of the wholesale houses to its retailg 
expresses the belief that “there will be Amerigg 
watches for the trade late this summer.” . 

We hope that our wholesaler friend isn’t unduly @ 
timistic but we’re afraid he is. An official stateme 
from the War Production Board dated April 18 says 

“Over-all military requirements for watches, clock 
timers-tand other timing instruments produced by ¢ 
jeweled watch industry are expected to continue e 
approximately the present level throughout 1945.” 4 
little further on the announcement quotes a statement. 
by a Navy spokesman to the effect that Navy require > 
ments are expected to continue at the same level through. 
out 1946 and that no cut-backs are contemplated; and7 
a comment by representatives of the Army states that” 
for some types of watches military requirements in 194 
will be even higher than at present. 

In the face of these facts, it is difficult to see just & 
how or where the trade can hope for any very greatly) 
increased supply of American-made goods, and we 
would certainly not recommend that any retailer base 
his plans on the expectation of receiving allotments of § 
American watches in the very near future. Ef 


WHOSE POST-WAR “a ; 


> & 


JEWELERS WHO May be looking forward to small 
trical appliances as an important feature of their busi- fi 
ness at the close of the war, apparently are going t 
find themselves faced with some pretty keen competitil 4 
from a new source. According to an article in the New = 
York Times of April 20, the General Electric Co., it 
an effort to attain the widest possible distribution for 
its products, has made arrangements with five big chains 
to handle small GE appliances. These chains are: J. ©. 
Penney Co., United Cigar-Whelan Stores Corp., Mont 
gomery Ward-& Co., Sears Roebuck & Co. and the 
United Drug Co. 

According to the article, the items which these outlets 
will handle will be the standard General Electric line 
bearing the GE trademark—in other words, the sameye 
identical goods that many jewelers have been counting. 
on as traffic-builders for their own stores. | 

These chains are aggressive, enterprising merchat 
ers and if this trend becomes general, it can be a ve 
serious thing for those jewelers who handle goods # 
this category. 4 

In any event, it is a situation that such jewelers 
want to watch closely with a view to planning their 0¥ 


future operations. 


Editor 
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